









































To men of good will, the first Christmas message promised peace. 


For the others, until men of good will have won for mankind peace 
on earth, there can be only war. In every sense, the costs of war are 
staggering. Yet the value of Victory in this cause is past the power of 
human accountancy to compute. 


OSTBY AND BARTON COMPANY -— one of the largest and one of 
the oldest manufacturers in its field — is enrolled for unlimited serv- 
ice on the production front. We are proud that our contribution of 
men and machines is not without significance. 


Now, in your busiest season of the year, 
we are eager to serve the friends with 
whom O-B has shared so many successful 
seasons in the past. As far as possible 
without prejudice to our war effort, we 
shall continue to provide salesworthy, 
quick-moving, fair-profit jewelry. 
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No. 46-K No. 47-K No. 27-KL No. 1-SK No. 48-K 
Walrus or Shark Grain Pig Grain Suede, em Ladies’ Tubular Strap Pig Grain Split-Proof Water - Proof, Washable 
Burnished - round edges. bossed emblems of all Convertible ends fit all High quality workman Stays clean and fresh 
Long wearing. Handsome. branchesof Service. Split cases. Dainty, secure ship in a moderate price Husky boarded leather 

Proof range 


$3.50 dozen 
$3.50 dozen 


All Kon-ite Quality straps have molded Kon-ite Buckles and 
Keepers, the only plastic buckles and keepers of proven reliability. 
Kon-ite molded buckles were created four years ago as an im- 
provement over metal buckles, and to overcome objectionable 
characteristics of metal. Kon-ite buckles cannot corrode or 
discolor; they are impervious to perspiration. They are sturdy 
and strong, and may be had in many colors. They have proven 
themselves superior $0 metal buckles and have been acclaimed 
by the public to the tune of three million sales in four years 
Now, with metal not available, many untried imitations of 
Kon-ite buckles are appearing. To be sure of the genuine, buy 
only Kon-ite Leather Watch Straps. 


$6.60 dozen 


$3.00 dozen 
$2.75 dozen 


Kon-ite buckles are made in three sizes as illustrated above 
'’, inch, Ye inch and %s inch, to fit all styles of straps. They 
come in eight sparkling colors to perfectly match the leathers 
All leathers used in Kon-ite straps are genuine bark tanned or 
vegetable tanned. Workmanship is the finest, true to the quality 


traditions of a firm that has been 


manufacturing leather goods for 75 
SPLIT-PROOF 











years. Kon-ite straps are supplied 
mounted on attractive display cards, 
six to a card, in assorted sizes and 
colors, each strap enclosed in an 
individual cellophane slide 





Your Jobber has the Kon-ite Quality Line 
Manufactured by A. SAUER & Co., Cincinnati, Ohio 
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ELGIN CONTINUES TO BUILD PRESTIGE FOR YOU 
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TELLING AMERICANS THAT EVERY ELGIN WATCH YOU OFFER LIVES UP 
TO ELGIN’S FAMOUS TRADITION FOR ACCURACY...FOR FINE DESIGN 


Climax to the series of full-page advertisements 
Elgin has been running this year is the full-color 
Christmas page shown here. 

In this Elgin Christmas ad we are urging people 
to make jewelers their gift headquarters. This is 
bound to focus greater attention on jewelry gift 
giving this Christmas. 

Klgin’s continued advertising is important in 
reminding your customers of Elgin’s 77-year-old 
reputation for fine American craftsmanship. It is 
also important in telling your customers of the 
vital war production work now going on at Elgin. 

Then, when peace comes, and Elgin watches are 











again available in quantity, your customers will 
realize more strongly than ever that the name 
ELGIN on a watch guarantees the utmost in pre- 
cision, beauty and exquisite style. 


ELGIN: 


SINCE 1865 THE GREATEST NAME IN AMERICAN FINE WATCHMAKING 
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IKE all other large manufacturing 
plants, ours is under the heavy 
pressure of war orders that must 

be delivered on time. But engrossed as 
we are in Government work, our capacity 
has been sufficient to allow us to take 
care of the needs of the jewelry industry. 


Most of the precious metals are needed 
in increasing amounts for the fighting 
services. Civilian uses must take second 
place. The longer the war lasts, the 
greater the restrictions may be. We dis- 
counted all this when we produced Baker 
Jewelry Palladium which, while an all 
precious metal alloy, is not a strategic 
material. 


White gold is out for the duration, but 
Baker Jewelry Palladium makes better 
jewelry and has none of its defects. It is 
brilliantly white, is proof to tarnish, easy 
to work and solder, does not injure tools 
and dies and it costs no more. 


Use Baker Jewelry Palladium and help 
conserve the other precious metals for 
essential war purposes. 





BAKER & CO., INC. 


SMELTERS, REFINERS AND WORKERS OF PLATINUM, GOLD AND SILVER 


113 Astor St.. Newark, N. J. 


sen PZ. 1 =O NEWYORK SAN FRANCISCO CHICAGO 
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What were you doing 


last Sunday afternoon? 
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Were you listening to Ed Murrow— in his week- 
ly CBS broadcast from London for 1847 Rogers 
Bros.? 

If you weren't, you missed something! For Ed 
Murrow’s interpretation of world events is one 
of radio’s outstanding programs. 

Listen in, next Sunday at 6 p.m. EWT; 5 p.m. 
CWT; 4 p.m. MWT; 3 p.m. PWT. 


INTERNATIONAL SILVER COMPANY 


International Sterling - 1847 Rogers Bros. 
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It goes without saying that the task of knocking 
over the Axis kingpins is infinitely more than a 
one-group job — but the men in our plant are 
working as if it were. With this concentration 
of effort, manpower and facilities on the pro- 
duction of war equipment it is to be expected 
that the regular @) lines would be difficult to 
turn out . . . Thus, when goods are short or 
deliveries delayed, we hope the trade will be 
patient — until we can “set ‘em up in the Allies’ 
peace alley”... 


BRUNER-RITTER, Inc. 


(Bf FACTORY: BRIDGEPORT, CONN. e N.Y. SALES OFFICES: 630 FIFTH AVENUE 


BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 
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broadcast 


BULOVA 


Every hour ... Every day 
365 days a year! 


Tie-up with the greatest advertising campaign in the jewelry industry! 


FEET 
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BRISTOL SEAMLESS RING COMPANY 


Wedding and Engagement Rings 


71 NASSAU ST. © NEW YORK CITY 
































SOLD THRU WHOLESALERS 








KEEP ON BUYING U.S. WAR 
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ustralia’s most famous mammalian, you’ll vouch 
Is a very remarkable creature: 
It carries its young in a safe-keeping pouch— 
An especially patented feature. 


This “Aussie” is mild but will never eat crow, 
So beware to the beasts of much cunning! 
For sooner or later the kangaroo’s foe 
Will be found far, far out of the running. 


(It’s easy to see why we mention with pride 


Kreisler-styled watch straps from Kangaroo hide!) 
"~ 
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A MAN’S WORD 


A Monthly Comment by Jacques Kreisler 


We are all working and warring, 
planning and praying 

—not for an Armistice 

but for a Victory! 

It is not enough 

that the mouths of the big guns 
be sealed... 

that the bombers come to rest 
like tired birds... 

that the metal of Mars 


be smelted into trophies 


for peace=-plan awards. 

It is not enough 

that the conquering heroes 
return and parade proudly 
through the Main Streets 

of our cities 

while Peace stands trembling. 
Only when the aims of the war 
become the program of the peace 
is Victory won. 

The Four Freedoms! 

These are 

the meaningful symbols 

of our Victory! 

Freedom for any man's word 

to be spoken or written... 
Freedom to worship 

as only the heart dictates... 
Freedom from want, in a world 
that is inexpendable... 

And freedom from fear 

of aggression or oppression. 


Can any man want 





for a greater destiny 
Kreisler’s genuine kangaroo watch strap with burnished edges is than to have served 
tough and ready—for the husky wrists of America! Promote the com- to the fullness of his capacity 


plete Kreisler line of handcrafted leather straps for military and in attaining such a Victory? 


ke 


civilian wear—and enjoy volume sales at an extra margin of profit. 
*NOTE: The Thin-flex Expansion Watch Band for gentlemen, 


is now available in 14kt. solid gold — yellow, pink or white. 


Jay 


| Jeweler’s-Quality Accessory Jewelry Sold through Jewelers Only 
JACQUES KREISLER MFG. CORP. 


HOME OFFICE: NORTH BERGEN, NEW JERSEY 
New York Showroom: 630 Fifth Avenue 
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The same characteristics make 
Star products leaders in 
war as well as in peace 


WE DO OUR PART 











THESE STAR TRADE MARKS 
ARE ALWAYS DEPENDABLE 


1 WAL 
‘ Sen Wuleh bus 2 Com YUlyp. * 


4 inglon / Michigan 


NEW YORK C SAN FRANCISCO OFFICE: 


630 FIF MUTUAL BANK BUILDING 
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J. Rt. WOOD « SONS, INC. 


1942 . a 





As Neen in 


The Living Beauty 
Of Art-Carved Rings 


Created by Wood 


and hailed by 
America’s brides 
for the exclusiveness 
of their design 
and the gem-beauty 
of their diamonds 
and the enduring 


value they represent. 


The Wood campaign 
continues... bringing 
lovely Art-Carved Rings 
before the largest 


marriage market in 


America...the readers 


of Life Magazine. 


Dealers who feature 


Art-Carved Rings. will 


reap the advantage 
of this dramatic 


POO seen, 


advertising presentation 
through accelerated 


demand for Art-Carved 
Rings by Wood. 





REMEMBER—BUYING 
WAR BONDS 
COMES FIRST 


N y j ¥ 
J-.R. WOOD « SONS. Ine. 


Makers of Fine Rings for 92 Years 
216 East 45th Street, New York City 







Cc 
Members of Gemological Institute of America. We maintain a Cer- 


4 tified Gemologist. Support Your Jewelry Institute Publicity Board. 
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is the Simmons 


All-Precious Line 


As long as it does not interfere with the war 
work that Simmons is doing — or until the 
manufacture of jewelry is further curtailed — 
there will be a Simmons Line. At present it’s 


an All-Precious Line Karat Gold on 





Sterling Silver — and every piece in the line 
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is marked with a % for quick identification. 
Furthermore, all items — the waldemars, 
chains, knives, bracelets, watch straps, 
slidents, buckles, necklaces and pendants — 
have the quality standards that Simmons 
has been famous for since 1873. 


R. F. SIMMONS COMPANY 
ATTLEBORO, MASSACHUSETTS 
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= Maine to California, the pealing of Wed- 
ding Bells is heard in ever-increasing volume. . . Their 
resonance is matched by the ringing cash-registers of 
dealers handling Lovelight Diamond Rings. . . The 
growing demand for this line, with its wide selection 
of popular priced sets and solitaires, is justified by the 
quality, the distinction and the outstanding value as- 
sured in every design. . . We invite your inquiry about 
the new Lovelight selections for the Holiday Season. 


A, EDWARD FISHER & CO,, INC. 


f 


Imt 


580 FIFTH AVENUE, 
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| is marching off to war 


Yes, silver is marching off to war . . . to play its most important role. 


We now see silver, not altogether as a medium of the arts, but as a 
bearing liner, deep in the oily interior.of airplane engines—as a force 
on the grimy field of battle, making our equipment better, stronger, 
more deadly. We must feed the greedy appetite of war as it consumes 
silver by the ton... hungrily calling for more ... more . . . more. 


In girding for war, we know that many silversmiths have turned their 
facilities to pouring out the supplies we need so desperately today. 
Yet we know too, that unfortunately, not all silversmiths are able 
to make the change-over to war production. As long as an ounce of 
silver is available in excess of the growing demands of war, we hope to 


oa) 


be their dependable source of supply. 


Some day, silver will come back in quantity . .. and there will be plenty 
for all. The skilled hands of the silversmiths who busied themselves 
with essential war tasks will once more return to the fold. And they'll 
know the keen satisfaction that comes from having done their part. 


HANDY & HARMAN 


82 Fulton Street New York, N. Y. 


Bridgeport, Conn. * Chicago, Ill. * Providence,R.!. - Toronto, Canada 





. 
¢, ey 
N S 
> 
° Ve * 
, . 

. . 
ANNIVERSARY 
7S YEARS OF nin 
AND KEEPING aveand 








Za. 


20 THE JEWELERS’ CIRCULAR-KEYSTONE 


























with Compacts and Cigarette Cases made 
from the best alternate material available 
under present conditions. FINE SILVER PLATED 
and 14 KARAT GOLD PLATED—many deco- 
rations to choose from—Enamel, Engraved, 
Engraved with beautiful color effects; also 
ornamented with fine Mother-of-Pearl. Imme- 


diate delivery. 


ELGIN AMERICAN 


ELGIN, ILLINOIS ? o 


CHICAGO NEW YORK Foo 
55 E. WASHINGTON ST. ae | oe 
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_ SA THE * LEADERS * IM * QUALITY * AND * WORKMANSHIP * SINCE * 1888" 
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ATTACHMeEnTSs 


GEMEX COMPANY, 1200 Commerce Ave., UNION, N.J. 
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We've been in the watch business for many, many years. ‘‘Feast and famine” 
aren't new to us. When the supply of watches was plentiful, our regular cus- 
tomers received every Croton they needed, every Croton they wanted. Right now, 
when the demand for watches far exceeds the supply —the demand being as great 
as the supply is limited, due to curtailed imports—regular Croton jewelers are 


receiving their full share of the Croton watches available. None can do more. 


CROTON 


FOR ALL TIME ¥ SINCE 1878 


CROTON WATCH COMPANY 48 W. 48th St. «© NEW YORK CITY 
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JACOBY-BENDER, INC. «© NEW YORK: 161 SIXTH AVENUE 
Chicago: 29 East Madison Street + Los Angeles: 220 West 5th Street 


Distribution through Jewelry Wholesalers 
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this Christmas. 


@ We are.now inaking deliveries on the very- 
much-in-demand sterling silver and gold filled 
, 7 i jewelry. Not so much, of course, as you might 
/ wish to have—but within the limits imposed by its 


war effort, Swank is maintaining the supply lines. 


@ Authorized Swank distributors have been re- 
quested to apportion their limited stocks to all 
representative jewelers, thus assuring satisfac- 


tory merchandising. 


@ In the meantime, Swank national advertising 
continues to solidify the tremendous 
consumer acceptance you have 
helped build up. Though the demand 
may not adequately be filled, the 
name and identity of Swank must be 
maintained for our mutual interest in 


the days that follow Victory. 








No. SR-53 one of the na- 
tionally advertised sets. 
1/20 12kt. gold filled. Re- 
tailing at $8.50. 
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pecucsitny JEWELED WITH FINE DIAMONDS AND RUBIES MOUNTED IN 14 
KARAT PINK GOLD. SAFETY CATCH SNAKE CHAIN AND SILK CORD BRACELETS. 
TSE YOUR JOBSER TORBAY 
. . . ASK HIM TO SHOW YOU CRAWFORD DRESS AND MILITARY WATCHES 


TO RETAIL FROM $19.75 TO $500. * +. ae * a 








BEAUTY ——_ - ACCURACY 
WATCH ™ COMPANY 


15 MAIDEN LANE NEW YORK, N. Y. 


cc P42 £ as AND IMPORTERS 
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Victory for our armed forces is our first consideration. we can and WILL continue to bend every effort to keep 


To this end, we are proudly playing our part in Ameri- pace with the demand for !.D. Waterproof Watch Cases. 


ca’s production line—turning out precision-made parts We can and WILL strictly maintain the quality that has 


required for the nation’s engines of war. Under these made |. D. the recognized “standard of comparison” 


circumstances, we cannot have “business as usual”. But among American-made Waterproof Watch Cases. 


I. D. WATCH CASE CO., INC. 


Factory and Offices: 121 Varick St., New York City 


Manufacturers of FIRST American Thin Waterproof Watch Cases 


. . FIRST American Ladies Waterproof Watch Cases . 
FIRST American Square Men's Waterproof Watch Cases 


. . FIRST Complete Line of American-Made Waterproof Watch Cases. 


BUY WAR BONDS AND STAMPS 
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CREATE SALES FOR YOU! 


4 fortunate purchase enables us 
to ofler-for immediate delivery 
-a remarkable assortment of 
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odes ‘lopel and fob watches, 


prevalent trend toward tailored 
suits. Write for details alate 


| ALWAYS Pay 
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BEST PLASTIC WATCH STRAP BUCKLE 
ON THE MARKET TODAY — 


bb 
| aes 


ARISTOCRAT OF 
WATCH STRAPS 


LASKO STRAP COMPANY °* 26 EXCHANGE PLACE - JERSEY CITY, N. J. 
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| You'll be ‘\ 
TOO BUSY 


to read this 
*NEXT MONTH 


fs so, we're Saying 


* A= “THANKS” now 





The year 1942 has been tough, in more ways than one. But, it has had its 
compensations, too, not the least of which was the complete understand- 
ing with which wholesalers and retailers alike accepted the problems that 
confronted us, and all other jewelry manufacturers. 





Would that we had a crystal ball, to foresee what the next year holds for 
all of us. Lacking it, we can only continue our steadfast faith in our country, 
and in the courageous men who are doing battle for it, and for freedom. 
That faith will not be misplaced. 


Aa 


You'll do your share; so will we. And, when “December 7th” rolls around, 
let's all mark it with renewed pledges to back up our government and our 
Armed Forces, with all the energy, ability, strength, and financial resources 
at our command. Then go on, to a 


Merry Clritimas 


and a very 


Happy New Year 


IRONS & RUSSELL CO. 
new york PROVIDENCE cuicaco 




















oO TEEe 2h LD —— 


30 THE JEWELERS’ CIRCULAR-KEYSTONE 





r 


CN 


( 


y 


XP 


the PROBLEM of DELIVERIES 


These are critical days for many bust- 
nesses. The problems of supply and 
demand deepen. Logically, this ts as at 
must be, for the production of the 
weapons that will win this war tran- 


scends all else. 


Naturally, the supply of watches 
feels the pinch and there are not 
enough to go ‘round. Yet, we know 
that a watch is frequently a going- 
away gift to countless boys entering 
the service. And, dependable time- 
keepers play a part in keeping Ameri- 
can workers on time and alert. 


and KEEPING FAITH w7t) OLD FRIENDS 


friends in the 


We 


trade to know that we are doing our 


want our many 
utmost to meet a trying situation for 
them as well as ourselves. We are deal- 
ing impartially with every case and 
allocating our supply with the strict- 
est fairness to all. Obviously, we must 
keep faith with our old friends and 
customers m the trade. Some day, in a 
more peaceful future, when Victory 
comes to America, we hope to merit 
the continued patronage and good- 
will of those who have sensed our 
mutual problems and assisted in their 
present solution. 


R. GNELL & 00... 
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yp Wels 


15 West 37th Street, New York 





Paste this in your Hat -: - 
- +--+ for future reference 





Youll be able to say++++>-> 


. °Le Stage never let me down 
- on Quality during the War” 
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No FINER GIFTS THAN PEARLS .. . NO FINER PEARLS THAN 


g 


DELTAH ORIENTAL REPLICAS* 





Deltah Oriental Pearl Replicas, made by the Heller Is it any wonder they sell faster and more profitably? 
Process, are pearls of exceptional beauty — nearest Ask any jeweler who features them. And remember, 
thing in reproductions to the real thing in orientals — Deltah Oriental Pearl Replicas are sold by jewelers 
so near, as a matter of fact, even experts are amazed. Only, never by department stores or specialty shops. 


*simulated, made in U.S.A. 


CONSULT YOUR WHOLESALER 


Deltah Pearls’ 


yortia FINES} aEPRODYCTION.* 


Created by L. Heller and Son, Inc., Fifth Avenue, New York 
* 

; 50 Years of Service to America's Jewelers 

| NATIONALLY ADVERTISED AND SOLD THROUGH JEWELERS ONLY 
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Over 300 Pages of Vital 
Information—Thousands of Trade-Marks 
and Trade Names in This New 1943—Fifth Edition 


TRADE-MARKS OF THE JEWELRY AND KINDRED TRADES 


This fifth edition, first published since 
1922—now takes its place alongside the four 
preceding editions to continue the long chain 
of useful life this book has served since 
1896. It is the most wanted book in the 
entire jewelry industry, being constantly re- 
ferred to in the daily routine of every well- 
run jewelry store, or jewelry, silverware, 
watch, or kindred department. It repro- 
duces and identifies thousands of trade- 
marks and trade names — every available 
trade-mark and trade name of the jewelry 


and allied trades. 


Trade-mark laws, federal and State, as well 
as National Stamping Laws, and Commercial 
Standards, are also included. Since 1896 
this book has been an essential part of the 
equipment of the alert jewelry department. 
Letters have poured in telling of the constant 
use to which it is put... over the last few 
years, thousands of requests have come in, 
asking for a new edition. . . . HERE IT IS! 
Larger than before, more complete than ever, 
staunchly, handsomely, lastingly bound — a 
book you cannot afford to be without! Get 
your copy now. Fill out coupon and mail 


with check TODAY! 























NTENTS 
Trade-marks of 


Jewelry, Rings and Mountings 
Diamonds. Precious and Semi-Precious Stones 
Pearls, Cultivated Pearls 
Imitation Stones 
Watches, Wateh Cases and Attachments 
Clocks 
Sterling Silver and Silver Plated Ware 
Findings. Supplies, Materials and Tools 
Leather Goods 
China, Glassware and Pottery 
Giftwares. Cameras, Electrical Appliances. 
Lamps, ete. 
Pens. Pencils, Lighters. and Knives 
Commercial Standards . 
Law of Trade-marks re 
National Stamping Law 
State Laws—Regulating Trade-marks 
Letters and Words used as Trade-marks 
Names of Flatware Patterns 
Names of Watches used by 148 Companies 


Names of Firms having Trade-marks 


4, inches 


Requests will be handled in_ the 


order in which they are received. 


Remittance must accompany all orders. 


The Jewelers’ Circular-Keystone 


100 East 42nd Street, New York 


Please send me 


copies of ''Trade-Marks of the Jewelry and 
Kindred Trades", new 1943 edition, for which check is en- 


closed. 
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CONSERVATION THROUGH CARE HELPS YOU AND US 


In these times of growing material shortages and shrinkages of civilian production, every 


piece of merchandise that can be made to wear longer counts. 


Many an expansion bracelet that could have been worn for a long time has been dis- 
carded because of improper handling. We, therefore, ask your co-operation in giving 


careful study to the hints listed below on how to handle expansion merchandise and to 





pass them along to your customers. 


TTI MU ULLAL LALLA 





ST 


S2U)NUNUOUNNNTAUOUAUUAUAAEUAE ATA 


Ir 


When putting on the bracelet or taking it off do 


not twist it as shown on this illustration. 


two links of the bracelet compressed sideways be- 
tween thumb and forefinger. The bracelet will then 
stay extended allowing it to be slipped over the 


other hand easily. 


PROPER WAY OF PUTTING ON BRACELET 


Pull bracelet to fully expanded position with fore- 
finger, as illustrated. Hold it expanded as explain- 


ed above. Bracelet will then slip off the hand easily. 


. ‘ ‘ 
* 
PROPER WAY OF TAKING OFF BRACELET 3 
CORPORATION 


PROVIDENCE @©@ NEW YORK @ CHICAGO @e LOS ANGELES 
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cluays insist on RONSON 











“T’ve always treated my lighter 
with respect. Now, with lighters 
so scarce and hard to get, I 
demand and use only the best of 
accessories. That’s why I insist 
upon genuine, extra-length 
RONSON * REDSKIN ‘FLINTS'’, 
with the distinctive ‘Redskin’ 
coating. And I always buy a lib- 
eral supply, to make sure I need 
never accept a substitute.’’ 








if jeemnen are many reasons why 
RONSON*REDSKIN ‘FLINTS’ are in such 
tremendous demand by ‘Men in Service’ 
and for ‘Service on the Home Front’. 


| They are the world’s finest, 5 They are of consistently 
—developed over the years uniform size, quality and 
to the best that money can temper. 
buy. 


2 They are best for a// makes 6 They won't crumble. 
of lighters. They’re guaranteed 
against powdering or other 


3 They are extra-long which deterioration. 


means longer and more 


economical service. - aa sl P 
7 The distinctive protective 


4 They give a positive, full coating identifies them un- 
shower of sparks every mistakably to Trade and 
time. Public. 


The demand for and sale of RONSON Accessories 
are, today, the highest in RONSON history. Get your 
profitable share of this steadily growing repeat busi- 
ness by liberally ordering, while still available, 
RONSON *REDSKIN ‘FLINTS’. And include in your 
order RONSONOL, that instant lighting, pleasantly 
scented lighter fuel; and even-burning, high absorp- 
tion RONSON Wicks, RONSON Servicers, etc. 


ORDER TODAY THROUGH YOUR JOBBER 


WORLD’S BEST FOR ALL LIGHTERS 


*Trade Mark Registered 


ONSON 


LIGHTER ACCESSORIES 


NATIONALLY ADVERTISED! 


ART METAL WORKS, INC., NEWARK, N. J. 
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Extra-length, genuine RONSON*REDSKIN ‘FLINTS’ 
are available in the following packaging :— 


In glassine envelopes 
on a display card. 
(Also unmounted.) 

\ Retail, 10¢ per en- 
FLINTS < WICKS re : velope of 3. 


for RONSON 24 Light 


RONSON 
‘FIVE FLINTER’ 


5 “‘flints’’ in con- 
ventent carrying 
package to prevent 
loss. Retail 15¢. 


N 
‘FLUNTS' 


5 Extra Length 
ON 


‘oF ALL L 
“90 Extra-t? 


IN GLASS VIALS 


of: 40 retailing at $1.20 
100 retailing at $3.00 
200 retailing at $6.00 


*QNSON d 
EOSKIN 


‘FLINTS 
A long term conservation ‘eg 
package for boys in 
"'service’’ and for service 
at home. 








THIS above all — 
BUY U. S. WAR BONDS AND STAMPS! 


mal 
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SEND YOUR 
-TYPEWRITERS 
TO WAR 






i a ae ih ai ae ai, aie aie ae ae, ae ae ae ae ae ae aes 


We are neither making nor selling typewriters, these 
day ds 
But the Army and Navy need over half a million 


more standard typewriters... on ships, in the field, 


. a 


at headquarters. Every report, every command, every 
requisition... here or abroad, aloft or undersea... 
must be typed. And there simply aren’t enough 
machines to go around. 

So...will yow help? Asa patriotic contribution, 
will you sell back every standard typewriter (made 
since Jan. 1, 1935) that you can possibly spare? Every 
Smith-Corona branch office is authorized by the 
Government to buy J.C Smith machines at standard 
19-+1 ‘‘trade-in’’ values... and your help is urgently 


invited. 


lL. C Smith & Corona Typewriters Inc Syracuse N Y 


Lee aT a 


Knee bh RhKeek KK Kee ee TF & & Ff 
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On the Job... 


When Time Counts 


4s 


“7? 


“— 


| 





oS IS TIMES OF STRESS that test a man’s—or a 
company s—mettle...that prove ability and loyalty, or lack of it. 
In spite of today’s unusual demands and difficulties, HELBROS 
Watch Company has continued to supply its dealers to a éra- 
tifying extent... has done so well in fact, that letters of appre- 
ciation — and_ congratulations — are pouring in from retail 


jewelers all over the country. 


This achievement is no accident. It is the direct result of 
foresight, judicious planning, and of a thrill packed journey to 
Switzerland about the time of Pearl Harbor, by “Billy” Helbein, 


President of the company. 


Now, as we extend you our greetings and é00d wishes for the 
coming Holiday Season, we pledge, for the duration of this 


emergency, our firm decision to remain, as always ON THE 


JOB...WHEN TIME COUNTS. 
al 


= YW) 


HELBROS EMPLOYEES Are Signed 
cong HELBROS WATCH CO. 


100% to the PAYROLL DEDUCTION PLAN 
for the purchase of U.S.WAR BONDS 6 W. 48th St.,New York, N.Y. 


We 
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IS FOR TANKS, roaring at top speed toward the world’s 
fighting fronts, to turn the tide—on time! 








IS FOR INDUSTRY, operating around the clock to turn out 
more tanks, planes and ships—on time! 


M 1S FOR MEN, working long, loyal hours at the machines 








Am» 


that make the machines of war—on time! 














IS FOR ELECTRICITY, turning the clocks that waken Men 

to work—clocks that control Industry’s production lines 

and measure America’s vital minutes more accurately 

than they have ever been measured \ x in war before! 
! 


e% 
a > 
Telechon ELECTRIC CLOCKS 




















- : LECH N sAYS: 
: rc 
REG. U. S. PAT. OFF. 


ALL with the famous self-starting Telechron motor, sealed in oil 
for silence and long life. Warren Telechron Co., Ashland, Mass. 
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Now s the time lo fealu ve 
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MODERN 


¢ 


‘“Onusewume teauly a 


Ever since lovely Watson designs were first featured in LIFE and 
other magazines. people have shown a lively interest. “Museum 
beauty” is new — and they like it! Your customers will find this 


modern silver advertised again this Fall. Tie in your store with 


Watson’s Fall program of window and store displays. But let us 
pro; | 


hear from you promptly. please! The Watson Company, 8112 


Watson Park. Attleboro. Mass. 


CN, 
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_ promotion 
























rful emotional . 
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% Make this a Gruen Christmas! The big 
new promotion spearheaded by the most 
dramatic Christmas ad you have ever seen 
features an appeal to the friends, relatives, 
sweethearts and wives of men in service. 

It makes its appeal to the human heart 
in a way so moving, so fundamental, that 
he who can read and not buy wi!l be hard 
to move, indeed. 

Backing up this lead-off ad will be a host 
of Gruen tie-ins — from spot jingles and 
dramatic recorded announcements to car 
cards, folders, dealer mats, and displays of 
new eye-catching power. 

Over forty million readers will see this 
outstanding Gruen Christmas ad in Life, 
Nov. 30th, Esquire, Dec. and American 
Weekl ’, Dec. 6th. Be sure to tie in with 
the salcs helps Gruen provides—and make 
this renee a Gruen Christmas for the 
biggest turnover—the biggest profit— you’ve 
seen in years! 

The Gruen Watch Company, Time Hill, Cincin- 
nati, Chio. In Canada, Toronto, Ontario. 


DRAMATIC 
RECORDED ANNOUNCEMENTS 








FOLDERS 


SELL GRUEN WATCHES:..BUT 
SELL WAR BONDS FIRST! 








*Registered Trade Mark Copyright 1942, The Gruen Watch Company 
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SPEAKING OF 


A RED box bound firmly in tape 
and suspended from two para 
chutes dropped gently to earth on 


Sept. 19 in front of the Japanese 


headquarters at Lae in New Guinea, 


according to the New York ‘Times. 


In it was a clock bearing the in 





scription “Made in Japan.” On the 
tape were written several sarcastic 
messages, 

It was a gift from the United 
States attack bomber squadron, the 
members of which were dis@usted 
with the clock because it never ran. 
One of the messages read: “This 
is a poor imitation of one of our 
Walthams. It has never run since 
we had it. We give it back to you 
to compensate you for your de 
plorable shortage of metals.’ 

The Japanese clock was dropped 
by Sgt. Roger Martin of Man 
chester, N. H., from a plane piloted 
by Capt. J. R. Smith of Fort Wayne, 
Ind. Credit for the idea goes to 
Sgt. Thomas LeBane of Plaquemine. 
La. 

. ¢ 


W HEN somebody writes a his 
tory of the 1942 War Savings 
Campaign, there'll have to be a 
chapter about the big volume sold 
by jewelers and the various in 
genious schemes they devised. Here 
are two more ideas that raised cash 
for democracy: 

Moor’s jewelry store of Tifton, 


Ga., donated a 21-jewel wrist watch 


FOk NOVEMBER, 1942 


THE 


JEWELRY TRADE 


to be sold at auction from the ‘Tift 
Theater and “paid for” by the pur 
chase of War Bonds. Bidding 
started at 41500 and continued till 
the watch was won by the highest 
bidder——for *6250 in bonds! 

Barry's Credit Jewelers of Rock 
Hill, S. C.. filled a large fish bowl 
with ten-cent War Savings Stamps 
and centered bowl and contents in a 
window display of Savings Stamp 
books. Cards said: “How many 
stamps in the bowl? Juv a Saving 
Stamp and make vour guess. The 
winner will win a fine watch. One 
for the lucky lady and one for the 
lucky man.” 

They did a landslide business in 
stamps during the two-day stunt, 
and the store was crowded when th: 


winners were drawn. 
+ * 


oe isn't a fish story a Cin 
cinnati newspaper will vouch 
for that——-but it tells how the min 
now helped the whale. 

It seems that Gus Kuhnhein, sales 
man for D. Jacobs Sons Co., Cinein 
nati wholesalers, was out in the 
middle of the Ohio River in his littl 


16-foot inboard motor launch with 





SORRY IF WE'RE LATE 


Like all other civilian businesses, 
the publishing of a magazine is sub- 
ject to the many difficulties that are 
inevitable during an all-out war. 
Shortages of skilled man-power, de- 
lays in delivery of materials, prior- 
ities, and an over-burdened postal 
service may sometimes cause your 
Jewelers’ Circular-Keystone to be 
late in reaching you. We deeply re- 
gret any inconvenience that may be 
caused to our subscribers as a re- 
sult, and ask your forebearance in 
the realization that the causes are 
beyond our control. 


= le le 
Lege DOME Ik) 
s..... lircular. 


L: hey Stone 
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his son Bob. The only other boat 
on the river was a huge 15-ton tug 
boat pushing a 165-ton barge. 
Suddenly the tug pilot hailed 
Kuhnhein. “Our condenser’s shot,” 
he said, “Can you give us a shove? 
Kuhnhein looked the situation over. 


The tug and barge were drifting 






AHOY THERE/ 
| NEED HELP 





dangerously near to a concrete 
“Right-ho!” he said. 


and forthwith snuggled his launch’s 


bridge pier. 


nose against the barge. ‘The tiny 
launch huffed and puffed, struggled 
and groaned. ‘len minutes later tug 
and barge were against the shore. 
ready for repairs. 
Remember, this isn't a fish story 
a Cincinnati newspaper swears. its 
true. 
S 


} H night. in a_ laboratory 
4overlooking the huge ramp ot 
Ellington Field, Texas, a woman 
adjusts delicate pressure and bal 
ance instruments that enable pilots 
to go “upstairs” day and night, 
either alone or in formation. As 1 
member of the slack-clad army that 
works during the dark hours to keep 
‘em flying round the clock, she re 
pairs manifold pressure recorders, 
bank and turn indicators and other 
devices requiring the ultimate in pre 
cision operation. 

This woman, Miss Adeline Mas 
sara, is a native Texan who at on 
time worked in the industrial d 


partment of a large insurance com 








In 1938 she entered a horo 
Houston, her 


pany. 
logical school , at 
heart set on mastering a profession 
almost entirely reserved for men. 
Upon graduation, she got additional 
training in a trade shop and landed 
a place with a large retail jewelry 
store in the same city. 

Then came the call for watchmak 
ers to help win the war. Miss 
Massara voluntered for duty in 


Alaska 


service application for instrument 


when she tiled her civil 


work—and she’s still willing to go 
there or any other place, so long as 
she can take part in the United 
Nations’ fight. 

4 ¢ 


pP EREUMES of good quality and 


stationery of the better class 


form a practical and _ profitable 
partnership for the P. A. Kolstad 
je we Iry store in Palestine 9 Tex. Al 


though both items have been stocked 
by this establishment for sometime. 
they have taken on special signifi 
cance recently, according to C. L. 
Kolstad, who with his brother, P. A. 
Kolstad, 89-vear old 
jewelry firm. 

“Both lines have 


same general appeal.” Mr. Kolstad 


owns the 
basically the 


explains. “‘Most women appreciate 


good perfume and those in the upper 








income brackets especially are ex- 
cellent: prospects for our perfume 
line. The same women who buy our 
perfumes are logical prospects for 
good stationery. By displaying the 
two lines near each other, and 
through the proper suggestions by 
the sales force, we often are able to 
switch a customer from one line to 
the other on a single visit to the 
store. That is doubly important to 
day, when priorities and shortages 
are cutting into the more staple lines 
of the conservative jewelry store.” 

The two lines are shown near the 
front of the modernly-designed store, 
so that any person entering the 
establishment may see them. Win 
dow displays periodically eall atten 
tion to the two related lines. The 
firm features both lines as gifts and 
a seasonal advertisement now and 
then in the local papers spotlights 
the two feminine items. 

Although sales are preponderantly 
to women, the Kolstads find that 
men also are consistent purchasers 
of both lines, in that they find them 
excellent and practical gifts for 
women. 

* 4 


7 ME around the world was never 
more important than at this mo 


ment. Thus a large electric clock 








/ 
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"My boy-friend said he got them ‘Somewhere in the South Sea Islands'!" 
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showing local war-time, and the 
equivalent time in the various war 
capitals of the world, proves a crowd 
stopper. 

Such a clock was made by N. C. 
Neilsen for the Hansen Jewelry Co.. 
Denver, working spare time, at home 
in his own hobby shop. The dial is 
a large circle, about 40 inches in 
diameter. The center of this is oc 
cupied by the largest clock face, the 
numerals cut out of a strip of metal. 
Surrounding the local time clock are 
12 faces, each showing the time of 
a different city of the world. The 
clock is entirely electric, with only 
two motors and two movements, one 
for the center face, the other operat 
ing the twelve smaller faces in a dial 
train operation. Gears for this, 
about 4+ inches in diameter, were cut 
by hand and required nearly two 
months to do and set in perfect fune 


tioning order. 


& @ 


L NABLE because of the “lure’ 
of high pay defense jobs, mili 
tary service, ete., to obtain the ex 
perienced, competent workers — li 
needed, a western jewelry manufac 
turer helped to solve his own per 
sonnel problems with an unusual 
“bonus plan.” 

This was an offer made to every 
employe of a “bonus” in return for 
a new, worthwhile worker in any 
of several departments. For ex 
ample, a man repairing sterling hol 
lowware was offered a $25 bonus tor 
obtaining another man experienced 
with the same thing, who would rx 
main with the company more than 
three months. “Bonuses” wer: 
scaled all the way from #5 for a 
new custodian to #50 for a watch 
maker. 

. 2 * 


—" it with diamonds” was the 
way Birks-Ellis-Ryrie, [td.. 
welcomed Rotarians to Toronto for 
their 33rd annual International 
Congress. 

The jewelers made a welcome sign 
which contained no fewer than 1.287 
diamonds, valued at about $100,000 
The sign was in the form of a Rotary 
wheel, modeled from a tiny member- 
ship button. 

The individual stones ranged in 
value from $10 to $5,000. with a 


seven-carat diamond in the center. 
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1D ints for a Wartime Christmas 


by ERNEST W. FAIR 


“ wi I'd like to know is what some of the 
country's top-notch jewelers are going to do to 
vet extra business this Christmas season?” 

That's a good question put to us by a Middle Western 
reader who explained that he needed ideas for mer 
chandising stunts, plans, window displays, and other 
ideas he could use right up to the last minute on 
Christmas Eve. 

So we contacted some of the outstanding jewelers of 
the country and asked what they were going to do, 
promising not to reveal their names so that competitors 
couldn't “steal their thunder.” Here are some of the 
many ideas we received and to this list we have added 
a number of the more successful ideas of last season. 

Fach idea has sales appeal each is inexpensive 
to use... each is adaptable for the whole pre-Christmas 
selling season and can be used any time right up to 
Christmas Eve (with one or two exceptions) . . . and 
each is particularly fitted to use in this forthcoming 
wartime Christmas season. 

1) Get Christmas atmosphere into the store from 
the middle of November by early display of Christmas 
suggestions, by store decoration and by window and 
counter card suggestions. Make sure that everything 
you plan has a Christmas touch and be sure to use 
plenty of the red and green Christmas colors in all dis- 
plays, particularly of merchandise not so colorful itself. 

(3) Get those gift suggestions for soldiers and sailors 
up early in November and have sample boxes on dis 
play all the time. Make sure such merchandise is of a 
nature that will not break or deteriorate in transit and 
is of the types approved by the war and postal author 
ities and so advertise them. Have boxes particularly 
in the lower price ranges and suggest them as ‘“‘added” 
gifts for the soldier or sailor's gift box. For suggestions 
of gifts soldiers want most, see survey on page 56 of 
JC-K’s September issue. 

(3) Make up a “Christmas show case” of every 
item you are going to feature including even the most 
expensive items. Each will help sell the other and the 
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whole showcase full of suggestions helps to sell every 
customer who comes into the store for his or her 
regular needs every day throughout the entire Christmas 
season. 

(4) Don't forget to go after the large organizations 
that distribute gifts at Christmas. There are many 
little gifts in the less expensive price ranges highly 
adaptable to such presentation. Suggest to them that 
wartime is no time for frivolous and impractical gifts 
but that yet you know they will not want to be too 
practical and lose the Christmas touch entirely. The 
very items you suggest will handle that problem for 
them. 

(5) One jeweler makes many extra sales each year 
by placing a sprig of holly and a Christmas bow on the 
outside of all gift purchase packages. He shows by a 
sample wrapped package on his counter the extra 
decorative value of such a gift and makes many more 
sales where plain wrapped items were not sold before. 

(6) A Mid-Western store last year had a mammoth 
cardboard pipe organ erected over the store front dur- 
ing the Christmas season. A concealed loudspeaker. 
connected with a phonograph, gave the impression that 
the organ was actually being played. Christmas music 
was of course featured. It put customers in a Christ- 
mas gift frame of mind before they even entered the 
store. 


( 
jeweler plans to use this season; easily made out of 


7) Here’s an inexpensive window display one 


non-strategic materials. A winter miniature village will 
be depicted on a snowy hill scene arranged on the 
floor of the window, this floor being covered with cotton 
batting. It will be built up gradually from the front 
to the rear and from one corner to another so that the 
effect of a snow-covered hillside or slope will be se 
cured. Tiny trees and houses, placed to resemble a 
village, will dot the surface. Gift suggestions will be 
presented around the borders of this scene. 

(8) Here’s an old stand-by, inexpensive way to 


(Please turn to page 79) 
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Above—Silver organ pipes and tree, wrapped gift packages and a blue 
drop gave color to this sterling display by Mermod, Jaccard-King, St. Louis 


Yule Salesmen 


bright and compelling. these window 
displays paid dividends in attention 


and the creation of traffic and sales 





Above—"'ls There a Man 
in Your Life?'' queried Al- 
bert S. Samuels, Oakland. 
For those who answered 
Yes, the display showed gifts. 






















Right — Cotton batting 
clouds, shepherd's crook, 
lambs gamboling on 
"snow, won attention for 
men's rings shown by Hef- 
fern-Neuhoff Co., St. Louis. 
























Left — Early 
December 
win d ow of 
Jaccard 
Jewelry Co. 
Kansas City 
featured a 
massive 
spruce wreath 
for back - 
ground with 
two smaller 
wreaths fram- 
ing figures of 
the Madonna 

















Right — Round fire- 
place hung with 
Christmas stockings 
is shown a_ variety 
of gifts, including 
birthstone rings 

clocks, necklaces 

pens and watches. 





Left—William C. Fisher, Abilene, Tex. 
used a miniature, tinsel-covered oil der- 
rick for both Christmas atmosphere and 
local interest in a display of silverware. 


Right — Formal metallic handbags 
against blue velvet and imitation snow 
proved an attention-getter for Herman 
Sparber & Co., St. Louis., last Christmas. 











This Christmas Is Different 


A year ago (remember ?) was **before the war.”’ So what you did last year 


ean’t be the program for this year’s Christmas merchandising. 


Customers, store hours. personnel. available stocks are not **as usual” 


by ROBERT A. LATIMER 


HAT can I do to slant this year’s Christmas 
program to war conditions ? 

According to Frumess Jewelry Co. and Bohm-Allen 
Jewelry Co., both of Denver, Colo., there is still a 
good deal of enterprise left open despite the labor and 
merchandise shortages under today’s hectic conditions, 
and although the jeweler may find that his 1942 holiday 
merchandising plan is radically changed by forces be- 
yond his control, he can compensate for the new situa- 
tion by making other changes himself. 

Frumess Jewelry Co. expects the 1942 holiday season 
to set a gift sales record including a peak cash business 

through the buying of many thousands of defense 
workers and other formerly low-income groups who now 
have the funds to spend and want to spend them on 


the fine gifts from a well-rated jewelry store. — It 





, Monmenais 











wont matter specifically what the merchandise shown 
and sold is, according to Harry H. Frumess, president 
of the store; there will be many thousands of new 
customers available to jewelry stores who will buy 
Result: 
the store will be able to add new lines, to sell them, 


from them simply because it is now possible. 


and to sell many of them to new customers. 
“Shortages will bear most heavily on what we do,” 
Mr. Frumess explained. “For one thing, it will rule 
on the amount of advertising we will do. If our watch 
stock, costume jewelry inventory and general gift lines 
are down to the point that average volume will wipe 
them out anyway, we will curtail our advertising to 
the bone. On the other hand, we plan to drive harder 
on our new lines, which will include leather, gifts of all 
non-essential materials, china, decorative artware. 


woodenware, etc.” 
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In early planning for the holidays, Frumess’ has 
been feeling its way for sideline merchandise. “We 
are adding only those which the customer shows 
definite response for,’ Mr. Frumess pointed out, “ex 
perimenting with this and that in small orders until we 
know definitely which merchandise is wanted. Any 
jeweler will be wise to select his new lines from non 
essential materials both because of the supply question 
and because it is patriotic. We will add at least a dozen 
new lines for the holiday season, begin stressing them 
early in November, and play up to the hilt the fact that 
they are non-essential to the war effort. We want our 
customers to know we're behind the government, of 
course, and believe that will have a strong influence 
on Christmas selling.” 

Sidelines which Frumess’ is developing steadily in 
clude small gift wares of porcelain, china, wood, glass 
and odd materials for home and personal use, a new 
stock of men’s jewelry in non-essential metals, a large 
leather goods department specializing in service men’s 
gifts (the latter will count heavily this Christmas and 
shows no signs of shortages to date), china and glass 
ware in new patterns and moderate price lines, and 
novelties. Others will follow as they establish them 
selves; will earn their way on merit. Frumess’ pre 
viously-established camera and stationery departments 


will round out depleted stocks in jewelry lines. Si 


a! 


s 
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will indicate non-critical materials. 
On the mechanical side of the shortage problem and 


store operation during the holidays, Mr. Frumess will 








launch an important innovation—shorter store hours 


rather than the longer hours which are almost standard 
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Christmas practice. ‘The Frumess store will close in 
the evening at 6 o'clock rather than 9 o'clock, will open 
at 8:30 o'clock rather than 8. 
help to stretch existing stocks of most-wanted items 


This. he believes, will 


longer through the season, as well as helping to balance 
salespeople and customers. The store has experimented 
with this. and found it beneficial all-around, employes 
enjoying the shorter hours, customers favorably com 
menting about it, and much less hubbub in the rush 
season, Six hours lopped off per week thus will be 
the most outstanding Christmas change at the Frumess 
store, and will be observed whether or not other stores 
in the area do so. “It will work out to best advantage 
from every standpoint,” it was summed up. 

The personnel problem formerly was only that of 
selecting efficient young men and women to round out 
the staff. Under 1942's drastic scarcities, Mr. Frumess 
is getting an early start. “We will have to use women 
or older men exclusively.” he stated, “and we plan to 
set up a training program whereby retired veteran 
salespeople or even totally inexperienced availables can 
be trained by working in the store a few hours a day 
on weekends or even in the slack midweek. <A_ few 


hours «a day in this way, as much as six weeks ahead 
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of the rush, will enable us to weather the holidays in 
much better shape.” A list of available extra people 
has already made up—all studying the mechanical de 
tails of making out saleschecks, etc., at present. Women 
will fill in where men were used on the watch and 
costume jewelry counters, and will be divided into 
small crews under veteran Frumess salespeople. 
Bohm-Allen’s is likewise confident that with sufficient 
amplifying of lines and rounding out of existing stocks 
the store will be able to serve a much heavier traflic 
without disappointing a customer. Bohm-Allen’s watch 
stock, already one of the largest in the West, has been 
built up by judicious buying for the past six months 
to an inventory which Mr. Allen is certain will carry 
through. “Hundreds of men will be buying their 
wives watches promised for years,’ he emphasized, 
“and will buy other merchandise if it is as well pre 
sented. For this year’s Christmas we are going to add 
plenty of sidelines, but no socks, underwear, blankets 
or any other merchandise which isn’t directly connected 
ift. 


sell only 


with the sentimental appreciation of a jewelry g¢ 
he jeweler must stay in his own business; 
merchandise which he can show with his head up, and 
which ties in with the essential purpose of the store.” 


Bohm-Allen’s sidelines will be all gift suggestions 
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for men and women in moderate to better price ranges, 
useful, and sufficiently attractive for display side by 
side with beautiful rings and men’s gold jewelry. First 
such is a #500 inventory in men’s gift leather goods, 
shown_in 20 feet of individually lighted display cases 


just inside the store. Unfitted cases, billfolds, picture 
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frames, jewel boxes. ete., are included, from *3.50 to 
425, and all ideal for suggestion to the woman who 
wants a gift for a man—and finds stocks of men’s 
moderately priced jewelry depleted. 

Second, the store is planning a handbag department 

reversing the above in favor of the man who would 
buy plated flatware or hollowware for wife or sweet 
heart. Handbags are new to Denver jewelry stores. 
and will be aggressively merchandised via all advertis 
ing mediums. Everyone in the store, including even 
five watchmakers who may spend slack time if any on 
the floor during the holiday rush, has been trained to 
appreciate, show and sell fine handbags, which—lik« 
the leathergoods for men—fills a specific gap in the 
Christmas gift suggestion lineup. 

Bohm-Allen, too, will employ retired jewelers and 
salespeople to staff the store through the Christmas 
month and has likewise begun early training of these 
people. With gift departments amplified, more em 
phasis on sterling silver instead of plated in windows. 


counters and advertising, an enlarged infant gift shop 

















and an offer of ring or other jewelry remodelling as 


a gift, the store is amply prepared. All salespeople 
will suggest to the customer who wishes to buy a new 
jewelry item to replace an old one that if he cannot 
find it, a remodelling or redesigning job might make 
as welcome a “gift’—and thus even service will be 


sold as Christmas gifts in this well-known store. 


49 



























is Rien? 


were a 
Saavicenans 
—_— 


=— 






Against a blue-painted cardboard V, tack a number of cleverly written "dummy" 
letters to Service Men. Then place samples of writing paper on cylinders covered in 
matching paper or fabric. Background consists of red, white and blue, with gold stars. 


Help the Boys Get Letters 


letters from home are the chief want of Service Men everywhere: 


stationery production has not been limited: so it’s good business 


and good patriotism to promote the sale of writing materials 


eon is a word of which we hear much thes« 
war days. It is the one thing to which we can 
all contribute in some way, no matter how remote from 
a battle station our place may be. The jeweler, more 
than most retail dealers, can contribute to wartime 
morale. Much of his merchandise is the stuff of which 
morale is made—symbols of affection and security—the 
ring on the finger of the girl at home—the watch on 
the soldier's wrist, parting gift of the ““gang’’—the wed 
ding gifts of the furlough bride, and so forth. 

But in our concern with the problems of our daily 
wartime living, all of us may not be thinking of all the 
ways in which we can contribute to the morale of the 
boys in uniform. What about that matter of letter writ 
ing? All of the surveys that have been made among 
the boys in service, especially those overseas, indicate 
that the thing these fellows want from home more than 
anything else is letters, letters and more |-e-t-t-e-r-s. 

They want letters frem Mother, Father, Sister. 
Brother, the Kid Cousin, the Gal Who Lives Around 
the Corner, Wife or Sweetheart, the Gang at the Office, 
the Teachers at the Old School. Each boy in service 
must have many who could write to him——write to him 
of the things he wants to hear—the local gossip, who 
got married, how the home ball team is making out, whe 


was elected mayor, the jokes the gang is laughing at. 
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the songs they're singing. These are the things he wants 
to hear—these are the things he’s fighting for. 

When it comes to letter-writing, again the jeweler 
sells the things with which this contribution to morale 
can be made—stationery, pens, pencils, greeting cards. 
If you aren't carrying these lines now, you should be. 
Here is a class of goods with splendid possibilities for 
developing sales to help offset some of the volume you 
will lose through shortages in some of your other lines 

that uses no strategic materials, and therefore will 
continue to be available—and whose manufacture and 
sale not only doesn’t interfere with the war effort but 
is actually a contribution to it. 

In short, here is something that is truly both good 
business and good patriotism. 

Promote letter-writing. Display your writing mate 
rials with imaginative backgrounds which will really 
fill those mail bags of Uncle Sam’s going to the army 
camps and naval stations and the fighting lines around 
the world. 

If possible, get a file of the addresses of local men 
in service and invite their friends to refer to it. A dis 
play card in the window can announce this service. 

The accompanying sketches illustrate several sugges 


tions for your victory letter-writing displays. 
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by VIRGINIA DIXON 








The lively idea here is to attach paper wings to addressed envelopes, pasted 
to the window background. Slanting elevations display samples of paper and 
fountain pens. In center are a desk set and harmonizing frame with soldier photo. 


A giant “V” for victory dominates the background 
of the first sketch. It is made from heavy cardboard 
or compo board, if that is available, painted or covered 
with blue paper or fabric. To this is tacked a quantity 
of dummy letters. Let your more imaginative sales 
people each write a few. They should be as cleverly 
and realistically written as possible for they will be 
read! The personal letters of another have a certain 
fascination for most people. Give them as much local 
color as you can. Make them samples of the kind of 
letters the boys want to get. Large cylinder elevations 
covered in matching blue paper or fabric are placed on 
either side of the window and display your samples of 
writing paper. A desk set is shown at the front of the 
window with all the writing materials laid out ready for 
use. Other samples of paper and pens and pencils are 
displayed on the floor of the window. The copy card 


should carry some such copy as—‘‘Write is Right with 
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Servicemen—Are Your Friends in the Service Hearing 
from You?” 

The background indicated in this sketch is made by 
covering the background panel of your window with 
red, white and blue fabric cut in strips a third the 
height of your background and sewed together. Gold 
stars are tacked to the panel in groups of three. If 
possible with this background, the window floor should 
be covered in red fabric. However, the indicated set-up 
may be made against your permanent window back 
ground and the “V" may be sealed down to fit your 
particular window dimensions. 

Photographs of service men. which you can un 
doubtedly borrow from your local photographer, form 
the focal point of the second display. The photographs. 
placed in your nicest frames, are arranged on top of 
three elevations as indicated in the sketch. The eleva 
tions are either painted or are covered in paper and ar 


(Please turn to page 72) 


Photos of local Ser- 
vice Men top cylin- 
ders inscribed with 
various salutations. 
Samples of letter 
paper are placed on 
the floor, each with 
an accompanying 
pen. Fancy ink well 
and quill pen add 
decoration and _in- 
terest. 
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OPA Ready to Crack Down 


Maximam prices. base period records, etc.. now go from --educational™ stage 


to compliance and enforcement; New York district price executive 


warns jewelers they violate the law if they buy goods above ceiling level 


ee OCAL, jeweler guilty of profiteering, while blood 

Ram in Guadaleanal! Pays treble damages and 
ay lose license! 

Those are sickening headlines and a heartbreaking 
indictment against an industry which, for reasons of 
public psychology, should be strictly toeing the mark 
with the OPA price regulations. 

Fortunately, that string of black words hasn't ap 
peared in any newspaper— vet. It may if a considerable 
number of retail jewelers, and some wholesalers and 
manufacturers, too, don't wake up to the fact that OPA 
has concluded Stage 1—-the educational period—-and 
has begun Stage 2—-which means compliance enforce 
ment. Price Administrator Leon Henderson has in 
structed regional, state and local OPA ofhces to inves 
tigate compliance and non-compliance in their territories 
and to refer violations to OPA’s legal experts. 

Thus, every jeweler should obtain, read and re-read 
his copy of The General Maximum Price Regulation. 
issued April 28 by OPA, and the booklet, “What Every 
Retailer Should Know About the General Maximum 
Price Regulation,” published by OPA last May. Every 
jeweler should also obtain, read and re-read his copy of 
Maximum Price Regulation Number 188, which regulates 
manufacturers) maximum selling prices and holds both 
seller and buyer equally guilty for a transaction involy 
ing even one penny more than the legal ceiling. These 
pamphlets, vital to the every-day conduct of your busi 
ness, can be obtained from any OPA office or from Thr 
JeweLers’ CrircuLAR-KEyYSTONE. 

One indication that OPA isn’t fooling about its transi 
tion from “education” to “enforcement” came in the 
form of a meeting at the Waldorf-Astoria hotel in New 
York, Sunday afternoon, Oct. 18, sponsored by ANRJA. 
which mailed an invitation to every jeweler in the New 
York area and got an attendance of 500. 

Notice that OPA was going from its educational pro 
gram into compliance and enforcement on a broad seale 
was given by H. W. Bissell. price executive for the 
important New York district, which takes in’ seven 
counties besides New York City and contains one-tenth 
of the nation’s populace. 

“T assure you that price control is working,” Mr. 
Bissell declared. “It is working because the people of 
America want it to work. It is working because American 
business men want it to work, and, lastly it is working 


because it is sound; it is needed and because it must 
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work if we are to survive economically, during and 
after the war.” 

However, jewelers——in the metropolitan area at least 

are generally out of step with the rest of the nation 
in their degree of compliance, he said. Quoting from 
a survey made in four boroughs of New York and in 
Westchester County, the price executive said that out 
of 198 jewelry stores visited only 35 were in reasonable 
compliance as to base period records (the highest prices 
at which goods were sold or offered for sale during 
March) and that only two jewelry stores had correct 
records showing the pricing method used for current 
sales. 

Non-compliance falls into three classes. Mr. Bissell 
said 

(1) Complacency and inertia; the idea that jewelers 
are exempt from control so long as they do not carry 
“cost of living” commodities. This is not correct, be 
cause everything that jewelers sell, with the exception 
of natural rubies, emeralds, sapphires and pearls, and 
diamonds that weigh over one carat, is price-controlled 
and must be priced in accordance with OPA regulations. 

(2) Laziness; the idea that compiling a Maximum 
Price List, used for base-period prices. and keeping 
current records is “too much work.” The speed and ease 
with which many jewelry stores have compiled such 
records dispells this argument; so do the stiff penalties 
that await laggard business men, who must decide be 
tween a few days’ concentration on OPA details or a 
fine. imprisonment and suspension from business. 

(3) Honest confusion. Careful reading of the OPA 
regulations; phone calls, visits and letters to OPA offices 
can clear up misunderstanding. 

An inventory or stock record can be used as a Maxi 
mum Price List only when it describes each and every 
kind of article that the store sold or offered to sell dur 
ing March, 1942, the base period, and carries in dollars 
and cents (not code) the bona fide highest price at 
which article was sold or offered for sale that month. 
An inventory of April stocks cannot be used for the 
base period record. A register for insurance purposes 
is incomplete as a Maximum Price List because it 
usually includes only the finer pieces. 

Manufacturers’ and wholesalers’ catalogs have been 
used by some jewelers as part of their Maximum Price 


(Please turn to page 90) 
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We reprint below one of a series of war editorials 
which are a regular feature of the 
Longines-Wittnauer “World's Most Honored Music’ 


radio programs, now on the air coast-to-coast 


We pause in the Longines concert to bring you a brief editorial: 


‘‘A man the world honored was Solomon. 
It was Solomon who said .. . ‘Money is 
labor saved up’. Solomon was wise. The 
money that you invest today in war bonds 
represents so many hours of work... done 
and finished . . . in the bag! Solomon 
would approve of United States War 


Bonds because they have another angle. 





The $18.75 cents of your wages that you 
invest in war bonds today becomes a $25 


pay check ten years hence. 4 This is no 





time to fritter away either time or money. 
Every dollar not needed for the essential 
needs of living is needed for the essential 
needs of war. Your country, in particular, 


needs you.” 


THE WORLD ' S@eepeOST HONORED WATCH 
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Quartz Varieties Top U. 8. Gem Production 


Agate. moss agate. jasper and rose quartz lead in value. followed 


by Montana sapphire. mostly used industrially. and Nevada and Colorado 


turquoise: some topaz and jade included in long list of lesser yields 


HOUGH America produces more than 20 different 

sorts of gems, only a few are available in sufficient 
quality and quantity to be of importance in the jewelry 
industry; hence, even with the present difficulty of over 
seas transportation, this nation depends on imports for 
most of the new stones used in jewelry. 

Altogether, about $240,000 worth of newly-mined 
American gems (rough, uncut value) were used in 
jewelry during 1941, according to Sydney H. Ball, writ 
ing in the current Mineral Yearbook published by the 
Bureau of Mines. And of this sum, quartz stones ac 
counted for about 70 per cent, leaving 18 per cent for 
sapphires—largely used industrially—12 per cent for 
turquoise, and a microscopic per cent for various other 
gems. 

The principal producing states last year, in approxi 
mate order of output, were Oregon, Montana, Washing 
ton, Nevada, Wyoming and Colorado. 

Agate and jasper, writes Mr. Ball, are collected in 
quantity in Oregon and Washington, particularly on the 
beaches of Lincoln county, Ore. Most of this is cut by 
local lapidaries, though some rough is shipped to other 
states. Montana continues to produce a_ considerable 
quantity of fine moss agate from the gravels of the 
Yellowstone river in the southeastern part of the state. 
Wyoming also produces good material. 

Utah’s production of agate in 1941 is estimated at 
about 10,000 worth, principally jasper from the east 
bank of the Colorado river in Grand county, agate from 
six miles east of Cisco, Grand county, and red jasper 
geodes from Tidwell, Emery county. 

“Arkansas produces considerable rock crystal from 
the vicinity of Hot Springs. Farmers dig most of. it 
in the winter, but mineral dealers also mine some. Most 
of it is sold to tourists as curios, but some is used in 
jewelry. Scott’s Rose Quartz Co. produced considerable 
rose quartz from its mine near Custer, S. D., and sold 


some for jewelry use.” 


INDUSTRY USES MONTANA SAPPHIRES 


Ranking next after the quartz stones in value, sap 
phires produced in 1941 were valued at $43,000 and 
weighed about 3720 troy pounds. These came from 
Montana, where the American Gem Mines of Phillips 
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burg, owned by Charles H. Carp and R. M. Kaiser, 
operates on the west fork of Rock creek in Granite 
county and the Perry-Schroeder Mining Co. of Helena 
obtains its stones as a by-product of gold-dredging 
Missouri river bars in Lewis and Clark county. Most 
of the stones are sold for industrial use, and Mr. Ball 
remarks that if for any reason the supply of synthetic 
sapphire should be inadequate to satisfy war demands 
for instrument jewels, Montana sapphire would have 
prime importance. Besides the two localities just men 
tioned, Mr. Ball says that production could be obtained 
from Brown's Gulch in Silver Bow county, Dry Cotton 
wood creek in Powell county and lode mines of Yogo 
Gulch. 


NEVADA LEADS IN TURQUOISE 


“Turquoise ranks after the quartz family and sap 
phire in value of production, with a total of about #28. 
000. Nevada ranks first in output and Colorado second. 
The principal producer in Nevada was the Smith mine 
at Cortez, operated by A. Guisti, which produced over 
7550 |b.; the material is shipped to E. C. Smith, Santa 
Barbara, Cal. The King mine at Manassa, Colo., had 
an unusually successful year, as one ‘pocket’ alone pro 
duced almost 700 Ib. of good material. Imitation 
turquoise is cutting somewhat into western turquoise 
sales.” 

Chief turquoise production centers in Nevada are 
Royston and southern Death Valley in Nye county. 
Battle Mountain, Cortez and Austin in Lander county, 
and one deposit in Mineral county. 

In Colorado, the principal turquoise mines are the 
Ball near Villagrove and the King near Manassa. In 
addition, there is a deposit near Leadville and near 


Creede, the latter as stream pebbles. 


TOPAZ FROM COLORADO 


Besides the various quartzes, sapphires and tur 
quoises, the U. S. last year produced a large variety of 
other gemstones. Several hundred carats of colorless 
and yellowish topaz, which yielded cut stones up to five 
carats in weight, were obtained from the Tarryall 
mountains in Park county, Colo., and some additional 


(Please turn to page 72) 
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1943 will bea yen of 
ALLOCATION 


Allocation is becoming an everyday 
_ word in our business and personal life. 
Our government has adopted the alloca- 
tion system as the method best suited to 
assure fair distribution of materials. 

The Hadley Company, too, will allocate 
its Watch Attachments and Men's Jewelry 
during 1943, to make sure that available 


WATCH ATTACHMENTS 
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merchandise is distributed fairly among 
all authorized wholesalers. At no time in 
our company’s history has this established 
policy of fair distribution of merchandise 
been more sound than under today’s 
severely curtailed production. The Hadley 
Company, Providence ... New York... 
Chicago-. . . Los Angeles. 


MEN‘’S JEWELRY 


Ph | 














Larger photo from Norton Co 


Sisters under the skin are the jewelry gem (inset) and the industrial dia- 
mond, shown in the larger photograph, dressing a grinding wheel. War 
factories in the U. S., Britain and the Soviet Union can use low-cost 
industrials because gem diamonds pay most of the production expense. 


Fighting Diamonds 


the gem diamond business is why 
United Nations’ war plants can use 


~industrials”’” at less than cost 


HE business of the retail jeweler has more to do 

with the war effort than most men know. Last 
spring an advertisement appeared with the caption 
“Fighting Diamonds” over an illustration of diamond 
rings and a diamond-studded tool. The title was not the 
mere fantasy of a clever copywriter. It stated a fact. 

Diamonds are essential to production of the planes, 
tanks, guns that shoot Japs and Germans—diamonds by 
the ton, probably 4,500,000 carats for the United States 
alone this year. 

These are industrial diamonds, of course. But gem 
diamonds sold by the jeweler have made possible our 
present ample supply at low prices. 

If the public knows little enough about industrial dia 
monds and their uses, it knows still less about the rela 
tion between industrials and the stones the jeweler sells. 
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Probably most men in the trade have encountered can 
tankerous critics who demand skeptically, even bellig 
erently, what a luxury business like this has to do with 
the life-and-death job of winning the war. There is the 
answer. And every merchant of gem diamonds will help 
himself, will raise the standing of the whole jewelry 
trade in the eyes of the public, if he will make the facts 
known whenever he gets the chance. 

There is no difference between gem stones and indus 
trials except in clarity and beauty. They are equally 
hard. They come from the same mines and fields. The 
gradations of quality are so narrow that with many of 
the stones close to the border line, only an expert sorter 
can say whether they should be classified as gem or in 
dustrial. On the average only about one carat out of 
every four is of gem quality—-and the rough stone will 
lose nearly half of its weight before it is cut into the 
brilliant diamond the jeweler sells. Yet because of the 
demand which brings the jeweler *500 or $700 for a 
one-carat stone, the others can cut steel and draw wire 
for America’s war industry at prices that go as low as 
55 cents a carat and average less than ¥3. 

In other words, the gem diamond sold by the jeweler 
makes it possible to put the industrial diamond to work 
in war plants at less than the cost of production because 
of the fact that the gem diamonds carry the expense. 

In the great diamond mines of South Africa, four tons 
of ore (“blue ground’’) must be loosened, brought to the 

(Please turn to page 74) 
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} 
pew bad that with the expenditure of several hundred dollars this page couldn't have been ( 
shown in full color. For these designs are typical of the best modern trend in fine jewel | 


ry, and radiate an immense amount of color and vitality. 





Full-color treatment would show the flowing, ribbon-like gold in combinations of pink, red 


and natural yellow, trimmed with assorted sizes of square calibre rubies, round rubies, and a 


sprinkling of cabochon rubies for accent. One round diamond is indicated for cach of the finger 
rings, and an edging of diamond melee gives added life and distinction to the brooch that centers 
the lower part of the page. 

These sketches illustrating current trends in jewelry design are a regular feature of this 
publication each month and are originated in the studios of Sol P. Kaufman at 562 Fifth Ave.. 
Ne Ww York. 
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American-made synthetic sapphire boules, from experiment to perfection. 
white, opaque and shattered boule, one of Linde's earliest attempts in December, 1940. 


a 20-carat, clear boule made soon after, Linde's first clear material. 
Extreme right, the 1943 model,” about 350 


representative of present commercial material. 


Left, a 14-carat, 
Next 
Next, a 200-carat boule 


corats, flawless and perfect in its formation, one of the company's most recent boules, chosen 
for its outstanding size. (Photo actual size.) 


U. 8. Periects Synthetic Sapphire 


Linde’s colorless and red boules, now made in quantity for bearings. 
surpass the European product; after the pressure of war demands. 
these and other hues will be available for cutting into gems for jewelry 


MS are the near-miracles performed by Ameri 
4 can industry within the past two years, but few 
have the romance equal to the story of America’s new 


synthetic ruby and sapphire manufacture. 


from the European supply because of the War, America 


has had to develop its own manufacture of boules, the 


raw material for both synthetic gems and jewel bearings. 
Boule quality and. production have been developed—in 


less than two years—to the extent that one company, 


the Linde Air Products Co., a unit of Union Carbide and 
Carbon Corp., supplies boules in commercial quantities 
of quality unsurpassed by European manufacture. 

To understand the accomplishments of American 
chemists and engineers, it is well to review the chemistry 
and history of the manufacture of synthetic rubies and 
sapphires, which, from a mineralogical standpoint, are 
classified as gem-quality types of corundum. 

Natural rubies and sapphires are single crystals of 
the chemical compound, aluminum oxide, commonly 
known as alumina. The color is caused by the presence 
of metallic oxides such as those of chromium, titanium, 
iron, or cobalt. If gem-quality corundum is red, the 
stone is a ruby; if blue, colorless, yellow. green, pink or 
violet, it is called a sapphire. Synthetic sapphire and 


ruby boules are of the same chemical composition as 
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For, cut off 


natural stones. ‘To make any of these varieties synthet 
ically, it is necessary to purify aluminum oxide; add to 
it a suitable pigment, which, in natural stones, was in 
troduced as an impurity by nature: and by a suitable 
method crystalize it in boule form. 

This can be accomplished by the oxygen-hydrogen 
furnace method developed by Auguste Verneuil, a French 
chemist, in 1902. Today, this process is universally 
used to produce synthetic material in crystal form. 

The Verneuil process was originally intended for the 
manufacture of synthetic rubies. Improvements and 
modifications have now made it possible to produce sap 
phires of various colors as well as spinels. Essentially. 
the equipment consists of a powder dispenser from which 
alumina is fed into an oxy-hydrogen flame, and thence 
onto a pedestal where the fused material crystallizes as 
corundum. The corundum slowly builds up as a cylin- 
drical or bullet-shaped mass (the boule), having its small 
end down. When the proper size of boule has been at 
tained, the furnace is shut off and the boule is allowed 


to cool slowly. 


EUROPEAN PRODUCTION 1,000;000°CARATS A DAY 
The first boules made by this process in Switzerland, 
France, and Germany were small and contained many air 
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()rienta Cultured Pearl Necklaces 
from $25.00 up. 


Diamond and Cultured Pear! 
Rings from $20.00 


Orienta Cultured Pearl Earrings, 
14K mtgs. from $8.00. Finer 
qualities to $400.00 


sent’s Dress Studs, 14K mtgs.. 


from $4.00. 


14K Brooches and Bars trom 

$10.00. With Sapphires and 
Zircons from Si8.00 

In ordering, always designate 
range of price desired 


Catalog on Request 
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offset 





of Orienta Cultured 
Pearls thru stock ex- 
haustion, we are mak- 
ing up a fine quality of 


artificial indestructible 





pearls, as listed in a 
new special catalog. If 
vou have not received 
one of these, kindly 
advise us and same will 


be sent promptly. 



































bubbles, internal cracks, and other defects. As the fur- 
nace operators gained experience, however, imperfec- 
tions became fewer, and larger sizes were made possible. 
Until this year these three European countries were 
the only sources of synthetic corundum and spinel, the 
latter having been introduced about 1926. Production of 
all the European plants was last reported to be almost 
1,000,000 carats a day, practically all of which were cut 
in Europe. Cut gems, jewel bearings, and, to some ex- 
tent, boules were imported to the United States. Con 
siderable quantities of these imports were used for or- 
namental jewelry, but a sizable proportion has been uti 
lized for industrial purposes, such as for bearings for 
watches, electric meters, and precision instruments. 
Recognizing, in the autumn of 1940, that the dwin 
dling imports would soon not be sufficient to meet Amer- 





Boules are manufactured “in an oxygen-hydrogen furnace of this 
type. This has been partially opened for photography. 


ica’s growing demands, despite the fact that users had 
built up stocks as fast as they could all through 1939 
and 1940, the Government invited a number of domestic 
manufacturers, basically qualified, to attempt to produce 
this material. The Linde Air Products Co. was in a par 
ticularly favorable position to investigate the problem 
and to set up facilities to manufacture corundum. 


GEM USES POSSIBLE HERE SOON 

The production of synthetics was no easy task. No 
European experts were available to supervise manufac 
ture. Many problems arose and each had to be solved 
by careful and tedious experimentation. Therefore, the 
production of the first small, clear crystal represented 
many months of intensive research. 

From a single original laboratory furnace, the manu 
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facturer went into small-scale production, and 18 months 
after the start, the Linde Air Products Co. reported to 
the War Production Board that it was ready to furnish 
white sapphire in any reasonable quantity. The boules 
are, at the present writing. used entirely for essential 
industrial and military uses. It is hoped, however, that 
in the not-too-distant future the material will be avail- 


able for other uses. 


PERFECTION FACILITATES CUTTING 

The principal advantage of synthetic corundum for 
wear-resistant bearings is its great hardness. According 
to Mohs’ scale, it is next to the diamond in hardness. 
There is a difference in hardness, however, between in 
dividual specimens of corundum, whether natural or syn 
thetic. The relative hardnesses of typical specimens are 
given in Table I. The high hardness and homogeneity of 
synthetic boule produces long-lasting wearing surfaces, 
thus increasing the accurate life of delicate mechanisms. 

Practically, the synthetic gems are perfect, and this, 
coupled with the fact that the boule is of uniform size. 
offers decided economies in cutting not found in natural 


sapphire. 


VARIOUS COLORS TO BE PRODUCED AS GEMS 

The use of American-made boules for ornamental jew 
elry holds the same advantages as are found in industrial 
applications. Naturally, economies of cutting are real 
ized, the same as in cutting industrial gems. There is 
less stone wasted because cutting procedures can be 
standardized. 

Colored boules grow more slowly than clear ones, and 
are usually smaller. However, when the pressure of 
War demands is relieved, a variety of colors and color 
tones will be manufactured. In fact, very fine colored 
gems have already been made experimentally. In addi- 
tion to this, spinel of many colors will be made after the 


War. 


IDENTIFYING DOMESTIC SYNTHETICS 

The white boules (sapphires) are the desired indus- 
trial product, although red boules (rubies) have also 
been made in some quantity. In general all synthetic 
and natural corundums are chemically identical. The 
pigment has little effect on specific gravity and refrac- 
tive index. Differences in hardness are exceedingly difh- 
cult to measure without elaborate equipment. Because 
of these similarities in properties, the synthetic and nat- 
ural stones are best differentiated by visual inspection. 
Inasmuch as the synthetics are cut into gem stones weigh- 
ing several carats, it is a pretty safe rule that a sizable 
stone is synthetic. Furthermore, all natural stones con- 
tain imperfections which are often observable with the 
naked eye and rarely escape the jeweler’s loupe. Posi 
tive identification can be accomplished by observation 
under a high-power microscope, but when such equip 
ment is not available to jewel or gem houses, question- 
able stocks should be referred to gem experts. 

While at the present time attention is almost entirely 
focused on the production and fabrication of sapphire 
for jewel bearings, the material is destined to occupy an 
important position for other industrial peacetime proc 
esses. The properties of high hardness, high resistivity 
to chemical attack and thermal shock, and excellent die- 


(Please turn to page 73) 
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COMPLETE MERCHANDISING SYSTEM 


A® you check through the various parts of the complete 

Keepsake Merchandising System note carefully how each 
unit helps the Authorized Keepsake Jeweler to make contacts 
with interested diamond prospects and to raise their interest to 
the point where they come into the store and BUY! 


ATTENTION-COMPELLING 
WINDOW DISPLAYS 


It’s not the traffic that goes BY your store 
that counts but the number of people you 
are able to attract by your window dis- 
plays. Keepsake provides a complete 
choice of window, counter and show-case 
displays that are powerful sales-builders. 


NEWSPAPER, RADIO, DIRECT MAIL 
AND BUS CARDS 


Keepsake furnishes a series of highly 
effective newspaper advertising mats. For 
radio users there is a series of 26 tran- 
scribed five-minute programs, 48 one- 
minute dramatized announcements. In ad- 
dition, there are bus cards, neon signs and 
an attractive direct mail folder. 


SALES CLINCHERS 


The Keepsake Counter Pad Merchan- 
diser with visual presentation is a very im- 
portant sales clincher. The Certificate of 
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FOR NOVEMBER, 1942 


Guarantee and Registration, the Good 
Housekeeping Seal, the name “Keepsake” 
in the ring, and the prestige of this famous, 
nationally-advertised name are all fac- 
tors that give Keepsake the fast-moving 
salability that ordinary rings do not 
possess. 


ALL THIS WITH THE BACKING OF 
KEEPSAKE’S GREATLY EXPANDED 
NATIONAL MAGAZINE CAMPAIGN 


42 insertions in 17 leading magazines in- 
cluding Life, Good Housekeeping, Time, 
Esquire and Mademoiselle. By means of 
inquiries for the famous book, ‘The Eti- 
quette of the Engagement and Wedding” 
and the supplement, “Wartime Engage- 
ments and Weddings,” active diamond 
prospects are sent into the stores of 
Keepsake Jewelers. 

Keepsake provides all the sales tools 
needed to do an expert, thoroughly organ- 
ized, complete and effective merchandis- 


ing job. 


214 5. WARREN ST. 
SYRACUSE, N.Y. 


1892 — FIFTY YEARS OF SERVICE TO THE AMERICAN JEWELER — 1942 














jobbing. A merchandise term mean- 
ing wholesaling, referring to a 
wholesaler as a “jobber.” 

jobbing stones. A jeweler’s assortment 
of unmounted stones, kept for use 
in repair work. 

job shop. Term used in the watch and 
jewelry trade to designate a “trade 
shop” that does repairing, as dis- 
tinct from a shop where goods are 
manufactured. 

Job’s tears. Small pebbles of chryso- 
lite or peridot, from Arizona and 
New Mexico. 

johnite. Vitreous or scaly turquoise oc- 
curring in siliceous schists, named 
after J. F. John who (in 1806) had 
furnished the best analysis of that 
mineral to date. See also TUR- 
QUOISE; AGAPHITE; CALLAITE. 

Johnson, Joseph, Liverpool (England). 
Maker’s name on many thousands 
of watches imported to U.S.A. be- 
tween c. 1800 and 1850. Most of 
these were made in Switzerland for 
export to America as_ English 
watches, and were of ordinary com- 
mercial quality, and are of no value 
as collectors’ specimens. After 1830, 
M. I. Tobias & Co. of Liverpool 
used the Jos. Johnson name on 
their -heaper grades of Swiss-made 
“Erglish” watches for export to 
America, having bought the right 
to use the name when Jos. Johnson 
discontinued business. 

joint. An item of jewelry findings, 
soldered or screwed to a piece of 
jewelry, to form, with a pin, a hinge 
for the pin with which the piece is 
fastened to clothing of wearer. 

joint buff. A hard felt buff of lenticu- 
lar form, for use on a jeweler’s 
lathe, for polishing in crevices or 
grooves. 

jotnter. A hand-driven milling tool, for 
cutting parallel sides on a joint to 





Jointer 


prepare for soldering in resizing or 
repairing finger rings. 

joint file. A file with flat parallel un- 
cut sides and rounded edges cut 
with teeth, to produce grooves into 
which the joints or knuckles of a 
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hinge are soldered, for watch cases, 
lockets, etc. 

joint fork. A large fork with two long 
tines, used to hold a roast of meat 
in position while carving. 

joint pin. The metal pin fitted friction- 
tight in holes in end-joints of hinges 
of watchcases, etc., on which the 
lid-joint of a case, or a pin-base 
turns as a bearing. 

joint pin pusher. S‘eel punch, used in 
sets of assorted sizes, for removing 
hinge pins of watch cases and 
jewelry. 

joint wire. Hollow metal tubing, sold 
in assorted diameters for forming 
the sections or joints of hinges for 
watch cases, lockets, etc. 

Jolly balance. An instrument used for 
the determination of specific gravi- 
ties of minerals. It consists of a 
slender spiral spring suspended 
from a standard on which a scale 
is marked and supporting a pan or 
pair of pans with which the weights 
of the stone in question can be de- 
termined for both air and water. It 
is named for its inventor, P. von 
Jolly, a German physicist. 

Jonker diamond (Yonn’ker). A flaw- 
less 726 ct. diamond found in 1934 
by Jacobus Jonker in alluvial de- 
posits at Elandsfontein, near Pre- 
toria, S. A., about three miles from 
the Premier mine. It was cut in 
New York into 12 stones, the 
largest of which, weighing about 
125 ct., is also known as the Jonker 
diamond. 

Jourado diamond. Name for un imita- 
tion white stone. 

journeyman. A workman who _ has 
completed learning his trade, and 
is fit to hold a job as a full-fledged 
workman, as a journeyman watch- 
maker; to differentiate from an ap- 
prentice, student, or other workman 
who cannot do all the work. 

Jubilee diamond. An irregularly octa- 
hedron-shaped diamond found in 
1895 at the Jagersfontein mine 
weighing 650.8 ct. and known at 
first as the Reitz diamond, after F. 
W. Reitz, the then president of the 
Orange Free State. The finished 
245 ct. brilliant cut from it was re- 
named the Jubilee diamond in 1897, 
in honor of the sixtieth anniversary 
of Queen Victoria’s accession to the 
throne. 

jubilee cut. A modified brilliant cut 
named in commemoration of the 
sixtieth anniversary of Queen Vic- 
toria’s accession in 1897. In it the 








able and culet are replaced by ex- 
tended star facets and other modi- 
fications are made in the other 
facets, making a total of 88 facets. 


jug. A deep plain vessel frequently of 
silver for holding liquids. It usually 
had a handle, flat base, circular 
body and small lip. 

Julius Pam diamond. A large diamond 
found in the Jagersfontein mine in 
1889 which weighed 248 ct. in the 
rough and 123 ct. when cut. 

jump-figure dial. A timepiece dial 
mechanism in which the numerals 
are on disks, moved usually each 
minute by a pawl and ratchet, and 
appearing in a small opening in the 
dial-plate to indicate time. Some 
timepieces have hours only shown 
in this way; others, hours and min- 
utes. See RATCHET. 

jump ring. An item of jewelry find- 
ings; plain rings of graded sizes 
and various metals, round or oval, 
the ends of wire meeting but not 
soldered together, for attaching 
parts of jewelry together, in man- 
ufacturing, assembling, or repair- 
ing. 

Junior Watchmaker. Title of certifi- 
‘ates granted watchmakers who 
pass examinations given by the 
Horological Institute of America; 
a grade below the title Certified 
Watchmaker which is granted by 
the Institute to those who pass its 
higher examination. See CERTIFIED 
WATCHMAKER. 

junk jewelry. Popular term for cos- 
tume jewelry. 


K 


K. Abbreviation for karat. 

Kaalfontein mine. One of the smaller 
Transvaal diamond mines, discov- 
ered in 1898. 

kahurangi. A pale-green translucent 
variety of New Zealand nephrite 
jade. 

kalaite. See CALAITE. 

kalette (ka-let’'ta). The German term 
for the culet. 

kallainite. See CALLAINITE. 

Kalmuck agate or opal. See CACHO- 
LONG. The name is probably derived 
from an occurrence on the Cach 
river, in Bokhara. 

Kamfersdam mine. A diamond mine in 
the vicinity of Kimberley, South 

(Please turn to page 69) 
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This beautiful table setting, with its flatware, candelabra, compotes, centerpiece, and butter-plates all made of Dirilyte, 


has been featured in two national home magazine advertisements and has evoked a large consumer correspondence. 


She GF, uture of Dirilyte 


DIRILYTE, a beautiful. golden-hued alloy, made into flatware and hollow-ware, was coming into 
its own in 1941. But after Pearl Harbor, armaments were more important than dinnerware, and in 


March 1942. the manufacture of Dirilyte ceased temporarily — to be resumed after victory is won. 


But the public interest in Dirilyte has not ceased! 


Letters keep coming in, asking about this brilliant, fascinating alloy. Many of the writers realize that 
they must wait for their Dirilyte. and they are willing to wait for it. But, right now. they want 
booklets. they want information, they want to plan the Dirilyte purchases they are going to make. 
\ post-war Dirilyte demand is building up. And when grey war days end, the colorfulness of 
Dirilyte will be right in tune with the new mood. Dirilyte’s importance in the flatware and hollow 


ware field will be great. Dirilyte’s future is bright. Plan to tie in with it. For full data, write to: 


AMERICAN ART ALLOYS, INC., KOKOMO, INDIANA 
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Coordinate your selling with the merchandise of these great 
American firms, advertising in the Christmas Esquire! 









CROTON WATCH CO. MIDO WATCH CO. 

ETERNA WATCH CO. OF AMERICA, INC. NORMAN M. MORRIS, INC. 
FORSTNER CHAIN CORP. MOVADO WATCH AGENCY, INC. 
FREEMAN DAUGHADAY CO. PARKER PEN CO. 
GIRARD-PERREGAUX CO. PATEK, PHILIPPE & CO., INC. 
GRUEN WATCH CO. PIERCE WATCH CO., INC. 
HELBROS WATCH CO., INC. A. H. POND CO., INC. 

L. HELLER & SON, INC. ROLEX WATCH CO. 

HICKOK MFG. CO., INC. JAMES SCHULZ 







INKOGRAPH CO., INC. SWANK PRODUCTS, INC. 
WEINREICH BROS., CO. 
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A JEWELER'S DICTIONARY 
(From page 64) 


Africa, the last open-cut mine in 
operation. 

Kandy spinel. False name _ under 
which Ceylonese almandine garnet 
is sometimes sold. 

karat. One twenty-fourth part by 
weight of the metallic element gold 
in an alloy. Pure or fine gold is 24 
karats; 18 karat gold (abbreviated 
18 K. or 18 Kt.) consists of 18 
parts of pure gold, mixed with 6 
parts of other metal; 14 karat gold 
(abbreviated 14 K. or 14 Kt.) is 
14 parts of pure gold, combined 


with 10 parts of other metal; etc. 


Together with carat, which see, the 
word is probably derived from the 
Greek, keration, signifying a seed 
used in ancient times for weighing 
gold. Its connotation of 1/24th, as 
applied to gold, may have connec- 
tion with the Roman solidus, a gold 
coin weighing one-sixth of an 
ounce, one quarter of which would 
be 1/24th. In England, the spell- 
ings “caract” and “carrott” were 
used as late as the 17th century, 
superseded by “carat,” which is still 
used outside the United States with 
the same spelling to denote both the 
ratio of fine gold in an alloy and 
the unit of weight for gemstones. 
In U. S. usage karat designates the 
proportion of fine gold in an alloy; 
while carat is applied to the weight 
of a stone. 

karat gold. In U. S. trade practice, an 
alloy of the element gold of not 
less than 10 karat fineness. No gold 
article of less than 10 karat fine- 
ness may be marked with a quality 
mark. 

karat needles. A set of brass tongues 
hinged on a handle, 
tipped with various 
karat-grades of gold, 
used for determining 
by comparison the 
fineness of gold, with 
test stone and acid. Karat 
See TEST-STONE. ae 

karfunkel. The ancient indefinite 
name of Indian legends for a red 
stone; in the Middle Ages “karfun- 
kel stones” were principally gar- 
nets. 

Karlsbad Spring stone. A banded red, 
white and brown gypsum used in 
small carved objects and cheap 
jewelry. 

karrusel (kar’oo-zell”). Arrangement 
of the connection of train with es- 
capement in a watch, in which the 
entire escapement and balance is in 
a framework pivoted so that it 
keeps turning to all the vertical 
positions as the watch runs, more 
or less eliminating position errors 
of time-keeping. This is a variety 
of “tourbillon” construction, invent- 
ed by B. Bonniksen, of Coventry, 
England, in 1902. See TOURBILLON. 

Kashmir sapphire. Theoretically, corn- 
flower blue sapphires from the 
Zanskar range of the northwestern 
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Himalayas in Kashmir, but, as gen- 
erally used in the trade, the name 
for any sapphire of this fine 
quality. 

Kater’s pendulum. Reversible pendu- 
lum invented by Henry Kater, 
English scientist, in 1818, used for 
determining the length of simple 
pendulum and force of gravity at 
any point on the earth’s surface. 

kathode. See CATHODE. 

kauri gum (cow’ree). A resinous prod- 
uct of the kauri pine, a native of 
New Zealand. It is found in large 
lumps in the ground where the trees 
have grown and is principally used 
in varnish manufacture. It is some- 
times used as a_ substitute for 
amber. 

kawakawa. Maori name for the or- 
dinary green variety of nephrite 
jade. See PUNAMU; INANGA; KAHU- 
RANGI, 

kawk. Cornish synonym for fluorite. 

keeper. Band around wrist watch strap 





Keeper 


near buckle, to hold end of strap in 
place. 

Keppoch charm stone. An oval ball of 
rock crystal, stated by legend to 
have grown on the top of the head 
of a toad; it was dipped in water 
taken from St. Bridget’s well, while 
a Gaelic incantation was _ pro- 
nounced, invoking the Apostles, 
the Virgin, the Trinity and the 
Angels. 

kettle. A tea table appointment, with 
a stand and lamp, for holding hot 
water for making tea. Made in 
silver, silver-plated ware, or other 
metals. 

Kew certificate. A certificate stating 
results of tests of timekeeping of 
a watch or chronometer, issued by 
National Physical Laboratory at 
Teddington, England. Prior to 1900 
the tests were made at Kew Ob- 
servatory, Richmond, England, and 
the prestige there established for 
Kew certificates was so high that 
that name was retained when the 
the testing was moved to Tedding- 
ton. The certificates for passing 
tests, with highest requirements 
are designated Class A; and for a 
less exacting series of _ tests, 
Class B. 

keyhole plate. In weight clocks, the 
brass disc with an eccentric hole 
intersecting the concentric hole of 
less diameter that slips into a 
groove on the mainwheel arbor, to 
hold the mainwheel against the 
barrel, and permit movement of 
barrel during winding. 

keyless. Horol. Term used elsewhere 
than in America to describe 
watches wound and set by a button 
(crown) on end of the stem, out- 
side the case. 

key-pattern. See GREEK KEY PATTERN. 

“Keystone.” A system of quoting 
wholesale prices of jewelers’ goods. 
It means that 50 per cent of the 


price stated in a catalog or price 
list shall be understood as the 

_ wholesale price. 

keystone cut. A fancy diamond cut, 
whose outline is that of 
a keystone. 

key-stud. In an American- 
type watchmaker’s 
lathe, the short pin in 
the spindle throat that 
engages the slot on Keystone 
shank of chuck to pre- — 
vent its rotation in relation to the 
spindle. 

keywinder. Watch wound and set with 
a separate key, differentiated from 
a stemwinder (American) or key- 
less (English) watch. 

kidney-piece. See CAM. 

Khiraj-i-Alam ruby. See TIMUR RUBY. 

kilogram (kill’o-gram). One thousand 
grams, five thousand carats, or 
2.2046 pounds. 

Kimberley mines. The diamond mines 
around the town of Kimberley, the 
diamond mining center of South 
Africa. They include the Kimber- 
ley, De Beers, Otto’s Kopje, Tay- 
lor’s Kopje, St. Augustine’s, Bel- 
gravia, Dutoitspan, Wesselton, 
Bultfontein, and Spytfontein. 

kimberlite. The matrix rock in which 
diamonds occur in the diamond pipe 
formations. It was named for the 
place where it was first found. It 
is an altered and brecciated basic 
igneous rock. (See BLUE GROUND.) 

king topaz. An erroneous name for 
yellow to orange sapphire. 
kinradite. A local trade name for iron- 
oxide-stained yellow, red and brown 
spherulitic jasper from California. 
kite cut. A fancy diamond shape, re- 
sembling a boy’s kite in 
outline. 

kite facet. A term used at 
the Brighton, England, 
diamond cutting estab- 
lishment for the kite- 
shaped bezel and quoin 
facets of the crown. 


klaprothine. Lazulite. Kite Cut 
kleinuhr. German _ for 
watch. 


Klein solution. An aqueous solution of 
cadmium borotungstate which be- 
comes liquid at 75° centigrade and 
which has a specific gravity of 3.55. 
It can be diluted with distilled 
water to any amount, is not very 
poisonous to use, and does not af- 
fect the skin. 

knee. The part of an overcoiled or 
Breguet hairspring where the over- 
coil rises from the plane of the 
spiral that forms the body of the 
spring. 

knee punch. Staking punch of a form 
to permit entering the shell of a 
cylinder, for driving out pivot 
plugs. See CYLINDER ESCAPEMENT. 

knife boxes. Small, decorated boxes 
with lids, made usually in pairs, 
for placing on the ends of a side- 
board to hold dinner knives. 

(The 25th instalment in A Jewelers’ 

Dictionary will follow next month.) 
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HEADLINE IDEAS FOR CHRISTMAS ADS 


Ever find yourself stumped for a good snappy head- 
line for a Christmas ad when you're trying to get some 
thing out in a hurry to meet a deadline, and your brain 
as well as your feet is exhausted from the Christmas 
rush? 

Here are some phrases with punch and sparkle that 
may prove helpful in such a situation—either for use 
“as is,’ or as starting points for your own train of 
thought. All of them have been selected from actual 
and successful ads of various jewelry stores, and so 


have proved their worth. 


FOR DIAMOND RINGS 

“Endowed with eternal beauty—-diamond rings that 
grow dearer with time’’—Reingold’s, Portland, Ore. 

“The eye for fine things singles out-——diamonds” 
Geiger and Ament, Louisville, Ky. 

“Christmas Treasure for the treasured—a diamond 
from your jeweler’—Wisconsin Jewelers Co-operative 
Campaign. 

“If you can't give her the stars, give her diamonds’”’ 
Kranich’s, Lancaster, Pa. 

“Linz diamonds are the gifts that live happily ever 
after’—Linz Bros., Dallas, Texas. 

“Brilliant diamonds to match her loveliness’’—Arthur 
A. Everts Co., Dallas, Texas. 


“The enduring gift’—Homer’s, Boston, Mass. 
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Unmounted Star Sapphires, 
ranging in colors from ex- 
: quisite pale tones to deep 
blue—also mounted in cuff 
links, and in rings for men and 
women. 













Fis 


608 FIFTH AVENUE 


“Time will not fade their glory, nor dim_ their 
radiance’—Brodnax, Memphis, ‘Tenn. 

“Diamonds to make Christmas Day last forever” 
Royal Jewelers, Harrisburg, Pa. 


FOR STERLING SILVER 


“A Christmas Gift for the entire family’—Arthur 
A. Everts Co., Dallas, Texas. 
“Shining examples of gracious giving’——Shreve, 


Crump & Low Co., Boston, Mass. 

“The gift magnificent for her and the home’’—Arthur 
A. Everts Co., Dallas, Tex. 

“Next to her wedding ring, she'll cherish a silver 
tea service from Linz’’—Linz Bros., Dallas, Tex. 

“Sterling silver is still the Christmas star’’—Oving- 
ton’s, New York. 


GENERAL 

“Believe me, I know! (man speaking) Giving or 
getting, there’s nothing finer than gifts from Sharf 
man’s’ —-Sharfmans, Worcester, Mass. , 

“A gift from Lemon & Son means so much more” 

Lemon & Son, Louisville, Ky. 


“Tag your gift for lifelong service and admiration” 
Mahncke & Co., Tacoma, Wash. 

“Gifts that live forever’—Roy & Molin, Portland. 
Ore. 
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“The lasting gift is jewelry’—-Wise, Lancaster, Pa. 

“Christmas gifts with a  future’—-Van Heusen 
Charles Co., Albany, N. Y. 

“Glowing with the beauty of imperishable quality”’ 
Samuel Kirk & Sons, Baltimore, Md. 

“Gift preferences with the best of references” 
Castleberg’s, Washington, D. C. 

“Magnificent gifts for those you wish to honor” 
Thomas Long & Sons, Boston, Mass. 

“Here you'll find the gifts for those you love the 
most’—Arthur A. Everts Co., Dallas, Tex. 

“Shaw’s makes your Christmas wishes come true”’ 


Shaw’s, Dallas, Tex. 


FOR WATCHES 
“You bet we'll settle for watches” (with picture of 
boy and girl)—Spector’s, New Haven, Conn. 
“‘Time—for Christmas’’——Lux, Bond & Green, Hart 
ford, Conn. 
“A Linz watch will make every second a heart-beat 
of love’ —Linz Bros., Dallas Tex. 
“‘Eaton’s has time for Christmas’——Eaton’s, Montreal, 


Canada. 


HELP THE BOYS GET LETTERS 
(From page 51) 
inscribed with an assortment of salutations likely to 
appear on service men’s letters. Red, white and blue 
ribbons are stretched from top to base of the back 
ground behind the photographs. The copy appears on 
a large scroll at the right with which is shown a fancy 
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Precious and Semi-Precious Stones 


48 WEST 48TH ST. 


se 


DREHER BROS. 





ink well and large quill pen. Samples of letter paper 
are placed on the floor of the window across the front, 
each with accompanying pen. 

The mail takes wing for attention in the third sketch. 
Small paper cut-out wings are pasted to dummy en 
velopes which are in turn pinned to the window back- 
ground. Be sure, of course, that the titles and addresses 
on the envelopes look properly authentic. The copy card 
also has “wings.” A desk set is used on the floor of 
the window with a harmonizing picture frame enclos- 
ing a photograph of a serviceman. On either side of 
the desk set, slanting elevations display stationery sam- 


ples and pens. 


QUARTZ TOPS U. S. GEM PRODUCTION 


(From page 54) 


topaz came from Topaz mountain in the Thomas range, 
Juab county, Utah. 

Nephrite jade of gem quality was reported obtained 
from Fremont county and 48 miles southwest of Lander, 
Wyo., where it is mined from a dyke and occurs as 
boulders respectively. About a ton of this material was 
produced, the best of it selling for $5 a pound before 
being cut. A little fine pyrope garnet is credited to near 
Mexican Hat, in southeastern Utah. 

Mr. Ball also names the following as among U. S. 
localities that produced gems last year: 

Agate—Arizona, Colorado, Georgia, Montana, Ore 
gon, South Dakota, Utah. 

Agatized wood—Arizona (private lands surrounding 
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Petrified Forest National Monument) and Wyoming. 
Alabaster—South Dakota. 
Amazonstone—Central Colorado. 
Amethyst—Colorado, Georgia, South Carolina, LaSal 
mountains and San Rafael Swell in Utah, and near 
Liberty, Wash. 
Apatite—South Dakota. 
Aquamarine—C olorado, 
South Dakota, Wyoming. 
Azurite—Northern Colorado. 
Carnelian—Bastrop and Colorado counties, Tex. 
Chalcedony—Colorado. 
Chrysoprase—North Carolina. 
Emerald matrix—North Carolina. 
Epidote—Milford, Utah. 
Garnet—Georgia. Rhodolite from 
N. C.; “Oregon jade” from the Oregon Coast. 


Georgia, North Carolina, 





Mason county, 
Hematite—Platte county, Wyo. 

Jasper—Socorro county, N. M. 

Jet—Mesa county, Colo. 

Lapis lazuli—Gunnison county, Colo. 
Moonstone—North Carolina. 

Opal 
Opalized wood—Central Washington. 





Georgia, Wyoming. 


Rhodonite—North Carolina. 

Rock Crystal—Colorado, Georgia, Idaho. 
Rose quartz—Maine, North Carolina. 
Rutilated quartz—-North 
Sapphire—Mason county, N. C. 


Carolina. 


Smoky quartz—Colorado, North Carolina, Utah. 
Tektite—Grimes county, Tex. 
Tourmaline—Milford, Utah. 


U. S. PERFECTS SYNTHETIC SAPPHIRE 


(From page 62) 


lectric properties, are characteristics which, singly or 
collectively, automatically select sapphire for such appli- 
cations as insulators in vacuum thermionic devices, diesel 
engine injector nozzles, thread guides, oil-burner nozzles, 
and special abrasives. Many industrial articles can and 
probably will be fabricated by jewelers and lapidaries 
as well as plants that specialize in the cutting of indus- 
trial sapphire products. 

It is a tribute to American industry that it could so 
rapidly adapt its knowledge and experience to the mak- 
ing of such an exacting product. With the boule produc- 
tion problem solved in this country, it is believed that 
the domestic cutting and fabrication of synthetic sap- 
phire will become more mechanized and the number of 
operators will grow to help form a complete, efficient, 
and lasting sapphire-fabricating industry. 


TABLE | 
Hardness of Mohs' Minerals and Sapphire 


Tukon Microhardness 


Mohs’ Hardness (Knoop Indenter) 


Gypsum 2 32 
Apatite (parallel to optical axis} 5 360 
Quartz (parallel to optical axis) 7 710 
Topaz 8 1,250 
Tungsten Carbide 9 1450-1, 600 
Montana Sapphire 9 1 ,450-1,600 
Burma Sapphire 9 1,600 
Synthetic Sapphire 

(perpendicular to optical axis) 9 1,500-1,700 
Synthetic Sapphire 

(parallel to optical axis) 9 1,600-1,900 
Diamond 10 5,800-6,200 
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Your patronage these many years. per- 
mitted us to hire and train (and teach) 
skilled workers to take care of your 
needs. and we are grateful. But today 
these young men have other duties, and 
we must ask that you help us to weather 


this manpower loss. 


Those of us who remain are working late 
into the night in an attempt to keep up 

working as late as good health will allow. 
And if we fail to make deliveries on time. 


it will not be for lack of effort. 


You can help by foregoing quantity or- 
ders until after the holidays. At least 
that will give us the opportunity of meet- 
ing the onrushing Christmas season with 
a chance to deliver your special and man- 
datory orders, and will permit both of us 


to satisfy a greater number of customers. 


Thank you. 


BRAUNFELD & MEHLMAN 


Incrusters 
Drillers — Lapidaries 
Stone Seal Engravers 


106-108 FULTON ST., NEW YORK 
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Genuine “Trublak”’ 


(TRADE MARK) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE + ANY SHAPE 
ANY QUANTITY* 


Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 
Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 
America's First Complete 
Cutting Plant for 


Black Onyx & Synthetic Ringstones 
400 Charles St., PROVIDENCE, R. I. 


Vintmum quantity required per size 
and shape ... 300 pieces. 


NO JOBBING ...NO RECUTTING 








YOU'RE HELPING "FIGHTING DIAMONDS" 


(From page 56) 


surface, and painstakingly sorted, to find one single 
carat of diamond, and then only one carat out of every 
four is suitable for jewelry. In some of the alluvial 
fields, where diamonds are found close to the surface, 
the yield is a little greater. In some of the pipe mines, 
reaching deep down into the earth, the yield is even 
less. That tiny, precious diamond is hidden in a mass of 
worthless dirt and rock more than 18,000,000 times its 
own weight. 

It is, of course, the hardest substance known to man. 
Harder by far than the toughest steel. Much harder 
than tungsten-carbide, which is used to cut steel. When 
abrasive tools of tungsten-carbide get out of line, as they 
soon do in high-speed production, only the diamond can 
true them again. 

These tools shape parts for bombers, tanks, and bat- 
tleships. For work on some of the harder steel alloys 
the tools themselves must be diamond-pointed or dia 
mond-impregnated since only the diamond is hard enough 
to machine these metals efficiently. 

In the electrical equipment of planes, ships, and all 
motorized material there are thousands upon thousands 


of miles of wire—copper, tungsten, steel, nickel alloy- 


wire that has been drawn with unvarying precision 
through diamonds with tiny holes in their centers. 


Twenty thousand miles of wire can be drawn through a 
diamond die before it must be repolished. No die of any 
other substance could be used for more than 200 miles. 
The finest tungsten filaments, scarcely visible to the 
naked eye, are drawn through diamonds. So are the 
wires for airplane struts. Finally, when a diamond has 
drawn its thousands of miles of smaller wires and been 
rebored to successively larger diameters, it is crushed 
and the dust is used to polish dies of tungsten-carbide 
that produce the larger-sized copper wires. 

The lenses for bombsights, range-finders, and naviga 
tion instruments are ground with tools impregnated with 
diamond dust. 

In the search for new sources of minerals and oil, dia 
mond-studded core bits cut down through the earth. 

These are some of the reasons which moved the United 
States Army and Navy Munitions Board as early as 
June, 1940, to place industrial diamonds on the list of 
strategic materials necessary to national defense. For 
the same reasons the War Production Board today re- 
quires quarterly reports on stocks of diamond rough of 
all kinds, since stones of gem quality are as useful to 
industry as the so-called industrials. 

Fortunately the United Nations possess nearly all the 
world’s sources of diamond production. Our present sup- 
plies of industrial stones are large—the result of the 
jewelers’ sales of gems which have maintained produc 
tion and borne the cost. 

There seems to be no reliable information as to the 
size of the stocks held by the Axis nations. But reports 
that Germany is already using gem stones in industry, 
and stories of Axis efforts to smuggle or seize diamonds, 
suggest a shortage that might well become so acute as 
to decrease materially the efficiency of German and Jap 
anese war manufactures. 

The gem diamond, however, the backbone of the jew 
eler’s trade, makes another important contribution to the 


THE JEWELERS’ CIRCULAR-KEYSTONE 











victory effort. Not only does it support the industrial 
stones that help produce weapons for fighting; it also 
supports the spirit of the men who fight—and of the 
women they leave at home, and of both men and women 
who work so that fighters may fight. 

Because of its traditional symbolism, the diamond is 
a significant part of every wedding—nost of all, of war 
weddings. ‘To the girl who wears an engagement ring 
and to the man who gives it to her, the diamond is more 
than a valuable gem of great beauty. They love it for 
all the reasons for which mankind has selected it, above 
all other gems, as the betrothal stone. Because it stands 
for purity, and fidelity, and love as enduring as the dia 
mond itself. 

In wartime, when separation follows so soon upon the 
engagement or the wedding, the affection for the diamond 
as a symbol strikes deeper than ever. Waiting is a long 
and lonely business. But a woman can bear it better for 
some eternal reminder of the one who is away. The man 
in the firing line is a better fighter because the woman 
wears such a reminder. 

To meet the demand for precious tokens, new diamond 
jewelry styles have been created. “Sweetheart Sym 
bols,”’ someone has called them. The girl in overalls. 
inspecting fuses in a munitions plant, is a happier girl, 
and therefore a more efficient worker, if the coat hang 
ing in her locker has a brave new ornament. The man 
in the factory or office does a better job because some 


girl wears a jeweled piece of deep significance. 


These, of course, are diamonds to dream on. But they 
are the vital partners of diamonds to work with. We of 
the United Nations may thank the gods of destiny, who 
placed the production of more than 95 per cent of all 
the diamonds in the world—both gem and industrial 
in our hands. Fortunately, there is no shortage. We have 
plenty. But the Axis hasn't. 

Planes and ships and tanks and guns can be built with 
out diamonds—but they can be built better and immeas 
urably faster with them. And it is encouraging to hope, 
and reasonable to believe, that the day may soon come 
when our abundance of diamonds—-and the Axis’ lack 
of them—will help to bring victory to America and her 
allies. 


SUNDAY HOURS FOR SOLDIER TRADE 


In an effort to get its share of the soldier trade from 
the military men currently stationed in the area, the Bill 
Haws Jewelry Co., of Denver, has recently instituted a 
policy of remaining open on Sundays from 10 in the 
morning until noon. 

Advertising to bring this fact to the notice of soldiers 
is done solely in the local military paper, the “Rev- 
Meter.” Advertisements state frankly that the store is 
remaining open during the specified hours on Sunday so 
that men on leave may leave watches for repair work 
and may make purchases. Many of these men could not, 
for obvious reasons, manage to come in the store on any 
other day. 
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For years we have concentrated on the manufacture of quality rings 
for men and ladies. In these unusual times, we believe our experi- 
ence and skill, acquired over a 37-year period, will enable us to pro- 
vide you with an attractive, quick selling, profitable line of 
rings and ring mountings. 


SELL THE BEST— THEY COST NO MORE! 














GENUINE SEMI-PRECIOUS STONE RINGS 
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HEAVY GAUGE 
STERLING SILVER 


SERVICE 
PINS 


of the Better Grade 7 


IN RED, WHITE & BLUE HARD BAKED ENAMEL 
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AQUAMARINE - AMETHYST, ETC. 





£ °° ¢ ° p ° ONE—TWO—THREE STARS 
xGuisite emt- /*Te@Cclous MEN'S PINS with screw back............ $5.40 Doz. 
Jewelry—especially designed to increase store traffic. Hollywood's ac- LADIES" PINS .........+.++-- * pian: s a4 ; 
ceptance of fine colored stones has become a nation-wide trend, prov- LADIES’ PINS with safety catch.......... 
ing a worthwhile source of additional business to our dealers. ONE—TW O—THREE STAR PINS 
In addition to these glamourous RINGS, we create and carry in stock, 
individually designed, matching CLIPS, PINS, BANGLES and EAR- WITH INSIGNIA ATTACHED........... $12.00 Doz. 
RINGS. SAME WITH SAFETY CATCH........... $13.20 

Start your cash register ringing ALL PRICES NET F. O. B. N. Y. 

Write to-day for full information Orders Shipped C.O.D. or send check with order 


























Limited Quantity 
— Ritz Woller ad OLYMPIC TROPHIES CO. 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 80 NASSAU ST. NEW YORK 
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Platinum Out for the Duration: 
Gold and Silver Endangered by 
Tightened Restrictions on Copper 


7MXWO orders—or more accurately, one order and one “‘directive’’—issued 

by the War Production Board while this number of THe JEWELERS’ 
Circutar-KeystTone was in process of being printed, cut the jewelry indus- 
try off from further supplies of platinum for the manufacture of all jewelers’ 
goods for the duration of the war, and appear to render its prospects for 
obtaining karat gold and sterling silver decidedly slender. 


PLATINUM 


The ban on further use of platinum is 
contained in an amendment dated Oct. 
31 which so modifies WPB’s General 
Conservation Order M-162 as to forbid 
anyone to fabricate, process or assemble 
any platinum or platinum alloy after 
Oct. 81, 1942, for the manufacture of 
jewelry (which is defined as including 
watch cases, cigarette cases, pens, pen- 
cils, etc.), except that the manufacture 
of articles already in process on that date 
may be completed, provided that their 
manufacture is finished on or before 
Jan. 1, 1943. No further work may be 
done on platinum articles after Jan. 1, 
except polishing and stone setting, and 
no new fabrication may be started after 
Oct. 31. 

Complete articles now in existence, or 
articles which are completed on or be- 
fore the last day of the year may be 
bought or sold without restriction—and 
an article which is complete except for 
the polishing and stones falls within this 
definition. But when present stocks, plus 
those finished by Dec. 31, are gone, there 
will be no more platinum jewelry for 
the rest of the war period. 

Further details of the order will be 
found below. 


GOLD 


The use of gold, as such, is not for- 
bidden, but a “directive” to refiners 
from the War Production Board dated 
Oct. 17 (though not released till Oct. 80), 
appears to arrive at substantially the 
same result by tightening up on the re- 
strictions covering the use of copper. 
Gold, to be of practical use, must be 
alloyed, and except for high karat green 
gold, which is a mixture of gold and 
silver, practically all gold alloys contain 
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copper in greater or less amounts. 

Heretofore, under WPB’s amended 
copper conservation order, M-9-c, alloys 
containing 50 per cent or more of pre- 
cious metal were specifically exempted 
and refiners were permitted to use cop- 
per for making such alloys. 

‘The new “directive” forbids these firms 
to buy or to use copper in any form for 
filling orders which bear a priority rat 
ing lower than A-l-a, except where spe- 
cial permission has been asked and 
granted for filling a specific order which 
may have a lower rating but which is 
deemed “essential to the war effort.” 
Obviously jewelry would find it difficult 
to qualify for such exception. 

However, there is still a little hope 
that some degree of relief may be ob- 
tained since the directive refers to the 
general copper orders M-9;a and M-9-b 
but not to M-9-c which is the order that 
has been amended to permit the use of 
copper with precious metals. It is barely 
possible, therefore, that the new direc 
tive may be interpreted as letting the 
present exemption stand. 


MAY EASE RESTRICTION 


Also, a WPB official has informed 
Tue Jewevers’ Crrcurar-Keystone that 
the branch of WPB which is in charge 
of the order is to hold a meeting at once 
in which the effect of the new directive 
upon the jewelry and silverware indus- 
tries will be studied, and implied that 
there is at least a possibility of some 
easing of the restriction. 

If any easing whatever is allowed it 
can hardly be less than a fairly sub- 
stantial part of the total requirements 
of the industry, since the total amount 
of copper needed for alloying all the 
karat gold which is used in a year for 











all purposes is only 24 tons, and the 
alloying of silver for sterling is taking 
only 15 tons of copper a month. 

Inasmuch as the 24 tons of copper 
permit the manufacture of karat gold 
jewelry with a retail value of $200,000, 
000 yielding $20,000,000 annually in ex 
cise taxes, jewelers would seem to have 
a strong argument for being granted the 
microscopic amount of copper they need. 

However, none of this is certain until 
the final and definite ruling and inter 
pretations are made. In the meanwhile, 
the directive, on its face, appears to 
close the door to gold jewelry pretty 
firmly. 


SILVER 


The situation here is basically the 
same as with gold. Silver, too, must be 
alloyed with copper to be usable. (Ster- 
ling is 92.5 per cent silver, 7.5 per cent 
copper.) Therefore, if no copper is 
available for alloying it, silver, too, 
fades out of the picture and the Green 
Bill to release the Treasury silver be 
comes rather meaningless as far as 
jewelry and silverware are concerned. 

Againyas in the case of gold, the final 
result waits upon interpretation or pos 
sible modification. 

In the case of both gold and silver, 
manufacturers of jewelry and silverware 
apparently may continue to fabricate all 
materials now in their hands, and ar 
ticles already manufactured may of 
course be sold without restriction. But 
again, as with platinum, present stocks 
of materials and completed goods may 
spell FINIS for the duration. 


TEXT OF DIRECTIVE 
The text of the directive which ap 
parently forbids copper for alloying 
with gold and silver follows: 
PDL-719 
WAR PRODUCTION BOARD 
Washington, D. C. 
Oct. 17, 1942 
TO ALL PURCHASERS OF RE 
FINED COPPER, COPPER SCRAP, 
COPPER-BASE ALLOY SCRAP OR 
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COPPER-BASE ALLOY INGOT 
OTHER THAN’ BRASS MILLS, 
WIRE MILLS AND FOUNDRIES: 


Pursuant to Copper General Pref- 
erence Order M-9-a as amended and 
Copper Supplementary Order M-9-b, 


you are now applying each month on 
Form PD-59 for your copper require- 
ments to fill orders bearing preference 
ratings of A-l-k or higher for the fol- 
lowing month. 

Owing to the tremendous demand for 
refined copper, copper scrap, copper- 
base alloy scrap and copper-base alloy 
ingot to fill direct war requirements, it 
will be possible hereafter to make ma- 
terial available only to fill orders bear- 
ing preference ratings of A-l-a or 
higher, together with a very small 
amount for the filling of essential orders 
bearing preference ratings lower than 
A-l-a. Consequently, commencing with 
the authorization to permit you to pur- 
chase and melt and/or process copper, 
copper scrap, copper-base alloy scrap or 
copper-base alloy ingot during the month 
of November, you will be authorized to 
use such materials to fill only those 
orders which bear preference ratings of 
A-l-a or higher. After November 1, 
1942, material may be used to fill orders 
bearing preference ratings lower than 
A-1-a, which are nevertheless essential 
to the war effort, only upon specific 
authorization with respect to each such 
order. Each request for such authoriza- 
tion must show the name of the custo 
mer, preference rating assigned, end use 
code symbol, the specific part or item to 
be produced and copper content in- 
volved. 

You may inform your customers of the 
procedure. 

Very truly yours. 
(Signed) Ernest C. Kanzuer, 
Director General for Operations. 


CAN SELL FINISHED PLATINUM 


No more platinum may be used in the 
making or remodeling of jewelry, ciga- 
rette cases, watch cases, etc., under an 
amendment to Conservation Order 
M-162, issued by the WPB director gen- 
eral for operations on Nov. 2. 

On and after Oct. 31, 1942, no sup- 
plier may sell or deliver, no processor 
may buy or accept, and no processor may 
put into process any platinum for use 
in the manufacture of jewelry. Any 
platinum which was cut, drawn, ma- 
chined, stamped, melted, cast, forged, 
rolled, turned, spun or otherwise shaped 
on Oct. 31 may be processed to comple- 
tion before Jan. 1, but processing must 
stop on that day. 

The order does not prohibit the sale, 
delivery, purchase or receipt of platinum 
jewelry now manufactured, neither does 
it prevent the adding of stones or other 
finished parts, or polishing. 


U. S. TO BUY UNUSED PLATINUM 


According to information from a WPB 
spokesman, jewelers will be informed in 
a letter accompanying the text of the 
amended platinum order that the Gov- 
ernment, after Jan. 1, 1943, will pur- 
chase frozen stocks of platinum not 
made up into finished jewelry or parts. 
The Government’s price was not known 
when this issue went to press, but no 
financial loss is likely for those required 
to sell. 

On its face, the order itself would 
allow jewelers to go on repairing plati- 
num jewelry and sizing platinum rings 
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as they have done in the ~~ because it 
stops “processors” from buying, receiv- 
ing and processing platinum and plati- 
num alloys in the manufacture of 
jewelry. The order defines a “processor” 
as a person who manufactures articles 
or products made in whole or in part of 
platinum or platinum alloys. ‘Thus, it 
would seem that repairs and _ sizings 
could continue, since these operations 
are not considered in the jewelry trade 
as manufacturing. 

However, ome work with platinum 
jewelry produces scrap, the acquisition 
of which must be reported each month 
to the WPB on Form PD-514, together 
with acquisitions of platinum in other 
forms, and, if the Government requisi- 
tions such platinum none would be left 
for repairing and sizing, even if these 
operations aren’t classed as manufactur- 
ing under the terms of the order. 

Vigorous protests were lodged imme- 
diately with WPB, urging special provi- 
sion for repair work and sizing. It was 
pointed out that platinum rings almost 
invariably have to be made Gener or 
smaller before they can be worn, and 
that if gold or palladium were used, 
instead of platinum, for the solder or 
needed bit of extra metal the quality 
mark stamped on the jewelry would no 
longer truthfully describe the article’s 
composition. 

While the platinum order, like all of 
the WPB’s conservation orders, contains 
a clause providing for appeal, it was 
thought unlikely that the board would 
grant additional platinum in any quan- 
tity for the manufacture of jewelry. 
Some chance of appeal was seen for 
manufacturers of sterling silver jewelry 





who have stocks on hand awaiting plat- 
ing with platinum. 


PALLADIUM THE ALTERNATIVE 


Palladium—a “sister metal” of the 
platinum family, selling at $24 an ounce, 
two-thirds the price of platinum—is still 
available in unlimited quantities. Hard- 
ened with ruthenium, which likewise is 
not a strategic metal and continues un- 
restricted, palladium is brilliantly white, 
can’t tarnish, is easy to work, and does 
not injure tools or dies. Also available 
in the stocks of some manufacturers is 
considerable white gold, the alloying of 
which was halted some time ago to save 
nickel. 


TWO REASONS FOR STOPPAGE 


“Needed for many important uses for 
which substitutes are not available, plati- 
num has recently become difficult to get 
for even such essential uses as in making 
acid for munitions, radio tubes and other 
communications equipment, and many 
other industrial applications,” the WPB 
announcement said. Accessible supply of 
platinum was said to be just about equal 
to these essential needs. 

However, the trade read something 
else into the speed with which the order 
was issued. This was determination to 
end the seepage of platinum to the 
enemy. In New York, only a week be- 
fore the order, a smuggling gang was 
broken up. 

Other provisions of the original order 
continue to operate. These include re- 
porting of purchases, stocks and sales as 
explained on page 109 of Jewerers’ Cir- 
cuLaR-Keystone’s October issue. 





No More Jewels for U. S. Civilian Watches; 
Repairers Can Still Buy Large Ring Bearings 


Because of a bottleneck in the making 
of jewel bearings, the War Production 
Board on Nov. 2 froze stocks in the 
possession of importers and manufac- 
turers of bearings and prohibited the use 
of vee bearings and large ring bearings 
of sapphire and ruby in the manufacture 
of civilian watches, without special per- 
mission. 

However, Conservation Order M-50, as 
amended Nov. 2, allows wholesalers to 
sell or deliver large ring bearings to 
jewelers and watchmakers for the re- 
pair of watches and airplane instruments. 

Large ring bearings, as defined in the 
order have an outside diameter greater 
than 0.050 inch, a thickness greater than 
0.012 inch, and a hole diameter greater 
than 0.006 inch. 

In limiting the manufacturing use of 
vee and large ring bearings to imple- 
ments of war, the order reflects a short- 
age of bearings resulting from too few 
workers trained to make the bearings 
out of the raw materials. All indus- 
trial jewels were imported from Ger- 
many, Switzerland and France before 
the present war, so that the U. S. has 
had to develop in a few short months an 
entirely new and immensely delicate set 
of skills. By this time American indus- 
try has created an adequate supply of 
industrial sapphire (see story, “U. S. 
Perfects Synthetic Sapphire,” elsewhere 
in this issue), but now additional work- 
ers must be trained to cut the synthetic 
sapphire boules into bearings. 

It is the purpose of the new and more 
restrictive order to devote nearly all 
available jewel bearings to essential war 
purposes while new workers are trained, 
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The WPB director general of opera- 
tions henceforth will direct deliveries 
and use of finished and semi-fabricated 
jewel bearings, blanks and materials. 
He also has power to control all substi- 
tute jewel bearings in the same manner 

i.e., metal, agate, garnet, spinel, glass 
or other bearings designed to replace or 
substitute for a large ring bearing or a 
vee bearing of sapphire or ruby. Substi 
tute bearings must be used whenever 
possible instead of sapphire or ruby 
ones, even where the latter are still per- 
mitted. 

Manufacturers and importers of jewel 
bearings are required to file form PD- 
235 on or before the 15th day of each 
month with the War Production Board, 
Ref: M-50. Consumers who use such 
bearings in manufacturing operations 
similarly must file form PD-236, and 
producers of jewel bearing material 
must file form PD-338. 


MAY END CIVILIAN WATCHES 


Even without the jewel restrictions, 
U. S. production of watches for civilian 
use faced suspension for the duration. 
The War Production Board had granted 
the watch manufacturers various exten- 
sions of time during which a limited 
quota of ordinary civilian watches could 
be produced while the factories pro- 
ceeded towards total conversion to war 
operations. 

The current—and presumably the final 
—extension expires Nov. 20, for several 
of the manufacturers. After that, these 
firms could have produced no more ordi- 
nary watches, without another extension. 
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COLORED STONE JEWELRY IN STRONG DEMAND 
By "THE ONLOOKER 

The wave of popularity of colored stones which began 
to make itself felt four or five years ago seems to be still 
on the increase, according to reports from jewelers 
throughout the country. Rings, pins, and clips seem to 
be especially in demand, and stores that are able to show 
an adequate selection of those items set with colored 
stones are enjoying a brisk business in them. 

The situation seems to be due to several reasons. One 
is fashion. Socially prominent women in Hollywood and 
New York, where women’s modes originate today, have 
taken a liking to these colorful pieces and what such 
women wear, sets the style for their sisters. 

The fashion magazines have furthered the trend by 
featuring editorially this type of adornment which, of 
course, has intensified the trend. 


It is a perfectly natural one, too, for the severe lines 


and restrained colors of today’s dresses are enlivened | 


and enriched by a touch of color, and women are not 
slow to realize that fact. 

Also, the comparatively recent widespread use of cos 
tume jewelry, strange as it may seem, has helped to 
popularize colored stone jewelry of the better grades. 
Many a woman who once would have hesitated to wear 
bright colored jewels has been made aware of the beauty 
inherent in their color as a result of seeing—and perhaps 
buying on impulse—some inexpensive clip or pin set with 
imitation stones in bright hues. 

Then she has discovered, to her pleased surprise, that 
an attractive piece in genuine aquamarine or amethyst 
or jade or topaz—yes, even the medium grades of such 
stones as sapphires — could be bought at reasonable 
prices. And what woman doesn't prefer the genuine 
when the family finances will permit? 

The popular-priced colored stones have opened thi 
door to ownership of really good and impressive looking 
jewelry pieces to thousands of women who used to think 
that the purchase of such things meant an expenditure 
running into thousands of dollars. 

The “new poor,” too, whom present-day taxes no 
longer permit to buy the highly expensive pieces, but who 
ill want a new adornment occasionally, are turning to 
this type of jewelry—a group small perhaps in numbers, 
but important in influence because of their social prestige. 

Colored stone jewelry holds exceptional possibilities 
today for the jeweler, particularly as it is a class of mer 
chandise free from war-time restrictions or interference 


with war production. 


240-POUND AQUAMARINE REPORTED 


An aquamarine, weighing about 240 pounds, was re 
cently discovered in Ariranha, near Teofilo Otoni, in the 
State of Minas Gerais, Brazil. It is reported that the 
owners have already received an offer of 800 contos for 
the stone (with the conto worth approximately 50, this 
would be about $40,000!). In the same locality, a short 
time ago, a block of rock crystal was found which 
weighed 480 kilos. 


If you're looking for a new diamond headline, what 
about this one, suggested by E. A. Kirchner, of Kirchner 
& Renich, Minneapolis manufacturing jewelers: 

“Say it with flowers, but prove it with diamonds.” 
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We Have Swell Bait 
And AGood Line . 
> Our Prices Are Right 
So Fishing Is Fine! % 


Kushner & Pines, Inc. 


Makers of Distinctive Mountings 
Refiners of Precious Metals 


21 West 46th Street + New York City 











IDEAS... 





COURSE IT’S too ambitious a project for the 
average jewelry store to initiate alone, but why 
don’t you join up with a dress shop, a cosmetic dis- 
penser, a shoe store for the newest way to retail? It’s 
a store-in-miniature on-wheels to go to war plants for 
sales to women who have money to spend but not the 

' time in which to spend it. You get the wheels by ad 

vertising for trailers whose owners are usually glad to 


UN I f ED sell and then you re-do the interior to show off your 


merchandise to best advantage. Right now, one-fourth 


S (x we E S of the nation’s workers are women; by Spring, the 


number may rise to one-third. O'Connor, Moffet & 


Co., San Francisco, is credited with this new approach 
to customers but you can be first in your area. 
* * 


B 6) N D S Are You Orrerina “twosomes”? Reports show that 


the double ring ceremony which was once considered 


A N D the custom of the not-too-manly is now the desire of 
S 1% M P S the most virile, for service men bridegrooms like to 
A wear these remembrance rings wherever duty takes 


them. 
* * * 


Insteap Or worrying about deliveries and the need 
to conserve rubber, gas and the old faithful truck, why 
not send merchandise Parcels Post and thus deliver 
via Uncle Sam while contributing doubly to victory? 
Parcels Post can handle your C. O. D.’s too. 

* * #* 


LO) i GOOD RINGS— Now Tuar Ture Xmas rush may mean the hiring of 
part-time, not-too-experienced help, you might give such 


ere) sce SSIS s! workers a badge saying “In Training,” and thus win 


the understanding instead of the irritation of cus 


This slogan has become a by-word in tomers. 
: * * * 
the trade. Its meaning has become ; mm ; nh 
; : : ; Since Tue emphasis of the times is on durability, 
more than its literal interpretation. : # « : ere . 
the jeweler has a “natural’’ opportunity this Christmas 
Jewelers know that it means more rhguctepr : tin 3 Ok” Ke 
: ‘eed ; a to offer “gifts that will serve a lifetime.” including 
than just, “Good Rings. It means ' , 
watches, fountain pens, rings, ete. 


good everything; right down to friend- * * * 


Iv, cooperative business relations. For AN INEXPENSIVE, attractive window —— to 
Chat, incidentally is one of the big the holiday, try stringing red, white and blue Christmas 
things about Church and Company. tree balls on a wire frame such as florists use to make 
You get the finest merchandise at the a flower blanket in order to achieve an American flag. 
right prices and a friendly service Your window card could say, “Give war stamps and 
that makes it a real pleasure to do bonds along with your Christmas present” and your 
business with us. window could thus neatly tie up stamp sales and mer 
chandise. In the front of the window show gifts for 


In the face of present conditions we aw 
all the family. 


are making every effort to supply our . i a 


customers promptly. When we are un- = a : ; 
I I 2 [Tue Larrer Parr of November ushers in the musical 


able to do so, we ask your indulgence. 


season in most communities. This year, the designers 
have idea-ed something that means much for jewelers 


the headdress-turban of genuine hair, mounted on a 


(* H Tt R ( H & ( () M Pp A \ Y oe sas agg — na — 
: 4 od ; jewels, bows, flowers, ete. our neighboring hair stylis 
MANUFACTURING JEWELERS | oh wee . 


Ip for display in return for a credit line in your window. 
336 MULBERRY S . eal NEWARK, N. J. Of course, this dressing up of real hair makes you 


West Coast — GH “ae 209 POST ST. SAN FRANCISCO think of Marie Antoinette but just the same hair tur- 
bans ought to go over big for they pretty up war-weary 
workers with little effort. 


should be happy to collaborate with you on samples 
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15 HINTS FOR A WARTIME CHRISTMAS 


(From page 45) 


secure a snow scene for that Christmas window. Paint 
the window glass into black-edged squares to represent 
the window of a home decorated in holiday fashion. 
The appearance of fallen snow and frost is secured by 
coating the bottom and left side of each square on the 
inside, with an Epson salt solution which dries into a 
realistic likeness of snow. 

(9) Another inexpensive “snow” Christmas window 
can be secured by dividing the window glass into panes 
three feet across by strips of wood. The edges of each 
strip are then covered with irregularly arranged cotton, 
covered with tinsel, to represent, very realistically, snow 
and icicles. 

(10) Every jeweler should arrange, particularly this 
Winter, a number of displays built around the idea, 
“Here are the gifts men want this year,” or “Here are 
the gifts soldiers want this year.’ One jeweler plans 
to have a number of representative business and pro 
fessional men pick the gifts “I would like to receive 
this Christmas” and to build a display around these sug- 
gestions including the selectors pictures. (Soldier gift 
wants were told in JC-K for September.) 

(11) Don’t forget art glass, pottery mirrors, etc., 
as items for “making the home more livable with the 
holiday spirit.” There are many such items in the 
average jewelry store. Many jewelers point out that 
very worthwhile profits can be made by promotional 
efforts directed along this line during the pre-holiday 
season, 

(12) “I make extra Christmas profits every year by 
selling to employers for gifts to their employees,’ ad 
vises one jeweler. “I reason with them that nothing 
is more appropriate and that this is particularly appli- 
cable this year. My biggest selling argument this year 
will be that this is a year to be practical and the mer 
chandise in my store is not only practical but embodies 
the Christmas Spirit as well.” 

(13) “Do you know a lonesome sailor or soldier 
boy?” is the idea one jeweler is going to use in adver 
tising and window displays. He will point out that 
while it is too late to send gifts overseas that there are 
scores of boys from “your own neighborhood” in camp 
here in the United States and that such gifts can be 
sent to them. Appeal to the idea of sending such 
gifts to boys outside the immediate family such as 
friends and neighbors. 

(14) "I never forget the youngsters,” advises one 
jeweler. “Every year I see them come in with from a 
quarter to a dollar looking for something to buy Mother 
or Dad as a Christmas present. So I’ve put such a 
display in one corner of my window and keep it there 
all through the Christmas season. I’ve found that 
though the dollar volume is small, it makes many 
friends.” 

(15) This is one year we can honestly advertise, 
“You may not be able to buy a gift like this next year,” 
several jewelers point out. They plan to use adver- 
tising and display set-ups directed along this line of 
promotion featuring all such items which the trade may 
be unable to secure for the next holiday season mer 


chandising. 
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wah for 
my men 
72 * in action 


The smart styling and durability of 
Wadsworth Watch Cases definitely 


appeal to *-Men in Action”. 


Give your clientele what they want 
— a fine watch. definitely finer. in a 
Wadsworth Case. 


Offices 


New York, 630 Fifth Ave. 
Chicago, 35 East Wacker Drive 


tists 








| THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 

















Million and Half 


Loss to Thieves 


J.C.-K. makes detailed stady of 343 
thefts reported during 1941; smashings 


most numerous. entries most costly 


HIEVES—big-time and small-time, amateur and 

professional—relieved the American jewelry indus 
try of at least a million and a half dollars worth of stock 
in 1941 alone. The total loss was probably much greater 
than that—no one can tell for certain. But the fact is 
known that 1941 was a fairly poor vear for the crooks; 
in 1926 the jewelry industry loss was several times 
that amount. 

Prompted by the enormous number of thefts from 
jewelry stores and traveling jewelers reported daily, 
both in the press and from special correspondents, THE 
JewevLers Crircucar-Keystone undertook to compile 
statistics on the losses with a view to advising jewelers 
upon sound precautionary measures. These articles- 
the product of that research—are designed to show you, 
Mr. Retail Jeweler, how you can prepare your store 
against thieves and arrange your stock so that no crook 
in his right mind would consider robbing you. 

As the first step, all reports this publication received 
during the year 1941 were carefully tabulated, duplicate 
reports were discarded, and the grand total was found 
to be 343 victimizations with a total take of $1,519,828. 
While this seemed to be a fantastic sum, a check with 
the Pinkerton National Detective Agency (which keeps 
the records for the Jewelers’ Security Alliance), dis 
closed that the figure was conservative——Pinkerton re- 
ported 469 thefts with a total take of $1,588,303. 
There were, obviously, a host of other crimes which 
never came to the attention of either JC-K or Pinkerton. 

An analysis of JC-K’s file of newspaper clippings and 
correspondents’ reports disclosed that at least $606,468 
worth of goods was stolen from retail jewelers alone in 
1941, 23 holdups of traveling salesmen not being con 
sidered. Results of a survey conducted later indicated 
that the loss was probably double that—a_ million 
dollars ! 

In order to avoid confusion later, it might be well 
to define, at this point, the various sorts and degrees of 
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TYPES AND LOSSES IN 107 JEWELRY 
STORE THEFTS 


Occurrence of Theft Proportionate Loss 


WINDOW SMASHINGS 






Accounted for But comprised 

41 per cent of only 11 per 

A; thefts from cent of total 
jewelers. dollar loss. 





ix 
a ek 


FORCEFUL ENTRIES 
Were 35 per And resulted in 


cent in fre- 61 per cent of 
quency of oc- the jewelers’ 
currence. theft losses. 


@ HOLD-UPS 


Had a fre- But a “take" 
quency of 7 representing 20 


per cent per cent of 
among all the jewelers’ losses. 
offenses. 





' GRAB-AND-RUNS 


Were 7.5 per And had a ra- 

cent in point of tio of 3 per 

frequency. cent to all of 
the losses. 





SWITCHES 

Ranked 7 per And ranked 4 

cent in the per cent when 

number of oc- figured as to 
currences. dollar less. 





SCHEMES 

Were 2.5 per But had a dol- 
cent, by num- lar loss only 1 
ber, among per cent of the 
various thefts entire victimi- 
from jewelers. zation. 





Key: In this table a. 5% 


theft. They are: (1) burglary, defined as forceful entry ; 
(2) larceny, defined as a theft without the exercise of 
force, and (3) robbery, which is generally accepted as 
consisting of a larceny plus a weapon or assault. 
Under these definitions, the 317 reported jewelry 
store losses are divided as follows: 240 burglaries, 22 
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In the vanguard, leading the way for jewelers on the alert, Imperial 


provides momentum for the retailer by launching a tri-powered ae 

campaign of national advertising. This campaign recognizes and %. . 

emphasizes the fact that pearls today more than ever, are the smart eee e 

woman's fashion in jewelry. It has been planned to help you make be per 

the most—in terms of volume of sales——of merchandise which is eo 

available in the face of steadily tightening shortages in other lines of = 

jewelry. And by informing the ‘mass’ as well as the ‘class’ market 

of the desirability of pearls, the Imperial campaign gives you reason > ni’ yer selipear eller, sagt 
erial — plus printed forms for 

to adequately stock a kind of merchandise on which you can registering and FREE insurance 

intensify your prestige-reputation as a jeweler, without resorting to of every Imperial Cultured 

other lines which the consumer does not associate with a fine jewelry poerys “1 sell—available with- 
ovr cos 


store. Imperial leads the way! Retail jewelers the country over 
will keep pace that lead, and thereby realize profitable results! 


IMPERIAL PEARL SYNDICATE 


607 Fifth Avenue 210 Post Street 
5 North Wabash Ave. hica 
NEW YORK , - ve., Chicago SAN FRANCISCO 


DIVISION OF THE AMERICAN JEWELERS BUREAU, INC 
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robberies and 55 larcenies. <A tabulation of the various 


categories is as follows: 


% of total % of total 

Crime No. Cases crimes Fotal loot loot 
Burglaries: 

Window smashing 130 41 $69,012 1] 

Forceful entry 110 34 365,521 61 
Robberies 

Hold-ups 22 7 122,308 20 
Larcenies: 

Grab-and-run 24 8 17,878 3 

Switches, etc. 23 7 22,769 i 

Defaulting employees, 

schemes, etc. 8 3 8,977 ] 
317 100% S606,408 LOO” 


It will be observed that the various kinds of larcenies 
account for only a small per cent of the total number 
of crimes. This is probably because such thefts do not 
attract any widespread attention and are only reported 
oceasicoally in the press. Actually, such thefts prob 
ably amounted to far more than the *50,000 reported. 

I'rom the data assembled from newspapers and 
checked with the Pinkerton files, it appeared that a 
more precise survey of the robbery situation would be 
warranted. Accordingly, a form was sent to every re- 
tail jeweler in the U. S. who had, according to the 
records at hand, suffered a loss during 1941. Many of 
the stores which had been despoiled during the year 
were not listed in the March, 1942, “Red Book’’—ap 
parently these businesses had not been able to survive 
the disaster. Forms were sent to 271 victims, however, 
and returns were received from 107—-better than a 33 
per cent return and a fair sampling for survey purposes. 

According to the reports received, covering 107 
thefts, a total of $229,106 worth of goods was taken 
an average of $2,141 each. Since only one-third of the 
stores known to have suffered loss during 1941 reported 
in the survey (and, remember, many hundreds of thefts 
go unreported in the press), it can be estimated that 
over $1,000,000 worth of jewelry was stolen from re 
tailers during the year. 

The small hours of the morning are best for the 
jewelry store thief, the survey indicated over half of 
the incidents occurring between midnight and 6 a.m. 
The favorite hour for crooks, apparently, was 2 a.m., 
and the most shunned hour (by no means surprising) 
was high noon. 

As was indicated by the preliminary survey, window 
smashing accounted for the greatest number of crimes 
against jewelers—three out of every five. Breaking-and- 
entering ranked second, accounting for 25 per cent of 
the total, and the “grab-and-run” type of larceny came 
third accounting for 6 per cent. Holdups accounted for 
but 4 per cent of the total number of robberies, sneak 
thefts for 2.7 per cent, larcenies concerning unlawful 
possession of keys accounted for 1.8 per cent, and 
“switches” and safe-cracking each accounted for 1 per 
cent. 

Other facts disclosed by the survey: 

(1) Less than half of the jewelers suffering losses 
had their goods insured, and those who did had but 88 
per cent insurance. 

(2) Two-thirds of the victimized stores had no pro- 
tective devices of any sort. Only one-third of those 
who were “protected” had the sort of device which 
would halt the theft. 
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(3) In two out of three cases the thief was never 
caught. 

(4) The loot was completely or partially recovered 
in approximately one-third of the cases: average recov- 
ery was 50 per cent. 

(5) Over 30 per cent stated that no further precau- 
tions had been taken to guard against a repetition of the 
robbery. Twenty-eight per cent indicated the installa- 
tion of some sort of alarm device after the robbery; a 
large number stated that they were displaying less mer- 
chandise in their windows as a result of window-smash 
ings, and several reported the installation of safes for 
the increased security of their stocks. 

The picture painted by such facts seems grim. If 
you're robbed, it will probably be at 2 a.m., your loss 
will be around $2,100, the chances are two to one that 
the thief will get away and if he is caught, you'll prob- 
ably recover only 50 per cent of your stolen stock. You'll 
still be out $1,000. 

The prevailing attitude toward the whole situation 
was summed up by one jeweler who wrote on his re- 
port: “I couldn’t afford to hire a watchman so I went 
out of business.” Let us see if this need be the case. 

Next to banks, jewelry stores contain the most com- 
pact and desirable wealth in the community. It may 
be said, in fact, that the stock of a jewelry store is more 
desirable to a crook than a bank’s stock of currency— 
jewels may be broken up so as to be unrecognizable, 
and disposed of at a handsome profit. 

The comparison of a jewelry store with a bank has 
not been sufficiently stressed. No bank is without a 
burglar alarm and no jewelry store should be without 
one. No bank can operate without insuring its assets, 
and no jeweler should be uninsured either. No bank 
handles its stock in trade (money), in a careless fashion. 
Neither should a jeweler. The parallel can be carried 
all the way down the line. 

To those who wail that a retail jeweler cannot pro 
vide himself with as much protection as a bank, the 
answer is ‘Nonsense. To those who claim that such 
protection is expensive, the answer is: “Sure. But it’s 
worth it.” After all, you are handling expensive goods 
why shouldn't you protect your stock. 

Jewelry store thieves are not, as a general rule, fools 
If your store is thoroughly protected with alarms, etc., 
they will think twice before attempting to rob it. Numer- 
ous effective and in the long run inexpensive alarm de: 
vices are on the market and, if properly installed, will 
discourage any but the most foolhardy crook from at: 
tempting to “crack” your store. The foolhardy thief, 
probably, will immediately become flustered when the 
thing goes off and will be caught by the police. 

Insurance on the stocks of jewelers, particularly 
“block insurance” which covers almost every conceiv- 
able contingency, has rates which appear prohibitively 
high. However, if a store is well-protected against 
various types of robbery, rates come down: the greater 
the protection, the lower the premium. Stores wishing 
to take out a block policy are required to submit a “‘pro- 
posal” or minute description of the premises. If the 
proposal indicates that the store is hopelessly vulner- 
able to crooks, the insurance company will not even 
consider issuing a policy, If, however, the store ap- 
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A. P. W. FLUX 


FOR SILVER SOLDERS SILVER BRAZING ALLOYS 





FREE FLOWING —~ LOW SURFACE TENSION 





Available with a range of melting points from 1000 to 1425 degrees F. 


to suit the melting point of the silver solder. 





No poisonous or irritating fumes. 





The American Platinum Works 
Newark EST. 1875 New Jersey 


SILVER DEPT. 
New England Representative GEORGE E. SISTRAND—Providence—HOpkins 9027 
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Are you Considering 


GOING OUT OF BUSINESS 


A definite decision? or a half-formulated plan in your mind? 
In either case, consult Gordon Brothers for a sound basis on 
which to act. We are the largest jewelry stock buyers in the 





country, and because of our specialization usually make the unten tne 

highest bid. For further facts about us, consult the Jeweler’s shea ie ane 
Board of Trade or your local bank. And to give you some ed into cash? Ship it 
idea of the calibre of stocks we have purchased, here are a to us. Within 24 hours, 


our check goes out to 
you as an offer, yous 
stock held intact await- 


The jewelry stores purchased by us in 











1947— ing your acceptance. If 
unsatisfactory, your 

Udall & Ballou, New York City, $890,000. J. Brock, Elberton, merchandise shipped 

Ga., $10,000. Henry Gordon, Lynn, Mass., $5,500. John back to you at once! 

Watty, Miami Beach, Fla., $22,000. J. B. Frontis, Clinton, 

S. C., $15,000. M. Levi, Jacksonville, Fla., $32,000, and 


others whose names we cannot disclose. 


WRITE! WIRE! PHONE! ordon 
We'll call on you at our expense, BHroth ers 


and of course keep your com- 


munications confidential. Cash Buyers of Jewelry Stocks and Fixtures 
18 PROVINCE ST. BOSTON, MASS. 
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MINIATURE RANK INSIGNIA 
BROOCHES 


STERLING SILVER 


ACCURATE REPRODUCTIONS OF 
OFFICIAL INSIGNIA 


GOLD PLATED WHERE REQUIRED 


COLONEL. M 613 


M 62 


SGT. M 618 





RETAIL FOR 


$95 


(Pat. Applied for) 


ALSO IN 14KT. HEAVY SOLID GOLD 


GOLDBERG-KIRSCHMAN COMPANY 


665 5TH AVE. NEW YORK PL. 3-8749-4383 
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pears reasonably safe, the underwriters may suggest 
various minor changes to strengthen the defense against 
criminals, When these are carried out a policy is 
issued. Minimum premiums range from $125 to $150 
yearly, and rates are computed on the basis of geograph 
ical location, the proposal submitted, the amount of 
stock to be insured, and various other considerations. 

Insurance and protective devices,. while extremely 
important and indispensable to the preservation of your 
stock, are only a part of the picture. Numerous special 
precautions may be taken to guard against specific types 
of crimes, and these will be considered in detail in the 
second installment. 

(The second part of this survey will follow next month.) 


A GIFT WINDOW FOR BUSINESS MEN 

A Christmas market seldom considered by jewelry 
stores—the businessman or office executive—was the sub 
ject of the novel window display pictured herewith, 
which Hess & Culbertson Jewelry Co., St. Louis, used 
to create a profitable extra sales volume during the 
holiday season of 1941. Run separately from regular 
Christmas gift-suggestion displays, the businessman win 
dow appealed to scores of businessmen giving gifts to 
business friends, employees and ‘“‘the boss’’ and thus 
brought in a good deal of sales which otherwise would 
have gone to stationery stores and office supply houses. 

“We felt last year that we might be passing up a 
worth-while market by making no attempt to bring in 
businessmen buying gifts for other businessmen,’ Leo 
Vogt, head of the Hess & Culbertson store, pointed out. 

“Consequently we sent one of our salesmen around 
to visit four or five office buildings in our own block, 
asking the executives in a dozen offices whether they 








Desk lamps, cigarette lighters and holders, letter openers, ash trays, 
humidors, desk sets . . . for business men to give at Christmas to 
their business associates. 





were in the habit of making Christmas gifts in their 
business circles. In every case the answer was yes, and 
most important, the larger percentage of the men queried 
replied that they would be pleased to send gifts from a 
leading jewelry store but had found little in the way 
of practical gifts to fit the need. Most of them had been 
in the habit of sending a box of cigars or a bottle of 
liquor in the past, and a few had sent clocks, desk files, 
etc. This proved to us that there was plenty of potential 
volume in catering to this specific market and we set 
aside one of our main display windows primarily for that 
purpose.” 

The window, as pictured, was filled with practical, 
handsome gifts suitable for any office, and chosen from 
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FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP 


GOLD PLATINUM 


JOSEPH B. COOPER & SON 


Refiners & 


Smelters 


PRECIOUS 
METALS 





OFFICE: 
26 JOHN STREET, 
NEW YORK CITY 


FACTORY: 
BROOKLYN, N. Y. 











‘Monograms add Gift Glamour 
Stamp Names, ; 
Monograms 










on 
WRITING PAPERS 
LEATHER GOODS 
FOUNTAIN PENS 
XMAS CARDS 

ie GIFTS of 4 ji Kinds 


Right in Yo 
Own Store! 
b 


Build Up Your Sales 
with at W orld's Finest Stamping Machine 


WRITE FOR DETAILS 


KINGSLEY Gold Stamping Machine Co. ¢2ti7o%072 
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“Sure were in it... 


prs: - 
right up to here. 


@ Like everyone else in our line of business. we re working 
for Uncle Sam. We're making materials for war...making 
them with the same skill and precision that set our elec- 
trical appliances apart from the field. 

We'll be back when it’s over. We'll be seeing you again. 
\nd in the meantime, we're keeping our repair service de 
partments going. Although war requirements limit manu- 
facturing, we are supplying dealers with most parts, and 
servicing the majority of the appliances we have made. 

We aim to take care of the appliances you sold your cus- 


tomers...giving them the attention you promised they would 


Manning 


Means Best 
Oowman 


get. Send your repairs to 
us, or to any of our author- 
ized service stations. Man- 
ning-Bewman’s national 
reputation for fine crafts- 
manship will be upheld in 


every service job. 


MANNING, BOWMAN &€ CO... MERIDEN. CONN. 
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% | a stock which Hess & Culbertson hurriedly gathered in 
in time to meet the 1941 season. Merchandise included 


desk lamps, poker chip racks, novelty cannon cigarette 
lighters for desk tops, handsome combination cigarette 
| holders and lighters, book-ends with sporting figures, 
memo books, scratch pad holders with built-in clocks, 


letter opener sets, personal files, card cases, ash trays, 


pipe holders, humidors, and complete desk sets. Price 


range was from $4 to $25, sufficient to cover the average 
market. 

Concurrently with trimming the display, the store 
sent out a personalized direct mail letter to all business 


executives acquainted with the store through past jewelry 





purchases, inviting them to stop by and see the window, 
and pick out gifts for business associates. More than 


half responded in the first week, with many more un 
solicited customers coming in simply through seeing the 
“businessmen’s gifts’’ display while passing. 

To add extra zest to the idea, Hess & Culbertson 
wrapped each gift with the giver’s card, and delivered 
| it direct from the store to the office of the recipient with 
the admonition not to open the package until whatever 
date was specified by the sender. The value of the store 
name enhanced gifts of this nature immeasurably, ac 
cording to Mr. Vogt—-who thus paved the way for a 


bigger office-gift season this Christmas. 


DENIES CHARGE AGAINST SWISS 

The question of whether the Swiss clock and watch 
industry is making munitions, presumably for export to 
Germany, was raised recently during debate in the Swiss 
Chamber. 

“T must protest energetically against accusations that 
the horological industry is enjoying prosperity at the 
moment because it is making munitions,” said Deputy 
Albert Rais, who declared that this was the 20th time 
the matter had been debated. 





“The greater part of the industry—-I should say 95 


per cent—do not make munitions at all. Those who do 
are generally minor mechanics or are employed in small | 
workshops, and even so the work is exceptional and does 
not last. I can say that more and more clock and watch 
firms are giving up the making of munitions.”’ 

At the same session of the Chamber, complaints were 
raised against the government's refusal to permit several | 
new firms to open business. Defending the legislation 
that requires firms to obtain permission before opening, 
Deputy Rais pointed out “first we must find out the 





circumstances; we must know if the house in question 


has gone bankrupt twice already and wants to start in 
business again a third time for the same purpose.” He 


concluded by asking those who did not understand the 


535 FIFTH AVENUE industry to leave it to those who did. 


NEW YORK BRAZIL PRODUCES MORE ROCK CRYSTAL 


Brazil exported 1453 tons of rock crystal, valued at 


JEWELRY ESTATES about $2,700,000, in the first nine months of 1941. This 
BOUGHT PURCHASED exceeds by 96 per cent the value of the total for the 12 


months of 1940, when rock crystal sales amounted to 1103 


SILVER tons, or $1,400,000. According to the Brazilian Federal 
WANTED Council of Foreign Trade, the United States took one- 


| half of the exports; Great Britain one-fourth; and Japan 
about one-fifth; the remainder was divided among Ger- 


es ey. Canada and Argentina. 
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Gem Testing for Jewelers. B. W. ‘Anderson, B.Se., F.G.A. Heywood 
& Co., London, 1942, pp. 194. Available from Book Department, 
The Jewelers’ Circular-Keystone, $2.00. 

JT must be admitted that the British, and Europeans 
generally have evinced far more interest in having 

accurate knowledge of their gems than most American 

jewelers. For example, in London we find a Precious 

Stone Laboratory of the London Chamber of Commerce ; 


and, before the war, similar laboratories in Paris and 





Berlin. There is certainly no greater authority on the 





practical problems that beset the jeweler than the head 

of one of those laboratories, and this book, by B. W. An Vou | 0 a tl t | 

derson of the London Precious Stone Laboratory is a 5 C n d ral peop E 
° ° o 

practical approach to the every-day questions that con TL; Y 

front the ordinary jeweler. . Lf2 oO You 


It is a small book, pocket size, and does not attempt # 
Stote. 


GO AFTER 
OLD GOLD 


to explain all the intricacies of gemological mineralogy ; 
leaving them for larger works like that of G. F. Herbert 
Smith. Mr. Anderson does give a little introductory 
material on instruments, telling about a refractometer. 
double refraction, color filters, the dichroscope, the 





use of the microscope and the spectroscope. Following 
this there are several chapters on the distinction of 
stones, what, for example, the jeweler will do when he 
is confronted by a white, a red, or a green stone. He 


—¢ affords an 
Oppor tunity to 
extend your 

activitiek and 
| | when doing jo 
poeN AIAKE PROFITS 


a Dhip your 


\, OLD GOLD, 
\ /|/SILVER, PLATINUM 
| 1 FILLED CASES, SPECS, 
Ne BENCH SWEEPS, etc. 


iy wb 


] | + 
tion of Quartz and Garnet Minerals,” and “Tourmaline, cCectoHs etal. 


Peridot and Spinel.’”’ The high standard of the early | RE FINERS MANUFACTURERS 


lists all the alternatives, tells how to distinguish one 
from another, eliminates possibility after possibility and 


shows the jeweler how he can come out at a definite 







asaalatasnin . QUICK RETURNS 
At the close of each chapter is a tabular summary 


which would suffice to recall to investigator's attention 





the stones to be considered and their salient features. At 
the end of the book is a brief glossary, an alphabetical 








summary of the gem species in the familiar pattern, a Ph 
‘ Bs : . ; Pant: 
little bit on crystal systems (which are almost entirely jit 
omitted in the text), a short bibliography, gravity and pray Aen 


refractive index tables. The book is well illustrated 
with photographs (new ones for gem texts and very 
good) and drawings of the instruments. 

The average American jeweler will probably still com 
plain that the text is not simple enough, but in fact, un 
less we use refractometers, dichroscopes and the like, we 





cannot certainly identify our stones. Mr. Anderson has 
done a competent job of phrasing his book in as simple 
language as possible. In the nature of things, refrac 
tion, birefringence and specific gravity cannot be ex 
plained in two-syllable words. 

Unfortunately the instruments that Mr. Anderson 
recommends are necessarily all British. Consequently, 
the references to sources of supply are less valuable to 
the American readers, especially now. 

Also, the arrangement of gems according to color re 
sults in some complications, and at the end falls down 
completely and we find chapters entitled “The identifica- 


chapters is not maintained to the end and one would find S55 E WASHINGTON STREET, CHICAGO- 
difficulty identifying some of the jades and their imita 





tions according to Mr. Anderson’s directions. One finds 
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no caution about the unreliability of hardness as a jade 
test, nor any mention of the pseudoscratch often ob- 
tained on jade objects which seems to come really from 
a wax with which they, for some reason, have been 
coated. The subject of turquoise imitations is similarly 
unsatisfactory and there is no way suggested to detect 
true turquoise whose color has been “helped’’ a little, 
artificially. Perhaps, in a new edition, these chapters 
can be amplified a little. ? 

However, it is certainly a practical book with a new 
approach and is one that every jeweler will find very 
desirable. If he will take the trouble to digest the intro 
ductory sections, it will be of great assistance to his 
work, eliminating much of the guess work which now 
takes place.—F. H. Poveu. 


Credit Management Year Book. Credit Management Division, National 
Retail Dry Goods ‘Association, New York, 1942. 256 pp. $5.00. 
Available from Book Department, Jewelers’ Circular-Keystone. 

ORE than half of the ninth, and wartime, edition 

of the “Credit Management Year Book,” just 
issued by the National Retail Dry Goods Association, 
is devoted to Regulation W, the far-reaching ruling of 
the Federal Reserve System which has completely 
changed the credit picture for all merchants, whether 
they grant installment credit or open-charge credit. Six- 
teen chapters deal with this subject. 

A survey of recent state legislative trends is given in 
another section, together with a detailed analysis of 
New York State’s new credit laws. Then come chapters 
on retail credit management, dealing with credit bureau 





reporting, public relations, the cost-of living payroll 
plan, establishment of credit policies with regard to post- 
war conditions, and other important phases of the retail 


credit association. 

The fourth and last section has papers on credit of- 
fice expense, types of credit office reports a store should 
employ, and a resume of 1941 retail credit operating re 
sults as compiled by the U. S. Department of Com 
merce. 

More than any of its predecessors, this edition of the 
Credit Management Year Book will be of importance to 
retail store operators and credit men. 


STOP GLOOMY STOCK TALK 

For morale’s sake, check your salespeople to see if 
they are using such gloom-creators as these: “I don't 
know when we'll have any more .. .,’ or “We 
can't get the materials,” or “It’s getting worse and 
worse every day and we don’t know what’s going to 
happen next.” Have your people say instead, “Yes, 
we have something almost like what you are seeking 
I think you will like it,” or “It’s wonderful that we 
still have so many nice things to sell and enjoy—no 
other country has,” or “Look what American ingenuity 
has developed,” ete. 

Eye-sore expanse of wall that annoys you? Why 
don’t you cover it with a map of your locality and stud 
it with pins representing your customers? 








THE JEWELERS’ BUYING GUIDE 


For obvious reasons a new catalogue has not been issued this 
year by Benj. Allen & Co. Our 1942 catalogue will continue to 
be the buying guide for thousands of jewelers throughout the 
country. 







Some of the items listed in the 1942 catalogue are scarce or 
not obtainable, but many of them are in stock and will be 
available to jewelers as long as the supply lasts, and right 

up to Christmas. 


Orders made up from this book will receive the same 
prompt efficient service rendered by Benj. Allen & Co. for 
nearly 80 years. 


Index at Thumb Cut in ff 
Center of Book i 4 


We are constantly replenishing our stock with such new 
jewelry as comes out from time to time, and this is also 
available. 


BENJ. 





ALLEN & CO., INC. 


SILVERSMITHS BLDG. 





10 SO. WABASH AVE. 





CHICAGO, ILL. 
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ACCURACY 


plus 


PROMPT 
PAYMENT 
























Gold, Silver, Platinum, Filled and 
Plated, Sweeps and Polishings. 


Try us with your next shipment. 


S PYCO 


SMELTING & REFINING CO. 
MINNEAPOLIS -MINN. 








OPPORTUNITY .. . 


To cash in on your odds and 
ends in 


STERLING FLATWARE 


irrespective of manufacture; 
also obsolete, inactive or ac- 
tive patterns either new or 
used. Would suggest you send 
these for our offer. We will 
pay express charges both ways 
if necessary. 

Reference: Jewelers Board of Trade 


The First National Bank 
of Memphis 


JULIUS GOODMAN & SON 


77 Madison Ave. 
Memphis, Tennessee 


Julius Goodman 








Joseph A. Goodman 
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Because of conditions over which we have no control we cannot 
guarantee delivery of Alton Watches. However, all Alton 
orders will receive our best attention, and we will supply whatever 


possible 


The prices on all 


watch 


W. & G. DIAMOND RINGS AND SETS 


are the same as in 1941—no raise in prices. 


Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
25 Carat center diamond Wedding 
ring has five fine diamonds 

Grade Grade 

A AA 

D858—Set—Retai) $197.50 $218.25 
Keystone Price 158.00 174.50 
D859—Solitaire— 

Retail 153.75 174.50 
Keystone Price 123.00 139.50 
D860—Wedding Ring 

—Retail 45.00 
Keystone price 36.00 


Matched set in 14K yellow g 
Solitaire has two side diamends an: 
10 Carat center diamond. Wedd 
ring ! t iam Is 

Grade Grade 

A Aa 

D843—Set—Retail $81.25 $91.25 
Keystone Price 65.00 73.00 
D844—Solitaire— 

Retail . 53.25 63.25 
Keystone Price 42.50 50.56 
D845—Wedding Ring 

—Retail 29.50 
Keystone Price 23.50 





Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
15 Carat center diamond Wedding 
ring has five fine diamonds 

Grade Grade 

A AA 

D870—Set—Retail .$131.25 $146.25 
Keystone Price 105.00 117.00 
D87 i—Solitaire— 

Retail 87.50 102.50 
Keystone Price 70.00 82.00 
D872—Wedding Ring 
— Retail 45.00 
Keystone Price 36.00 


Matched set n 14K yellow gol 
Solitaire Carat t | 
We 
Grade 
A 

D879—Set—Ffetail $59.50 
Keystone Price 47.50 
D880—Soelitaire— 

Retail 31.25 
Keystone Price 25.00 
88!{—Wedding Ring— 

Retail 


Keystone Price 


SEND FOR THE W & G DIAMOND CATALOGUE. 





51.50 


36.25 
29.00 
29.50 
23.50 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove. and 
I.D. Watch Cases 


5 South 
Wahash Ave. 


, Chicago 
Illinois 
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Just Published 


FIRE IN THE EARTH 
THE STORY OF THE DIAMOND 


By 
James Remington McCarthy 


An excellently written, easily read, 
full length book on the fascinating 
subject of the Diamond. ... Recom- 
mended to the reader who wants a 
general, non-technical treatise of 
broad scope ... sure to prove valu- 
able and enjoyable to the jeweler 
and layman alike. * 


+ 


*% 


* 
+ 


PRICE $2.50 
Postage Prepaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 


Chestnut & 56th Sts. 100 East 42nd St. 
Philadelphia, Pa. New York, N. Y. 

















PRACTICAL GEMMOLOGY 


by Robert Webster, F.G.A. 


A handy reference book and guide to gem 
testing written in the form of a series of les- 
sons. This newest importation from Britain 
covers in succession crystallégraphy, physical 
properties, specific gravity, light, measurement 
of refractive index, color in gem distinction, the 
gem species, synthetic gems, imitation gems, 
composite stones and artificially induced color, 
styles of cutting, practical gem testing, the 
pearl, coral, amber, jet, tortoise shell, ivory, un- 
usual gemstones and ornamental minerals. A 
useful feature is the summary of important 
highlights at the end of each lesson, and a few 
questions, the correct answers to which are to 
be found at the close. 

Other information and pertinent hints make 
this book a “must” for the gemologist’s, 
jeweler’s and gem student’s library. 


Price $2.00 Postpaid 
THE JEWELERS’ CIRCULAR-KEYSTONE 


100 E. 42nd St. 56th and Chestnut Sts. 
New York, N. Y. Philadelphia, Pa. 
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HH. TURCHIN CO, 





ALWAYS SOMETHING NEW 


WRITE FOR LITERATURE 


230 FIFTH AVENUE 


NEW YORK CITY 


ZODIAC BOOK ENDS @ OCCASIONAL PIECES 








OPA READY TO CRACK DOWN 


(From page 52) 
List, but catalogs are only acceptable when made to 
apply to the particular store, which must write in 
the highest price at Which each catalogued item in stock 
during March was actually sold or offered for sale in 
the store itself. 

Manufacturers’ suggested resale prices can be used 
as the retailer’s ceiling price only if he can prove that 
he made a sale or made a bona-fide and not simply a 
“bargaining” offer to sell at the suggested resale price 
during the base period. Otherwise the retailer must con- 
tinue to sell at his highest March 
applies to OPA for relief and OPA grants it. 
same reason that a store that sold below the suggested or 
Fair Trade prices in March cannot use list prices for 
its Maximum Price List, it cannot lawfully display a 
manufacturer’s suggested resale price if the price is 
higher than the store’s particular ceiling for that item. 

Unlike the Maximum Price List, which may be ex- 
Current Records such as in- 


“cut price” unless he 


For the 


amined by any person, 
voices and stock books and sales need only be shown 
to OPA representatives. Since OPA wants to see that 
price levels of today do not exceed those of March, per- 
haps the simplest method is to write the retail ceiling 
price of each item on the purchase invoice, together 
with a notation about how that ceiling was determined, 
such as: “Similar to item so and so in Maximum Price 
List,” “Same as item sold by nearest competitor,” or 
Priced by 3-A.” 

Mr. Bissell indicated that OPA is investigating a 
number of alleged price violations at the wholesale and 
manufacturing level, mostly about excessive charges for 
watches and watch materials, both new and _ recondi- 

Black market developments in diamonds, syn 
and simulated stones and cut- semi-precious gems 


tioned. 
thetic 
are also being probed. 

“You say you won't get merchandise you need unless 
said Mr. Bissell. “If 


a co-violator. Are 


you pay higher than the ceiling,” 
you pay that extra money, you are 
you more afraid of your supplier or of your Govern- 
ment? We need names and will go the limit to show 
you that retailers are not the goats when suppliers jack 
prices.” - 

Retailers’ names will not be used in investigations un 
less court action is required. 


PROVIDE A "COMPLETE WEDDING" 

This idea may take a little missionary work but it 
should be worth it. You and the necessary firms join 
together to provide a complete wedding at a given, set 
price. Calla, at the Hotel Sheraton, New York City, 
advertises a complete wedding for $125. These are in- 
cluded: veil and wedding dress, bridal photos, 50 invita- 
tions, wedding cake, formal four-course wedding break- 
fast for 30 with cocktails and flowers in a smart hotel 
with private reception room and dressing room. The 
service offers other prices, too. It’s a real idea for a 
jeweler who will round up others to provide what he 
does not, and who sees to it that the price is high enough 
to include the wedding or engagement ring or both! 
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fre you looking por a new 
Cw elevs— line to heey volume uj? 


Heat mOu'h = GREETING CARDS 


IS YOUR ANSWER 


Here is a “natural” line for the retail 
jeweler to handle, from every angle... 

























(1) When you sell a gift, sell a greeting card 
to go with it. 

(2) People “afraid to come into a jewelry store 
will feel perfectly free to come in to buy a greeting 
card, and will linger to buy other mechandise, too. 


(3) 7,000,000 men and women are away from 
home in the armed forces and other government work, 
more greeting cards will be sold than ever, this 
year,— and—you should be in this business right now. 


ATTRACTIVE DISPLAY 
TAKES UP NO ROOM 


To enable you to get into this busi- 
ness "right", we have gone to the 
leader in the industry and have 
had a very popular assortment 
compiled, covering every oc- 
casion — birthdays, anniver- 
saries, weddings, congratu- 
lations, birth announce- 
ments, gift cards, etc.— 
903 cards of 101 differ- 
ent designs. These are 
put up in a beautiful 
blonde maple, 2-in-| 
Counter Display Mer- 
chandiser, with _ illumi- 
nated signs, 5!/, ft. ex- 
tension cord with plug 
and two—25 watt bulbs. 
The cabinet has suction 
cups to hold it firmly on 
the counter. Width, 
147"; Depth, 181/,", 
ee and shipping weight, complete with 
The Best of Surroundings cards, 65 Ibs. 


CUSTOMERS SELECT THE CARDS THEY WANT from the sample display on top. 


Stock is kept in numerical order in the two, easy-sliding drawers. 


THE CARDS, themselves, are colorful, distinc- THIS SPECIAL DEAL No. 75 with 903 as- 
sorted cards and cabinet (as shown), and a colorful 
window streamer, costs you, complete, $56.50, 
eters aentiion : less 2°% for cash, F.O.B. Chicago or Eastern factory. 

y ane As the cards sell, they can be reordered, filled-in 

450 — 5¢ cards 100 — 15¢ cards and new numbers added. 100°/, mark-up. Put your- 
self into the greeting card business and watch your 
profits grow. 


* OTHER LARGER ASSORTMENTS AT $86.00 AND $157.50. WRITE! 


A.C. Be coc kEw 


DISTRIBUTORS AND WHOLESALERS 


P.O. BOX I—29 E. MADISON ST. 
CHICAGO, ILL. 


DETROIT DENVER TAMPA 







Merchandiser 
Can Be Used 
Anywhere in the 


tive, appealing. They will please your customers and 
make profits for you every day. In this assortment for 


305 — 10¢ cards 48 — 25¢ cards 
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New Giftwares 
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Colorful choir boys are hand made of 
rugged pyrex glass with red or blue vest- 
ments and large bow ties. Figure 2!/," 
high, $5.40 doz.; 3" high $7.29 doz.; 334' 
high $9 doz. Exclusive with Sun Glo Colorful bottles from California are hand painted in 
Studios, 225 5th Ave., New York City. peasant and modern motifs, ‘with smartly decorated 
wooden stoppers and raffia handles. From left to 
right: $1.75, $2.35, $2.35 and $1 ea. (one of a pair). 
Shown by Lyda Norton, 225 5th Ave., New York City. 


Vey 
oa 





Bets 








Pottery cigarette box and blackout candle 
holder are 4'' wide and 8" high respectively. 
Both are priced at $6.60 per dozen wholesale 





Glamorous jewel kits in lovely colors and fine mate- ook ean tx ah tte Chale ts Gamat 
rials. No. 380 sapphire blue, wine red and fern green Petters, Comden, Ack nail x ale A i 
bengaline to retail at $5 and No. 381, two-tone blue Caste ‘Gesntene ‘tee 225 a. A hl York 


leather and tan and brown leather to retail at $10. 
From Barbara Bates, 356 5th Ave., New York City. 


Smartly styled crystal candy boxes with lucite covers 
make intriguing accessories for the coffee table. Six 
and 7 inches in diameter, respectively, the box on the 
right has three sections. Each has a wholesale price 


of $5. Exclusive with Van Cleff, 30 W. 25th St., N. Y. 





Sasha of Hollywood created these amusing cats, 
which were inspired by a Russian legend. 13!/2" 
high, wholesale price for the pair is $25. Shown 
by M. Wille Art Goods, 225 5th Ave., N. Y. 
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Have You Thought Of 


reeling Cards 


For Added Sales and Profits! 


all parts of the country 


JEWELERS in 
Cards to help 


IVE 
49) f ning to Greeting 
ake . slack due © their -nability to 8° 
a “k fore regularly sold. 


t of doing 5% too? 

of attractive, appealing greeting 
4d Christmas, well worth your 
self-selling counter 
ewelers the cou 


e a wide range 
day an 
attractive 
_— taken on by J 
and profit. 


We hav 
ds for Every 
in 


car 
while — cards an 
floor merchandisers 


over with 


ntry 


gatisfaction 
sore about our winning lines. 


Let us tell you 


WHITE & wt 


Mastet Makers of P 
Chicas? 
Mart 


New York Sale 


200 Fil 








New 





Giftwares 











Tea cups and saucers in Aynsley English bone china 
are offered in assortment A-879, comprising 8 dif- 
ferent patterns. If ordered in original case contain- 
ing 8 dozen (1 dozen each of 8 assorted designs) the 
net price is $15 a dozen; in smaller lots, $16.75 a 
dozen. Fisher, Bruce & Co., 219-221 Market St., Phila. 





Glasses and bar accessories that are covered, 
cuffed or banded with leatherette are a feature 
of the Carre Co., 333 4th Ave., New York. Leather- 
ette braid is wrapped around the top of the bitters 
bottle and ice tongs and is used for trim on the 
other pieces. Also being shown by R. H. Soukup 
& Co., at the Merchandise Mart, Chicago. 


Antique reproduction of a complex 
holder for bouquets in milk-white glass 
with frilled borders of clear blue glass. 
The multiple vase is 16!/2'' high and sells 
at $7.50 wholesale. Manufactured by 
Bibi & Co., 1709 65th St., Brooklyn, N. Y. 


The Christmas Story, depicted with skill- 
ful detail is 10" by 8'' and housed in 
soft gray wood. Lighted from within, it 
plays "Silent Night." $9.50 each whole- 
sale, at Fanny Morse, 225 5th Ave., N. Y. 








An artificial flower of fabric is treated with paint 
to give the effect of a hand-carved and colored 
wood trim on the top of this wood boudoir box 
from the Francis Martin line at H. S. Bailey, 225 
5th Ave., New York, and W. S. Owen, Inc., Chic. 





Exceptionally fine old Sheffield Plate epergne made 
about 1815—fitted with original cut glass dishes 
and candleholders. From the extensive stocks of 
The Ellis Silver Co., 607 Fifth Ave., New York. 
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STATIONERS SPECIALTY CORP. LAUNCHES 
NEW ITEM VIA NATION-WIDE PROMOTION! 


Buy Staco 


* What is probably the boldest, most progressive to get a laugh. Book is 6” x 9” and is bound in heavy- 
promotional move in the history of the Gift and weight embossed cover with colorful plastic binding. 
Stationery Industries will mark the launching of Complete with attractive, self-mailing carton. No wrap 
MY BUDDY BOOK, the newest military creation by ping, no sealing, no fuss . . . books are just inserted 
Stationers Specialty Corporation. To bring MY BUDDY and mailed. 

BOOK to the attention of millions of prospective cus- = . 

tomers all over the country, Staco is running a full page Remember, millions, all over the nation, will see the 
advertisement in The Sunday News, the newspaper dramatic advertisement that will run later this month. 
with the greatest circulation in the world. More than So don’t delay! Today ... NOW! Order your supply 


three and a half million people all over the nation will of these brilliantly conceived books at $7.20 per dozen 
see this dramatic announcement . . . will want to buy net, to retail at $1.00. With every order for four dozen 
this new, practical, brilliantly designed gift. or more are furnished free, attractive counter displays 


WHEN icine. "ern 


in one. 1. Diary, 2. Scrapbook, 3. Photo Album, 4. Ser- a" : : 
vice Record, 5. Friendship Record. Five in One! Every Stationers Specialty Corporation, 
page is colorfully and humorously illustrated and is sure 19 West 21st Street, New York, N. Y. 
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New Giftwares 














Imported pink lustre ware with assorted English 
scenes including Dickens’ characters is available 
for immediate delivery from stock. Wholesale 
prices range from $6.60 per dozen for the ashtrays 
to $24 per dozen for the round cigarette box. A 
$25 assortment is offered to introduce the line by 


Tedman Importing Co., 225 5th Ave., N. Y. 





Velvet opal glass, hand decorated in natural 
colored roses and gold. These eight items are 
from a stock of more than 500 distinctive acces- 
sories assembled for their comprehensive fall line 


by Abels, Wasserberg & Co., Inc., 23 E. 26th St., N.Y. 





China candy box and ashtrays with fine coin gold 
decoration. Available in pastel shades of ivory, biue, 
pink and celadon. Box, $2.50; ashtrays, 75c each 
wholesale. Princeton China Corp., 261 5th Ave., N. Y. 





Everything for the executive's desk. The glass trays 
can be used for correspondence, rubber stamps, 
bands, clips, etc. The massive ashtray is excellent for 
pipe smokers and the bookends weigh five Ibs. and 
are beautifully cut in a variety of designs. Mod- 
erate prices. H. H. Turchin Co., 230 5th Ave., N. Y. 





Old Persian copper accessories are pewter-washed 
and hand-engraved. The illustrated pieces range 
from $1 to $3 wholesale. A $25 assortment is 
offered by Persian Mercantile Co., 255 5th Ave., N.Y. 


Attractive breakfast set in ‘Morning Glory’ design 
is hand-painted underglaze with naturalistic color- 
ing. Complete illustrated set is individually boxed 
in a carton to retail at $8.50. Exclusive with 
Carbone, 348 Congress St., Boston, Mass. Catalog. 





96 THE JEWELERS’ CIRCULAR-KEYSTONE 





























A week's engagements and memoranda ata glance, current and following month's 





“youl mene 
FOR IMMEDIATE DELIVERY 


Included in this distinctive $50.00 gift assortment are 24 top selling 
pieces which have been specially selected because of their fast turn- 
over in jewelry stores throughout the country. 

When displayed in the attractive Nascon Counter Case, which is 
furnished without charge, the exclusive quality, design, and utility 
features of these unique gifts result in immediate attention and steady 
sales throughout the year. Order now for immediate delivery ! 





WEEK-AT-A-GLANCE, DESK SIZE — REFILLABLE 


Retail Price 


calendors always in view, a complete three-year calendar and an alphabetical 


telephone and address section. 








Offer the same features as the desk size, described above, in a convenient, flexible 
pocket size case. Extensively used by business men and women engaged in wartime 


and social activities. 





Personal Estate Record — Provides an instantly ac- 
cessible indexed record of Life Insurance, Social Security, 
Stocks and Bonds, Bank Accounts, Deposit Boxes, etc., in 
a simplified yet complete form. 


“Week-At-A-Glance”’ Jr. 


Pocket Size Engagement, 
Calendar and Address 
Books. 





1 No. 225-43  Turned-in fine leatherette cover $2.25 
3 No. 400LL-43 Genuine Calf, gold tooled $5.00 
1 No. 500LL-43 Genuine Florentine, gold tooled $6.00 
“Week-At-A-Glance” 1 No. 600LL-43 Genuine Saddle Leather $7.00 
Desk Size Engagement, WEEK-AT-A-GLANCE JR., POCKET SIZE — REFILLABLE 
Calendar and Address 3 No. 200J-43 Genuine Boxgrain Cowhide (without pocket $2.50 
Books 1 No. 3255-43 Genuine English Pigskin (with one pocket $4.00 
1 No. 425J-43 Genuine Saddle Leather (with four pocket $5.00 
PERSONAL ESTATE RECORD 
2 No. 175ER Fine cushion edged cover $2.25 
NASCON DUODEX 
6 No. 200NA_ = Saddle leather — Red and Blue Morocco $2.00 
DATES TO BE REMEMBERED 
2 No. 250D Turned-in fine leatherette cover $2.50 
3 No. 400DiL Gentine Calf $5.50 
1 Display Case NO CHARGE 


Total Retail Value $84.75 Jeweler's Cost $50.00 


Larger Quantity Discounts to Wholesalers 


CNascon 
Counter Ca sé 






a @ Requires less t e 
3 }lascon Ds ef 5 e 
+ATAGLANCE~ / 5. 
Pe ote os 
w $ 
f . t - e e 


NASCON AT-A-GLANCE PRODUCTS 
60 EAST 42nd STREET « NEW YORK, N. Y. 


Nascon Duodex — Vest pocket or purse-size refillable, 
wire-o boend, gold edged address and telephone index 
with removable perforated memo pad, pencil and 
card pocket. 


Dates 
To Be 
Remembered 


For recording birthdays, anniversaries, 
gifts and cards received and sent. 
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YOTPOURRI at 225 Fifth Avenue, New York... 


outstanding among a number of new lines recently 


acquired by Fanny Morse is Senegal chiria, manufac 
tured and designed by Simon “Doc’’ Slobodkin, of 
W.S. George Pottery fame. A wafer-thin body of high 
translucency characterizes the Senegal line which in- 
cludes novelty salts and peppers, bon bon dishes, ash 
trays, ete.—very moderately priced for fine china! . . 
Ruth and Ed Lynch, of Sun Glo Studios, accompanied 
by Bill Little, spent a week on a canoe trip in the 
Saranac Lake region. For the third time Ed returned 
from a jaunt with a leg injury. Suggest a petition to 
our leading sportsman to try and remember he’s the 
responsible padre of a brood of Lynches and a little over 
Olympic tryout age ... That’s a jubilant Harvey Fenton 
vou see in “225” these days. His application for Officer 
Candidate School was accepted in record time. Harvey 
was also offered a post with OPA but prefers to see 
action . . . Walter Crowell also joins the colors shortly 
. Joe Silverman, formerly of Marshall F. Reed, is 
now a Quartermaster First Class in the Coast Guard 
and should be wearing a Chief Petty jacket soon . 
Lenart Import, Ltd., have closed their annex showroom 
n “225” and will henceforth operate exclusively from 
550 Fifth Avenue . 
occupying a showroom on the ninth floor, displaying a 


.. The Citroen Art Gallery is now 





line of luminous pictures in Walt Disney’s characters. 
* ~ * 

NEWLAND, ScHNEELOCH & Piek, INc., 1107 Broad- 
way, New York, have introduced a sensational new 
“party set” in the Orchard Crystal line comprising 
four 1014 x 6 in. partitioned trays and four cups at 
65c. a set. Minimum order is 3 doz. sets . . . Koscherak 
Bros., Inc., 129 Fifth Ave., are showing exclusive new 
perfume bottles in crystal with plain or frosted glass 
stoppers at $7.80 a doz. Minimum order is 6 doz. 
Sun Glo Studios, 225 Fifth Ave., New 


York, are promoting a clever plastic liquor container 


assorted ... 


for the huntsman in the shape of a bullet. It is called 
“The Half Shot” and is exactly cartridge size 
Kave-Jordan Co. of Providence, R. I., and 303 Fifth 
Ave., New York, have been appointed exclusive distribu- 
tors to the jewelry trade of the Rossware line of ceramic 
jewelry and novelty salts and peppers. The basic prin- 
ciple of these clever new shakers is the combination 
of two pieces (one for pepper, the other for salt) 
which form a single decorative table ornament . . . 
* * * 

New cataocs: Enright-LeCarboulec, 160 Fifth Ave., 
N. Y.; Paul A. Straub & Co.. Inc., 19 E. 26th St., N. Y.; 
R. F. Brodegaard, 225 Fifth Ave... N. Y.; M. B. Dan- 
iels & Co., 31-37 W. 27th St.. N. Y.; Finland Ceramics 
& Glass Corp.. 225 Fifth Ave.. N. Y.; Koscherak Bros., 
Inc., 129 Fifth Ave.. N. Y.: Sun Glo Studios, 225 Fifth 
Ave., N. Y.; Norton Centerpieces. 119 W. 24th St., 
N. Y.; Mary Rodney, 225 Fifth Ave.. N. Y.; Irving 
Rice. 15 W. 34th St.. N. Y.. and Martin Freeman Co., 
225 Fifth Ave., N. Y. 








BUNUN 


Brand-New and Patents Pending ! 


OSSWARE SALT AND PEPPERS 


Two-in-One, each unique model combines salt and 
pepper service into a single ornamental piece! 





Here’s a truly original collection 
of distinctive ceramic specialties, 
priced and packaged to swell 
your season’s sales and profits. 


Exquisitely made (by Stangl), 
these gay colorful underglazed 
table accessories are sensation- 
ally NEW and DIFFERENT, at 
once practical and highly decora- 
tive. Retail price range $1 to $3. 


Be the very first in your city to 
feature this revolutionary Ross- 
ware Line for Fall and holiday 
gift selling! Write or wire at 
once for particulars to 

Exclusive Distributors to the Jewelry 


Trade 


KAYE JORDAN CO. 


303 FIFTH AVE., NEW YORK CITY 
87 WEYBOSSET $T., PROVIDENCE, R. I. 
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The ELLIS SILVER COMPANY. Inc. 


607 Fifth Avenue 
NEW YORK, N. Y. 





The Above Sets are Selected from Our Stock 
of Victorian English Sterling Silver Services 





WE ALSO CARRY A LARGE STOCK OF 


Georgian and Earlier Silver 
Old Sheffield Plate 


Victorian Platedware 
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ha FOR THE SPORTSMAN 
CARIBCRAFT MAHOGANY No. 874 Bird Dog & Gun Bookends, ov. 


No. 332 Apple Tray 18 x II'', ea. $2.50 8" pr. $9.00 

No. 322 Large Leaf Tray 30 x 10", ea sey wre Lamp Mullard Dec. ov. 
5.00 a . $13. 

No. 565 Individual Apple 9 x 5!/,"' ea. $.75 3 a and Gun Ashtray 9 x 

No. 330A Individual Pear 9? x 5'' ea. $.75 No. 362 Mallard and Gun Clg. or cord 


box 7 x 5"', ea. $4.75 


Our Most Outstanding Gift Items 
Still Available for Holiday Delivery 


These Are Best Sellers 
All Quantities Are Limited 
Your Order Now Will Assure Prompt Delivery 
GIFTS FOR MEN ARTWARES ACCESSORIES 


225 5th Ave. SUIN GLO STUDIOS new York 


wems. 


C2) Ga 


t vierorY % VICTORIA 
ig 









UNITED NATIONS "'VICTORY'' GLASSES 
12 different Flags in full color, 12 oz. sham 
Hiball. Min. 6 sets; per set of 12 boxed $3.00 


( 


° & 1 »° 


CHRISTMAS BELLS and CANDLE 
No. 602 Hand painted in red, white and 


gold. 
Jumbo Red Candle, Ht. 12'', dz. $9.60 








Sterling Silver Pepper Grinders, hand etched 














100 














in effective designs, Ht. 4”—steel mechanism. 

ane vowss | I Spode sive ERMINE 
| | 
| ‘Starter Sets” in Spode make | 

permanent customers. 4 
= 225 FIFTH AVENUE Sole Agents and Wholesale Distributors 
Al TWENTY-SIXTH STREET | 
LExington 2-2524 NEW YORK CITY. | COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 
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BATCHELDER 
FINE CERAMICS 


—An American Product— 







Beautifully mod 
eled and exquisite 
ly potted and deco- 
rated in two-tone 
effects 












A line worthy of a | 
prominent place in 
any Jewelry Store | 








Items illustrated 
only a part of our 


line — retail from 


$3.50 to $9.00 each 








In stock for prompt 
shipment 







19 East 26th Street 
MIC. Near 5th Ave. NEW YORK 




























Follow the picture and watch these little 
Spell binders practically melt off the 
counters. Place the 3” hollow crystal ball 
with the hole to the top, in the small fluted 


glass base. Fill the ball with water and use 


— ———_—— ee 





a spray of small ivy, or a few little flowers. staat | 
Spell Binders (#1400) cost $3.00 a dozen , , 
I : ; ‘ One of the many Wedgwood Bone 
and sell often as not in pairs for tables, vie ‘ ail é 
China patterns available for immediate 


delivery from New York stock. Write 
Send for new broadside showing fast sell- 7 


ing items for Jewelers to take the place to Department J1 for details. 
of metals. 


NORTON CENTERPIECES JOSIAH WEDGWOOD & SONS, Inc. 


162 Fifth Avenue 
119 West 24th St. New York Sa, Mian ee, 


mantels, whatnots, etc. 
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A GLITTERING 
OPPORTUNITY 


Antique candelabra displayed amidst a 
showing of jewelry will arouse much interest. 
The present day vogue for antiques, com- 
bined with the need for crystal candelabra, 
makes our imports a necessity in your store. 


Three suggestions are submitted: 
Ask for our catalog of antiques. 


Send for our instructions on starting 
an antique department. 


Visit our showrooms when in New York City 





255th AVE. 


Dillon-Wells, Inc., 760 We 7th 


Os {[naele es 





St. 
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IMPORTED ENGLISH CHINA 





These exclusive Staffordshire cigarette boxes and ash trays 
come in |5 different colorful scenes. The boxes, 434 by 3% 
inches, are $12 dz. The trays, 4 by 4 inches, are $4.80 dz. 


Minimum order | dz. each. Immediate delivery. 


Also stocked are 150 assorted Toby jugs in various sizes 
$3.60 dz. up. 100 different decorated pitchers 
in copper, silver and pink lustres. $7.20 dz. up. All are 
English Staffordshire. Write for a $25 sample assortment of 


and subjects. 


best sellers. 


TEDMAN IMPORTING COMPANY 


225 Fifth Ave. Room 829 New York, N. Y. 


POCKET ORENS 


"Ky all thnd G3 f ) 


a CHROMIUM 
"AUTOMATIC" 


PLATED 
Lights automatically. 














Engine 
Instantaneous strong turned. 


flame whenever wanted. 


Retails 


Retails $3.50 and up $3.50 each 


THORENS lighters are beautifully 


plated with high chrome or gold finish. 








No. 7602 

CHROMIUM THORENS 
a “STORMPROOF" 
ngine 
turned Lights quick as a flash 
Retails even in a blistering gale. 


$2.85 each Retails $2.85 and up 

















SENO FOR DETAILS AND DISCOUNTS 


BELSIC PRODUCTS 122 FirtH ave New yorK NY 
GENERAL DISTRIBUTORS FOR U.S A 
THORENS LIGHTER FLINTS 
IN HANDY AUTOMATIC 
CONTAINERS 


*Dispenses one flint at 







1 ftinie 








RETAILS 10¢ 


BUYING THORENS BUYS THE BEST 
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Industry May Get 30.000.000 Ounces 
Of 50-centSilver.Through Green Bill 


WPB and Treasury Heads 
Support Sale of Metal; 
Senate Committee to Act 


While Congress could not be ex 
pected to get down to brass tacks on 
the silver situation before elections. 
two moves in the right direction 
were made in October just before 
the usual election-time recess. They 
were: 


(1) A hearing on S. 2768, The Green 
bill authorizing the use of silver held 
or owned by the Treasury for war pur- 
poses or in connection with the war 
effort, was held before a sub-committee 
of the Senate Banking and Currency 
Committee, Oct. 14. Numerous repre- 
sentatives of the jewelry manufacturing 
and other silver-using industries ap 
peared before the committee in support 
of the bill. 

(2) A companion bill to the Green 
bill, H. R. 7684, was introduced to the 
House of tepresentatives Oct. 12. Its 
provisions and terms were essentially 
the same as the bill originally intro 
duced into the Senate. 

In addition, it was announced that the 
Senate’s full Committee on Banking 
and Currency would conduct a hearing 
on the Green Bill early in November, 
just after the election recess. 

Other, non-Congressional develop- 
ments in the = silver situation during 
October included: 

(1) Contrary to the original hopes of 
manufacturers, OPA has indicated that 
it will not grant blanket permission to 
raise prices of products made of more 
expensive, domestically-mined silver, 
but will consider the case of each manu- 
facturer individually. It was also dis 
closed that the retail ceiling will not be 
raised, so that it will be a question of 
just who—manufacturer, wholesaler or 
retailer—will take the “squeeze,’ or a 
proportion of it. 

(2) The Silver Users Emergency 
Committee, in a memorandum to A. I. 
Henderson, Director of the Materials 
Division of WPB, dated Oct. 9, stated 
the Green Bill would not divert silver 
from war industries and would not 
affect WPB’s authority to regulate or 
restrict the use of silver for any pur 
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pose. Newspaper reports and remarks 
by Congressmen had stated that WPB 
opposed passage of the Green Bill for 
these reasons. 


PRESENT STATUS OF THE INDUSTRY 


Meanwhile, the jewelry manufacturing 
industry had been granted something 
of a reprieve Sept. 29, with the issuance 
of an amendment to WPB’s Conserva 
tion Order M-199, permitting manufac 
turers to continue processing foreign 
silver up to Nov. 15, provided the metal 
had been put into process prior to Oct. 
l. The original order had required 
processing to cease Oct. 1, except on 
orders bearing preference ratings of 
A-3 or higher. 

The amendment to the order was 
issued to avoid substantial losses on the 
part of manufacturers who would have 
had to abandon nearly-finished products 
in unsaleable condition. The 45-day 
extension, it was felt, would enable most 
manufacturers to complete products put 
into process prior to Oct. 1. No. for 
eign silver could be put into process 
after Oct. 1, of course. 

Other changes in the order made 
under the amendment included a_ re 
definition of “manufacturers” to in- 
clude laboratory, repair or plating 
operations, and the removal of church 
goods from the list of products ex 
empted from the order. Hence, all 
forms of jewelry were covered by the 
provisions of the amended M-199. 


HEARING ON GREEN BILL HELD 


Most important result of the hearing 
on the Green Bill before the Senate's 
Subcommittee on Banking and Cur 
rency, was the sponsor's proposal to 
change certain phrasing in the bill. 
Originally, the bill called for sale of 
Treasury-owned silver for use “in con 
nection with the war effort”; as changed 
it would enable the sale of silver for use 
“not inconsistent” with the war effort. 
This, presumably, would provide more 
adequately for the needs of the jewelry 
and silverware industries as long as 
Treasury-owned silver was not needed 
for the war effort. 

Another proposed change in the 
original bill provides that the average 
price for silver sold under the Aet 
should not be less than 50 cents per fine 
Troy ounce. This was taken to be an 
average price inidway between the %5 
cents per ounce the Treasury paid for 
foreign silver, and the subsidy price it 
paid for the domestic metal. 


Senator Theodore Francis Green, of 
Rhode Island, author of the bill, was 
the first person to testify before the 
committee. Stating that the silverware 
and manufacturing jewelry industries, 
representing many tens of thousands ot 
workmen, is rapidly converting to war 
production, he pointed out that they are 
willing to make sacrifices but hope it 
will not be necessary to make them un 
necessarily. Outlining the provisions 
of the bill, he stated that it would give 
only limited relief to the industries 
needing silver, since the amount they 
would receive would be determined by 
the necessity for the metal in connnectior 
with the war effort. 

Pointing out that some months pre 
viously Donald Nelson and other WPB 
officials expected 15 per cent conversion 
of the silverware) and jewelry manufac 
turing industry to war work, he stated 
that through ingenuity conversion to 
the extent of 40, 50 and even 60 per 
cent had been effected. In order to 
keep manufacturers in production at 
times when war orders were not avail 
able or delayed, and also to care for 
the small productive capacity not de- 
voted to war work, he asserted that 
silver was a vital necessity. 

Maintaining that the bill does not 
parcel out silver at random for civilian 
purposes but, rather, gives power to 
the Secretary of the Treasury and the 
Chairman of WPB to release the metal 
for civilian purposes when not incon 
sistent with the war effort, he cited 
knives; forks and spoons as civilian uses 
important in connection with the war 
effort. Observing that “one would have 
to have a very strong imagination to 
think that Mr. Nelson would permit 
silver to be used for knives, forks and 
spoons if it were needed for tanks,” 
he stated that the bill was “permissive” 

allowing use of the metal when not 
needed in actual war products. 

H. W. Boynton, treasurer of Handy 
& Harman, New York, was the second 
proponent of the bill to address the sub 
committee. Citing statistics on the 
relative amounts of silver imported and 
produced domestically, he urged the re 
lease of 30,000,000 ounces of Treasury 
owned silver in 1943, for non-war pur- 
poses, at an average price of 50 cents 
per Troy ounce. He stated that in his 
opinion, the 50 cent price would not 
necessitate changing of ceiling prices. 

When queried by Senator Clark of 
Idahe as to WPB’s reasons for restrict 
ing foreign silver, Mr. Boynton stated 
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that at the time the order issued 
production of foreign silver was rela- 
tively small and WPB wished to con- 
serve it for essential uses. He main- 
tained, however, that the = situation 
now seemed changed and that a billion 
or a billion and a half ounces of the 
foreign metal were now available so 
that restrictive measures might not be 
necessary to conserve it for war work. 

Third proponent of the Green Bill to 
address the sub-committee was Roy C. 
Wilcox, vice-president of the  Inter- 
national Silver Co. and president of 
the Sterling Silversmith’s Guild. 

Stating that he represented the inter- 
ests of small silver manufacturers who 
up to the present time have not had 
the facilities to do war work, and upon 
whom depended thousands of employees 
and other thousands of retail jewelers 
and their employees, he stated that the 
trade would welcome 30,000,000 ounces 
of the metal in 1943. 

“If I thought for one moment that the 
release of some 30,000,000 ounces of 
silver for these industries for next year’s 
limited production would in any way 
jeopardize the war economy, I would 
not be interested one iota in testifying 
here today,” he said. Stating that the 
International Silver Co. was a little 
over 80 per cent converted to war work, 
he emphasized that as president of the 
Guild he wished to protect the small 
manufacturers and the thousands of re- 
tailers throughout the country who, of 
necessity, would have to close up shop 
unless allowed silver. 

“On the assumption that small silver 
manufacturers are anxious to convert to 
war work as quickly as possible,” he 
said, “we might save about 600 small 
manufacturers from a death sentence if 
we appropriate 30,000,000 ounces of 
silver a year.” 


JEWELRY MAKERS FACE 
70% SHUT DOWN 


George A. Ingleby, NEMJSA presi- 
dent, also addressing the sub-committee 
in support of the bill, reported that a 
recent survey had disclosed that 99 New 
England jewelry manufacturing con- 
cerns had spent nearly $700,000 for capi- 
tal equipment and an additional $20,- 
000 for sales effort and other noncapi- 
tal expenses in seeking and preparing 
to do war work. “The total expendi- 
tures by the industry,” he estimated, 
“would undoubtedly exceed well over a 
million dollars.” 

Stating that the survey disclosed that 
the industry was 27.18 per cent con- 
verted to war production, he asserted 
that a steady increase of the percentage 
had taken place since the survey was 
made. 

“After Nov. 15 (end of work on for- 
eign silver) the number of man-hours 
now being worked by the industry will 
be reduced by approximately 70 per 
cent,” he said, “since only 27.18 per cent 
worked. This 


of its man-hours can be 
maintain an_ industry 


was 


volume cannot 
on a self-sustaining level.” 

Mr. Ingleby supplemented his remarks 
with the roster of the members of 
NEMJSA, showing employment of 23,- 
120 persons in the industry. 

Appearing in opposition to passage 
of the Green Bill was Rear Admiral 
T. J. Keleher of the Office of Procure- 
ment Material of the Navy Department. 
Maintaining that all available silver 
should be held in reserve for war pur- 
poses, he was questioned by Senator 
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Clark of Idaho and admitted that his 
thesis was that all free silver in the 
Treasury should, as a wise and prudent 
policy, be held for the armed services 
and the war effort, including in the 
war effort the Allies. 


WAR TO NEED ALL SILVER? 


Richard C. Lund, Chief of the Mis- 
cellaneous Minerals Branch of WPB, 
foresaw the possibility of using all of 
the Treasury’s silver in connection with 
the war effort. He stated that he did 
not have authority to pass upon the 
amended bill even though it appeared 
that WPB’s authority in allocating sil- 
ver did not appear to be infringed upon. 
Citing statistics to show that essential 
uses of silver were increasing by leaps 
and bounds, he stated that plans to 
restrict the use of all silver, not only 
the foreign product, were being formu- 
lated. 

Three comments in reference to the 
bill were submitted by Mr. Lund. The 
first point was a desire for clarification 
of WPB’s authority to control the sale 
of Treasury silver, the second desired a 


Bombing of Genoa No Blow 
To Swiss Watch Importers; 
Yule Stocks Already In 


A momentary tremor, followed imme- 
diately by optimism, swept through the 
Swiss watch importing industry Oct. 
22, on the heels of an announcement that 
the RAF had bombed the port of 
Genoa, starting-point for cargoes of 
watches destined for the U. S. 

At the worst, representative importers 
agreed, one cargo of watches might 
have been destroyed. It was pointed 
out, however, that the trade was not 
depending upon any further shipments 
before Christmas and that the possible 
loss of a cargo would not affect this 
year’s business. As far as next year is 
concerned, it was felt that the over-all 
picture would not be changed, since all 


cargoes are insured and the goods 
would be replaced. 
On the brighter side, one importer 


familiar with the geography of Genoa 
pointed out that the civil port is located 
some distance away from the military 
port and the Swiss-chartered vessels 
may have escaped damage _ entirely. 
Also, the fact that a watch-bearing 
vessel was in the port has not been 
definitely established—a ship scheduled 
to leave Genoa in mid-October was re- 
ported delayed, but no_ facts were 
available as to its final sailing date. 


Less than 12 hours after the RAF’s 
raid on Genoa, one New York watch 
importer announced that he had re- 


ceived a cable from Switzerland inform- 
ing him that no shipments would be 
made until further notice. While this 
was interpreted at first as a direct con- 
sequence of the RAF raid, it was sub- 
sequently pointed out that the cable 
must have been dispatched prior to the 


bombing, since even the most urgent 
trans-Atlantic messages require more 
than 12 hours in transit because of 


censorship, cable congestion, etc. It was 
generally agreed that the message had 
been inspired by entirely different rea- 
Sons. 

Proof of JC-K’s October statement 
that watches continue to arrive from 
Switzerland in sizeable quantities, was 
afforded by the docking, in mid-October, 
of the S. S. Calanda at Baltimore. 





all posible, to exceed them. 
decision on the 1943 quotas was expected 





clarification of the use of “loaned” sil- 
ver as backing for outstanding silver 
certificates, and the third point asked 
clarification of the 50 cent average price 
for Treasury silver since the metal had 
been bought at various price levels. 

“Inasmuch as supplies of foreign and 
newly-mined domestic silver will, within 
a few months, be insufficient to meet 
the rising demands for war and essen- 
tial civilian requirements,” he said, “we 
approve the passage of S. 2768 with the 
changes recommended above.” 

Six other representatives of silver- 
consuming industries also spoke briefly 


in favor of the Green Bill before the 
sub-committee. Martin N. Thompson, 
representing employees of the Parker 


Pen Co., Janesville, Wis., pointed out 
the widespread unemployment’ which 
would result in his industry if. silver 
were denied. Dennis N. Burke repre- 
senting the International Photo En- 
gravers Union asserted that silver was 
vital to his industry and that his indus- 
try was vital to many phases of the 
war effort. Gideon N. Stieff, of the 
(Please turn to page 138) 


While it is impossible to state the pre- 
cise number of watches which the ves- 
sel carried, since many of them were 
sent by parcel post, the number arriving 
by freight was sizeable. 


1943 QUOTAS MAY BE HIGHER 


Fears on the part of retailers and 
importers that 1943 Swiss watch ex- 
ports to the U. S. would be smaller next 
year, appeared to be groundless. Accord- 
ing to one well-informed source, Swiss 
manufacturers are anxious to at least 
maintain 1942 export levels and, if at 
Definite 


from Switzerland momentarily. 
That Switzerland will be able to main- 


-tain her 1942 export levels without fear 
of Axis 


interference, seems assured in 
view of the successful termination of a 
Nazi-Swiss trade accord in September. 
Under the terms of the agreement, it 
was stated, the Reich will not prejudice 


Switzerland’s economic relations’ of 
commercial intercourse with third par- 
ties. 


All importers agree, of course, that 
they could use many times the number 
of watches they are now receiving from 
Switzerland. This cannot be interpreted 


as a decrease in the number coming 
from Switzerland, but rather a_ reflec 


tion of almost-total suspension of pro- 
duction by American manufacturers. 


Jewelry Tax Collections 
Top Congress’ Estimates 
In Less Than a Year 


With receipts of the Retailer’s Excise 


Tax on jewelry sold during August 
amounting to $5,512,792, Congress’ 


original estimate of an annual revenue 
of $56,300,000 is already bettered with 
one month’s receipts remaining to swell 
the total even higher. 

Receipts for the first 11 months of 
the tax’s operation amount to $58,395,- 
019, over $2,000,000 above the original 
estimate. Assuming that ccllections of 
the tax on jewelry sold during Sep- 
tember will amount to at least $4,000,- 
000, a total revenue of $62,000,000 
($6,000,000 above the estimated amount) 
may be expected for the first vears’ 
operation of the tax. 
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Jewelers Give All-Out Answer to 


Big and Small, Firms in the 
industry Add Metal to the 
Nation's Anti-Axis Stockpile 


Nobody can say that America’s jewel- 
ers didn’t get into the scrap. North, 
South, East, West—all over the country 
they ransacked their shops and back 
rooms, dug out tons of vital metal in the 
form of dies, cases, tools, safes, signs 
and whatnot, and cheerfully turned them 
in to help batter the Axis. 

The drive isn’t over yet. No one knows 
for certain how many tons of metal 
jewelers contributed. But reports from 
all over the country indicate that their 
cooperation was enormous. 

Naturally, we can’t print the name of 
every jeweler who contributed to the 
drive. But we can print some of the 
more extraordinary cases as reported by 
our correspondents, thereby indicating 
the sort of cooperation the jewelers gave. 

In Seattle, Wash., for instance, Leo 
Weisfield, president of Weisfield & Gold- 
berg, whipped the public up to such a 
scrap-giving frenzy as head of the drive, 
that 600 privately-owned trucks were 
needed to make a Sunday morning 
scrap-metal collection. 'Teamsters, Army 
truck drivers and shipyard workers, nor- 
mally off that day, pitched in and aided 
the collection gang. Also in Seattle, Jack 
Goldsmith, of 1515 Fifth Ave., piled up 
one of the noblest stacks of scrap in the 
downtown region. A huge electric sign 
and old ornamental fixtures originally 
costing over $8,000 swelled the local 
quota. 

In Montana, a Butte of a drive was 
conducted by James Uncles, community- 
minded jeweler who was named scrap 
chairman. Not one to give orders and 
wait for someone else to carry them out, 
he donned overalls, hopped up on a 
truck and spent three solid days groan 
ing and grunting, heaving scrap metal 
into place. His reward? Two hot-dogs. 
Also in Butte, Jeweler Leo Kenoffel 
went all-out in contributing scrap metal. 
He donated about 60 nickel watch cases, 
a pile of copper and, biggest of all, a 
seven-ton safe. Memo to would-be 
burglars: He has another safe. 

Kansas City jewelers were by no 
means laggard in getting into the scrap. 
The Jaccard Jewelry Corp., 1017 Walnut 
St., tossed in a ton of metal, mainly 
steel, including old dies, shelving, old 
motors, frames and parts. Mace’s, Inc., 
1100 Grand Ave., turned in 250 lb. of 
metal, including copper from a replaced 
cooling system, brass clock springs and 
clocks. Craven’s Diamond Shop, 105 E. 
llth St., collected six cartons of keys 
from customers and employees. 

Shaw’s, Washington Ave., Newport 
News, Va., beat the gun in the local 
scrap drive by tugning in 25 lb. of nickel 
watch cases before the drive actually 
started. 

In New York, jewelers stacked up a 
record amount of scrap metal in the 
drive—50 tons of it, mainly in the form 
of steel dies. The scrap, when piled up 
at John St. and Broadway, included 
some dies made as long ago as 1850. 

The women of Dallas, Tex., went all- 
out in contributing lipstick holders and 
vanities in a campaign sponsored by the 
Arthur A. Everts Co. Over 2000 Ib. of 
scrap jewelry were collected in the drive, 
and a $25 War Bond was awarded to 
Mrs. Gladys Wilkins, a double Navy 
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Three tons of jewelry dies, originally cost- 
ing over $250,000 and accumulated in the 
plant of Katz & Ogush, New York manufac- 
turers, are examined by William B. Ogush, 
president of the Jewelry Crafts Association. 





J. R. Wood & Sons, New York ring manu- 

facturers, contributed many of their old dies 

to the drive, some of them going back to 

1850. W. Waters Schwab, president, is seen 

showing one of the mid-I9th Century dies to 

a young lady dressed in a bridal costume of 
that period. 


mother, who brought in the greatest 
number of pieces. 

It took three men to dismantle the 
eight-ton safe contributed to the scrap 
drive by Gordon’s, 808 Preston Ave., 
Houston, Tex. 

Harry W. Yaseen, president of the 
Illinois RJA, started looking for scrap 
in his Chicago Heights store long before 
the scrap drive was started in earnest. 
His results? In his own words, “enough 
brass cases and brass display fixtures 
to either stock an antique shop, or to 
build several machine guns.” 

The Hope Newman Co., Yonkers, 
N. Y., jewelers turned in a 200-lb. elec- 
tric sign to the local scrap drive. 

Jewelry firms played a big part in the 
recent scrap drive in Rhode Island. The 
Albert Mfg. Co. contributed about 20,- 
000 lb. in the form of old dies. Freeman 
Daughaday Co., which is now 100 per 
cent on war work, turned in jewelry 
manufacturing machinery which had 
been moved to warehouses to make room 
for the machinery for the war work. 
The equipment tossed into the scrap pile 
had been accumulated over a period of 
35 years and had cost thousands of dol- 
lars. A conservative estimate of its 
weight was 20,000 lb. Also contributed 
by the company were 200 Ib. of tin anodes 
which had been used for tin plating. 


Plea for Scrap 





Gold-Stone's, jewelers at 149 E. Front St., 
Plainfield, N. J., turned in the neon sign 


from their store, earmarked it ‘Bombs for 


Tokyo." The store collected 1,200 pounds 
of scrap. 





Not enormous, perhaps, but certainly valu- 
able, is the pile of scrap metal collected by 
Col. Henry J. Rosenstihl, jeweler at Union 
Springs, Ala. Ironic justice added a Ger- 
man-made watchmaker's lathe and a Jap- 
anese gong rack to his pile of nickel 
watch cases. Italy's too metal-poor to con- 
tribute anything toward her own downfall. 





PM phot 

New York's jewelry industry contributed 50 

tons of dies, etc., to the scrap pile. Here's 

part of the collection which was stacked up 
at John St. and Broadway. 


Of course, hundreds of jewelers 
throughout the country have given 
scrap metal in the drive and have re 
ceived no publicity for it. Others, who 
have not yet turned in a_ sizeable 
amount, will be heard from_ shortly 
All in all, America’s jewelers are doing 
their part. 
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New York Manufacturers Pool for War Work 


Assets of 21 Firms Combined 
To Turn Out War Materials; 
Other Companies May Join 


In order to translate more effectively 
into terms of production of vitally 
needed war materials the facilities of the 
jewelry manufacturing industry, manu 
facturing jewelers of New York City 
have set up an organization under which 
their resources, equipment and skilled 
labor will be pooled for cooperative pro 
duction and more efficient contribution 
to the war effiort. 


The arrangement has been fathered 
and sponsored by the Jewelry Crafts 


Association since this body was already 
in existence as a functioning trade asso 
ciation, and, therefore, formed a ready- 
made nucleus for the organization of the 
pool. However, membership in the pool 
is by no means restricted to the members 
of the JCA—in fact, all jewelry manu 
facturers in the New York area are 
invited to join in the effort on the same 
basis and the same terms as the JCA 
members. 

The plan of ofganization which was 
submitted on Oct. 2 to the War Produc 
tion Board for their approval is as fol 
lows: 

l. The facilities of all 
cluding management, personnel, employ- 
ees and equipment are pooled and made 
available tor the production of war ma 
terial. 

2. One firm—Katz & Ogush, Inc., who 
are one of the largest members of the 
Jewelry Crafts Association, is appointed 
as Pool Principal with the function and 
duty of negotiating contracts for the 
pool and arranging with members” for 
the production of material under such 
contracts according to their available 
facilities. 

3. The Pool Principal assumes the re- 
sponsibility for the performance and 
payment of all contracts which are 
placed with the pool, as such, and also 
helps in arranging for contracts to be 
awarded direct to pool members in ad- 
dition to jobs that are cleared through 
the pool itself. 

4. In addition to the Principal, the 
pool also has a manager whose duty it 
is to carry out the details of operation 
of the pool and to solicit war orders, as 
either direct contracts or sub-contracts 
subject to the approval of the Principal. 
\ technical adviser is also employed to 
assist in obtaining contracts and to aid 
and advise the members of the pool in 
their execution. 

%. Members of the pool have the right 
either to accept or refuse in their own 
discretion contracts or parts of con- 
tracts which may be allotted to them, 
provided the award is not the result of 
a former bid by that member which he 
has agreed to fulfill. 

6. Membership in the pool, as previ 
ously stated, is open to all manufactur 
ers in the New York City area and no 
initiation fee, other 
charged, except such assessments as may 


members, in- 


dues) or fees are 


be necessary to cover the actual out-ot 


pocket expense of operating the pool. 
Such assessments are to be levied in 
proportion to the volume of work se 


cured by each member through the pool. 
Thus those who receive the most business 
through it will, of course, pay most and 
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those who receive the less, will pay the 
least, regardless of the size of the firms. 

7. Members have the right to with- 
draw from the pool at any time upon 
written notice, provided they are not at 
the time engaged “in fulfillment of a 


contract or have no outstanding bids 
which would require the use of their 
facilities. 

8. The pool is automatically termi 
nated at the conclusion of the national 
emergency, 

Twenty-one of the largest jewelry 
manufacturers in New York are al 


ready participating in the pool's activi- 
ties, withs975 employees and assets of 
$4,441,000." Other members are expected 
to join as soon as the pool receives the 
formal approval of the War Production 
Board and gets into full operation. 

However, even before this and within 
less than three weeks after the forma 
tion of the pool, contracts amounting to 
narly $50,000 have already been secured 
and allotted to pool members—a clear 
indication that this new set-up will make 
no small contribution to the war effort. 

Once again jewelers are demonstrating 
their practical patriotism. 


Inventory Curb Certain; 
Expected Order to Take 
Effect Early in 1943 


WPB's apparently “off again, on 
again” inventory control program is 
definitely “on again.” On Oct. 20 Don- 
ald Nelson announced scrapping of the 
first step of the original inventory con- 
trol plan (which called for quarterly 
stock and sales reports) and stated that 
an order controlling inventories of  fin- 
ished consumers goods in the hands of 
retailers, wholesalers and manufacturers 
would be issued in the near future. 

When the order will be issued is still 
uncertain because a number of contro- 
versial points must be ironed out. Ac- 
cording to Mr. Nelson’s statement, the 
order will require “the achievement of 
normal inventories by the early part of 
1943,” and in some circles this is con- 
strued as meaning around the end of the 
first quarter of the 1948 fiscal year, or 
April. 

Apparently, the order will follow the 
general lines of the second phase of a 
plan developed by the Inventory Policy 
Committee of the Office of Civilian Sup- 
ply, reported in Tue Jewevers’ Crrcv- 
LAR-Keysrone for October. Calling for 
an initial phase of reporting stock-sales 
ratios (which has been abandoned), the 
plan required that each merchant main 
tain the same stock-sales relationship 
which he had on the average in com- 
parable quarters of 1939-40-41. Under 
the original plan, merchants and manu- 
facturers whose total sales for the 12- 
month period ending Sept. 30, 1942 (or 
the end of any subsequent month), were 
less than $100,000, or whose inventory 
on the same date was less than $25,000 
at cost value, would be exempt from 
inventory control. 

The reason for skipping the reporting 
phase of the suggested inventory control 
program was given by Nelson as_ the 
great pressure exerted on markets by 
larger purchases of retailers—an indica- 
tion of renewed stocking up. Another 
reason for the change, not officially an- 
nounced but believed by many retailers 


to have prompted the decision, lay in the 
conclusion by those studying the inven 
tory control measure that a mere report 
ing system might be much more difficult 
to administer than a definite limitation 
order. Reports would not serve any 
purpose unless they were fully analyzed, 
it was felt,and to analyze the great num 
ber of reports which would be submitted 
would prove a bigger job than could be 
handled quickly and efficiently. 


WPB Procurement Order 
Boon to All Manufacturers 
In the Jewelry Industry 


Encouragement for  war-affected 
jewelry manufacturers was afforded by 
WPB Chairman Donald Nelson’s Pro 
curement Directive No. 2, issued Oct. 11, 
in which Government agencies were or 
dered not to place war contracts in 
areas where acute labor shortages are 
known to exist. 

Of special interest to manufacturers 
in the Providence-Attleboro area, where 
lack of metals for jewelry manufacture 
has threatened to throw great numbers 
out of work, the directive also provides 
a break for smaller manufacturers since 
it was ordered that the more difficult 
jobs be turned over to concerns best fit 
ted to handle them, thereby allowing the 
smaller firms to handle relatively simple 
production problems. 

Five considerations were listed in the 
directive as governing the negotiation 
of war procurement contracts. They are, 
in the order of their importance to the 
war effort, as follows: 

(1) Primary emphasis must be placed 
on obtaining delivery or performance 
when required by the war program; 

(2) Contracts should be placed with 
concerns requiring the least new machin 
ery, equipment of facilities to fill the 
contracts; 

(3) Communities or areas where acute 
labor shortage exist shall be avoided; 

(4) In general, contracts involving the 
more difficult war production problems 
should be placed with concerns best able, 
by reason of emergency, managerial and 
physical resource, to handle them. Con 
tracts for items involving relatively 
simple production problems should be 
placed with concerns, normally — the 
smaller ones, able to handle the 
more difficult production problems: 

(5) All other things being equal, con 
tracts should be placed so as to spread 
production among as many firms as is 
feasible. 


less 


Rent Ceilings for Jewelers? 


Urging the necessity of rent control 
on business properties, OPA Rent Divi- 
sion spokesman Paul A. Porter told a 
special conference called by Economic 
Stabilization Director Byrnes on Oct. 
22, that such control is necessary to pre 
vent bankruptcy for small business men 
manufacturers as a result of 
between increasing costs and 


and 
“squeezes” 
frozen prices. 

Maintaining that industrial rents not 
only have a bearing on the maintenance 
of price ceilings, but also are directly 
related to the flow of many essential ma- 
terials, Mr. Porter stated that com 
plaints of hardship had been received 
from many retailers, including jewelers. 
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New OPA Form Available to Manufacturers 
For Establishing Prices on New Articles 


Yo help manufacturers establish ceil 
ing prices ior new irticles, under sec 
tions 1499.156 and 1199.157 of Maximum 
Price Regulation No. ISS, the Office of 
Price Administration has worked out a 
special reporting form (OPA Form 
$39): which is now availabie from state 
and local cflices and can be used to ad 
vantage in sending the required pricing 
information to the Consumers’ Durable 
Goods Price Branch, OPA, 2nd and D 
Sts.. S. W.. Washington, D. C. 

Here’s how manufacturers go about 
finding the ceiling price ior a ne ir 
lic.e: 

First Pricing Method. Wf only minor 
changes in material, design or construc 
tion differentiate the new article trom 
an article which has already been priced, 
if the cost of materials is not less, and 
if the new article ofers fairly equivalent 
serviceability, the new article has the 
same ceiling price ay the old one. Manu 
facturers do not need to send a special! 
report on a pricing of this sort to OPA, 
The retailer or wholesaler, in pricing 
such an article for resale, under the 
General Maximum Price Regulation, will 
usually find that it is “similar” to an 
other article listed in his Maximum Price 
List which shows ceilings for all the 
articles he sold or offered for sale dur 
ing March. 

Second Pricing Method If the new 
article differs from one already priced 
only because the manufacturer has been 
forced to use substitute materials or 
parts in continuing his line, the ceiling 
price of the new article is that of the 
old one plus or minus the difference in 
its direct unit cost. (Direct unit costs 
mean the highest wage rates in. effect 
in the manufacturer's plant for any sub 
stantial part of March for each class of 
labor involved in producing the article, 
and the highest prices for any material 
used in the article charged during March 
by the manufacturer's supplier Only 
the net amount of unit direct cost is 
changed; the manufacturer's mark-up 
remains the same.) 

Substitution of a cheaper material 
for instance, the substitution of wood, 
leather or ceramics instead of metal 
may not reduce the direct unit cest, 
since the labor cost may increase 

Manufacturers should use form 839 
for the second pricing method, and 15 
days after mailing the report, unless 
hearing from OPA to the contrary, Thaty 
offer the new article for sale at the re 
ported price. Retailers and wholesalers 
apply the regular pricing formula of the 
General Maximum Price Regulation to 
find their ceiling for such articles. 

Third Pricing Method. Uf the new ar 
ticle is not necessarily the result of 
forced substitution of materials, the 
manufacturer prices it by “sandwiching” 
the unit direct cost of the new article 
hetween the unit direct costs of two 
comparable articles for which maximum 
prices have already been established and 
adding the average percentage or the 
average dollar-mark-up, whichever — is 
lower, to produce the maximum price of 
the new article. 

An example will illustrate how th 
“sandwich” method works: 

Suppose that the article being priced 
has a unit direct cost of 89 (labor and 
materials at highest March levels). The 
manufacturer discovers that among com 
parable articles already priced the one 
immediately higher in unit direct cost 
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has a cost of S10, and the one immedi 
ately lower in unit direct cost has a cost 
of ST. His “ceilings” for these two ar 
ticles are S14 and $9, respectively. Thus 


his dollar average mark-up for these two 


articles is 83 (86 divided by $2) But 
his average percentage mark-up 
$3.18. This is obtained by subtracting 


the sum of the two unit direct costs from 
the sum of the two maximum = prices 
($23 minus S17) and dividing the differ 
ence by the sum of the direct unit costs 
(86 divided by $17): the per cent figure 


that results equals the average percent 


ige mark-up (in this case 35.3 per cent) 
Thus, since in this case the average 
dollar mark-up, ¥3, is less than the aver 
ive percentage mark-up, 383.15, the 
manufacturer's maximum selling price 
for the new article is S12 


Manufacturers are required to report 
such information to OPA in connection 
with articles priced by this third method, 
ind, as with the second pricing method, 
will find it convenient to use OPA Form 
839, enclosing, if possible, a sample ol 
the new article together with catalog 
descript ons of the two comparable ar 
ticles Again, there is a 15 dav waiting 
period, at the end of which the manu 
facturer may offer the new article for 
sale at the reported maximum price, 
unless OPA demands additional infor 
mation 

If a manufacturer does not have com 


parable irticles with unit direct costs 


both above and below the unit direct 
cost of the article being priced, he must 
i} ply only the dollar or percent ie 
mark-up, Whichever is lower, of the 


irticle that is contiguous to the one 
being priced 

Fourth Pricing Method This, See 
tion 1499.158 of Regulation ISS, is a last 
resort: most new articles can be priced 
by manufacturers under one of the three 
other methods. It involves considerable 
delav and involved reporting 

“Form 839 is no substitute for think 
ing,” an OPA official said. “Every man 
ufacturer should have a copy of Regula 
tion ISS before him—not rely on how he 
remembers he read it last week. Manu 
facturers must report iccurately ind 
complete ly : otherwise the 15 ad ivy W iiting 
period will not start. It is a good idea 
to submit a sample of the new article, 
though this is not required.” 


You Can't Pay Over 
Ceiling Price 

Though OPA Regulation 188 does not 
cover retail sales (except sales by a man 
ufacturer at retail, and then from the 
factory only, not from i retail store 
owned by a manufacturer), the regula 
tion does make the wholesaler or the 
retailer who buys from the manufac 
turer responsible for obtaining infor 
mation that the goods he purchases are 
legally priced 

In other words, retailers and whole 
salers are subject to the General Max 
imum Price Regulation, in selling, and 
must determine the maximum prices fo 
such sales bv the pricing procedure in 
that regulation But, in buying. thes 
are subject to Regulation IS88 and face 
penalties if they pay a manufacturer 
one penny more than his officially ap 
proved maximum price 

OPA has urged manufacturers to 
stamp an affidavit clause on each sales 
slip 


MARCASITE JEWELRY 





Sterling Silver Marcasite Flower 
Watch Pin made for 834 Ligne Move- 
ments. We do not supply movements. 
trave KD marx 
Write for 1942 Catalog 


KIMLER & DANIEL, INC. 
83 Canal St. New York 


WEFFERLING, 
BERRY & CO. 


Makers of 
fine Emblematic Jewelry 


8B ROSE ST., NEWARK, N. J. 
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Quick - Live - Cash 


FOR YOUR 

* DIAMONDS—Set or unset, large or 
small 

* WATCHES and movements any 
make or condition, large or small 
quantities 

* JEWELRY—Solid gold or go'd filled 

* CHRONOMETERS and SE ar ag a 
MICROSCOPES, OPTICAL IN- 
STRUMENTS 

* OLD GOLD, silver, platinum, or other 
precious metals 

* STONES—Genuine, synthetic or imi- 
tation 

* WATCHMAKERS ? 
JEWELERS | ian aaa 
MACHINERY, SQUIPMENT, 
TOOLS, MATER las 

* WATCH and JEWELRY BOXES of 


all kinds 

* YOUR ENTIRE STORE, SHOP OR 
FACTORY with or without balance 
of your lease 


WE WANT YOUR MERCHANDISE 
ANY CONDITION—ANY QUANTITY 


You can send us your merchandise with 
confidence, subject to return at our ex- 
pense if price is not satisfactory. 
Licensed and Bonded References 
SEND TODAY WITHOUT DELAY 
Write... Wire . Telephone 


IRVING SACK’S JEWELRY CENTER 
864-A BROADWAY, NEW. YORK 


Canal—6-4958 
Telephone Walker—5-9265 
| Gramercy—7-7715 





Grobstein & Brasche 


Jobbers of 
Watch Cases and Dials 


DISTRIBUTORS OF 


Watch Cases Phils, 
I. D. W aterproof Cases 


Complete Sets 


177 Canal Street 
New York City 


“A Case for Every Movement ” 
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Theyre in 





q For the past vear or more this page 
has been largely filled with items con 
cerning men from the jewelry industry 
who have entered the armed services. 
Now, stories are beginning to come in 
about these same men who have seen 
active service and covered themselves 
with distinction. 

One of the more recent of these con 
cerns Martin White, who, before becom 
ing a soldier, was connected with “The 
House of Stones,” Wm. V. Schmidt Co., 
Inc., New York. Mr. White entered the 
Army about a year ago and was as 
signed to the Tank Corps, in which he 
soon achieved promotion to a_lieuten 
ancy. He has recently returned to the 
United States after serving with the 
American tanks in the Egyptian cam 
paign, where he took part in three ma 
jor battles against the Germans and 
came off without injury and a firm con 
viction that the American machines are 
definitely superior to their German an 
tagonists. 

To give ‘Tank Corps men the benefit 
of the experience and observations 
gained in actual combat, Lt. White has 
now been assigned to Tank Corps in 
struction in the U. S. 


q And still the boys from the jewelry 
industry flock into the services. I atest 
reports from our secret agent (men- 
tioned last month, you remember, as a 
military secret), give us the following 
batch of mufti-doffers: Raymond J. 
Weiler, Lennox Jewelry Co., St. Louis; 
Arthur L. Slack, Flint, Mich.; James 
Edellstein, Toledo, O.; Charles A. Wil 
son, Waymart, Pa.; Harold Edison, New 
York; Leslie R. Armstrong, Anniston, 
Ala.; Ivan W. Dickson, Berkeley, Cal.; 
James Halverstadt, Atlanta, Ga.; Mil 
ton J. Bricker, Lenox, Iowa; Kenneth 
M. Garis, Madelia, Minn.; Norman 5S. 
Crosby, Bowling Green, O., and Hilbert 
Maer, Cleveland, ¢ 


Raymond V. Law- 
rence, in charge of 
JC-K's sales promo- 
tion for nearly two 
years, marched off 
to Camp Upton, N. 
Y., just after last 
month's issue march- 
ed off to the printer. 
Last reports had 
him still there per- 
forming the mysteri- 
ous duties of a night 
clerk. Memo to 
Yank: look this fel- 
low up—he'd talk 
the Axis into sub- 
scribing and adver- 
tising in no time. 


q “The Land of the Cape and the Cod’ 
offers the following communique: Lee 
W. Ernst, manager of the D. C. Percival 
Co., silver department, Boston, is now 
in training to be a Navy aviator. 
Sidney Alberts, of I. Alberts Sons, Bos 
ton wholesalers, now totes a musket in 
the infantry. .... John Derby, Jr., son 
of the Somerville and Cambridge, Mass., 
jeweler, is a machinist’s mate in the 
Navy. 








q Frank Jennings Kyder, Jr., son of the 
president of the Walter E. Hayward 
Co., Attleboro, Mass., manufacturing 
jewelers, and formerly connected with 
the business, has received a commission 
as a second lieutenant in the U. S. Army. 
q Heber Martin, for eight years em 
ployed with J. A. Pagan, Jonesboro, 
Ark., jeweler, and more recently em 
ployed at Ripley, Tenn., has volunteered 
for the Army Air Force. 


Douglas Nathan, 
president of the 
Massachusetts and 
Rhode Island RJA 
and associated with 
S. M. Nathan, Inc., 
Fitchburg, Mass., for 
the past six years, is 
now a member of 
Headquarters Com- 
pany personnel at 
Fort Devens. 


q One hundred and ten employees of the 
Bulova Watch Co., ranging in age from 
20 to 50 vears and coming from all de 
partments, are now serving in various 
branches of the armed forces. 

q R. W. Chase, Hermosa Beach, Calif., 
jeweler, has been accepted as an officer 
in the Air Force. 

q A new service flag now hangs in the 
salesroom of the E. W. Reynolds Co.. 
Los Angeles wholesale jewelers. To date 
there are an even dozen stars on it, with 
a number more assigned to go in the 
near future. Present stars represent the 
following: Reynolds Butler (son of Wal 
ter H. Butler, president), Bob Exum, 
John Seltzer, Bill Barber, Leo Foley, 
Serry Abdodoca and Ed Green, all in 
the Navy; Jim Schupp and Bob Gosse 
man in the Army; Ken Johnson in the 
Coast Guard; Grover Christopher in the 
Army Air Corps, and Norman Morrison, 
who is in the Army Officers’ Training 
School. 

q Another Bostonian to join the armed 
service is Edmund Codman, manager 
and assistant treasurer of E. B. Horn 
Co., Ine., Washington St. He’s now in 
training and a candidate for a commis 
sion in the Signal Corps of the Army. 
q News from the Baltimore bailiwick in 
dicates that Victor Strasburger, for 
merly on the staff of J. Engel & Co., 
wholesalers, is now Stationed at an avia 
tion center in Los Angeles, with several 
months’ training as a bombardier ahead 
of him. . Grenville L.. Tubman, Jr., 
son of the Cambridge, Md., jeweler, is 
now a coxswain in the Coast Guard... . 
Floyd R. Frazee, former Parkersburg, 
W. Va., jeweler, has been promoted from 
a lieutenant in the Reserve to a captain 
in the Regular Army. 

q.C. J. Carlson, Blairsville, Pa., jeweler, 
entered the military service in October. 
4q Cincinnati still manages to se “nd off 
goodly number of jewelers to the Arme - 
Forces. . Ralph Patterson, member of 
the sales staff of Klein Bros., is now sta 
tioned at Fort Bliss, El Paso, Tex. .. . 
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RK. K. Jockers, formerly associated with 
the M. & R. Jockers Co., diamond cut- 
ters, is in the Army. ... EK. Paul Knight, 
a diamond cutter, now located at Fort 
Riley, Kansas, took unto himself a wife 
in the person of Miss Florence Heitman, 
a Cincinnatian, recently... . . John Jack 
son, formerly with the George Hook 
jewelry company, is now at Ft. Hayes. 
. Col. Wm. Tonsmeyer, of the Frank 
Herschede Co., will enter active service 
shortly... Julius D. Jacobs, Jr., of D. 
Jacobs & Sons Co., is also Army-bound. 
q Nate Morgan, Jr., son of the Butte, 
Mont., and Pocatello, Idaho, jeweler and 
in charge of the Butte store, now wears 
khaki. 
q Ross A. Baer, New York counsellor 
at-law and legal consultant for many 
jewelry organizations, including the As 
sociated Credit Jewelers of New York 
ind New Jersey, the Jewelers Enforce 


ment Committee, the excutive board of 


Retail Jewelers Association of New 
York, Inec., and the Affiliated Credit 
Jewelers of America, enters the Army 
shortly. Until this moment his favorite 
hobby has been “chewing the fat” with 
the editor of JC-K and Bill Wagner 

his hobbies in the future we hesitate to 
foretell. 

q C. J. Carlson, Blairsville, Pa., jeweler, 
entered the military service in October. 
q The following employees of the Kirk 
Rich Dial Corp. are now in th Armed 
Forces of their country: From the Los 
Angeles office: Harry Ames, Jr., Joe 
Chebul, Harold Kennedy, Richard Kop 
pel, Thomas Munday, Frank Nevis, 
James Nichols, Kenneth Payne, William 
Bradley, Reginal Cross. From the Chi- 
Robert McDonald, Earl 
Flurkey, Edward Bilinski, Lionel N. 
Tietze, Duane Johnson, R. C. Hogan, Jr. 
From Dallas: Boyce E. Decker, Bennie 
Taylor, Lester Holland. From Seattle: 
William A. Turner, Arlo Hilberg. 


cago office: 


Seymour Moss, son 
of Maurice Moss of 
the Mossalone Co., 
New York manufac- 
turers, and previous- 
ly connected with 
the firm, is now a 
second lieutenant in 
the Army Air Force 
assigned to duty as 
an instructor at 


Sumter, S. C. 





}- 


q Philadelphia’s contributions to the 
Army continue apace. Larry Sober, 
salesman for M. Sickles & Sons, left Oct. 
5 for induction at New Cumberand. 
\dolph Ritter, the firm’s Southern rep 
resentative for seven years, has entered 
Officers’ Training School. . . . Otto 
Backes, employed by the F. H. Chap- 
man Co. for two years, is now stationed 
at the Great Lakes Naval Training Sta 
tion as an apprentice seaman. ... M. D. 
Feinberg, of Brown, Gold Go., gradu 
ated from the volunteer Coast Guard 
School on Oct. 15... . Michael Nadley, 
an accountant in the jewelry district, 
has been appointed a petty officer in the 
same unit... . Samuel Kressen, formerly 
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with Samuel Lashoff & Co., has been 
promoted to mess sergeant at Jefferson 
Barracks, Mo. . . . Jack Carney, a 
jewelry salesman for William S. Waples 
for 15 years, joined the Army Oct. 14, 
and is in training at Las Vegas, Nev. 


Milton Green, Bul- 
ova salesman in 
charge of the Cen- 
tral Northwest area, 
enlisted in the Army 
Air Corps at Tono- 
pah, Nev., Oct. 3. 
He flew to New 
York before report- 
ing for duty, and 
was given a farewell 
dinner by his asso- 
ciates at the Rain- 
bow Room, Radio 


City. 





q That mysterious source of informa 
tion weve been acting so hush-hush 
about let us have the following list of 
Army-bound jewelers at the — last 
moment. Sent the copy in by dog-sled, 
in fact John M. Friebaum, Long 
Branch, N. J.; Carl Faist, Gibsonburg, 
O.; E. K. Brown, Blackwell, Okla.: 
Jacques Issacharoff, New York; Alfred 
M. Dahm, Brewster, N. Y.: Joseph 
Freeman, ‘Troy, N. C.; Ralph Pierce, 
Wayne, Pa., and Elam Fussell, Waverly, 
Tenn. 


Philip D'Allesandro, 
assistant advertising 
make-up man for 
JC-K, is Navy- 
bound. "Barnacle 
Phil the Sailor’ is 
the way someone 
put it. Age 20, a 
volunteer, he wants 
to be either a Naval 
flyer or below decks 
—no middle course 
for him. 





q There, that brings us up to date on the 
Army question this month. Oh no—it 
doesn’t at that. We still have to consider 


The Distaff (?) Side 

q Hitherto immune to the charms and 
wiles of femininity, this department 
has finally succumbed and hereby lets 
down the bars and admits the ladies. 
First honors go to a mother-and-daugh- 
ter team: Mrs. Lillian Auerbach, 42, and 
Irene Auerbach, 21, who recently joined 
the WAAC’s. Mrs. Auerbach has been 
private secretary to Herbert Ollendorf, 
president of the Ollendorf Watch Co., 
for the past four years. Now at Ft. 
Des Moines, Iowa, the mother and 
daughter were tendered a farewell blow- 
out at the Cafe Loyale, before leaving, 
by Ollendorf employees, and Mrs. A. 
was presented with a token of esteem 
by her associates. 

q Now that this department has aban 
doned its misogynistic attitude, by the 
way, we'll welcome bits and snatches 
about jewelry industry femmes joining 
up. WAACS, WAVES, WAFS and 
WIRES ! 


bring “em on, we're ready! 





—IN STONES TODAY 
x *& * 

For NOVEMBER— 

I’s TOPAZ Quartz 


( Citrine) 


From the gem-rich vastness 
of Brazil comes the beauti- 
fully light and dark yellow 
stone that is so much in de- 
mand for fashionable wear to- 
day. .. . Although its correct 
name is Citrine, it is more 
popularly known as TOPAZ 
Quartz. It ranges in color 
from a pale yellow to red- 
orange (sherry). It is a gem 
of real importance, possessing 
beautiful lustre and trans- 
parency. Ideal for men’s as 
well as ladies’ jewelry, the 
most preferred stones are step- 
cut as shown below. Citrine 
has a hardness of 7.0... . If 
scratched after long wear it 
can be repolished at small 


cost. 





For Anything in Stones from A to Z 
CALL STONE HEADQUARTERS 


N. NATHAN & C0. 


INCORPORATED 
PRECIOUS STONES and PEARLS 


610 FIFTH AVENUE, NEW YORK 


hk 
SINCE N 1901 
Dp 


PROVIDENCE BRANCH 40 FOUNTAIN STREET 
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17-23 John St. 





GENUINE 


WHOLE 
PEARLS 


— All Sizes — 


GENUINE 


RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 


ZIRCONS 


Whites and Blues 


GENUINE 


GARNETS 


Rounds and Ovals 


AMETHYSTS 


TOPAZ 
AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 


Special Attention to 


CUTTING 


ENCRUSTING 
DRILLING 


MAX STERN & CO. 


Importers 


New York 
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Here's One Reason You Can't Get Watches; 
Dubious Priorities Divert Stocks from Jewelers 


One of the reasons why retail jewel- 
ers are having difficulty in getting 
watches has all the earmarks of a nice 
little “legitimate” racket, which is being 
worked on watch manufacturers and 
importers by certain not too scrupulous 
general merchandise brokers. 

According to information supplied by 
prominent watch importers, the system 
seems to be that Joe Doakes, who deals 


in everything from alphabet soup to 
zithers, goes to one ot the camps or 


post exchanges, gets an order for an 
unspecified quantity of watches from the 
commissary or exchange, and on_ the 
strength of it obtains a priority rating 
which may be anywhere from A-I-A to 
A-10. Armed with this order, he then 
presents himself at the office of one of 
the watch houses and demands immedi- 
ate delivery of so many watches. ‘The 
watch company, of course, is obligated 
to give his order preference over those 
of any ordinary civilian customers, even 
though those ordinary civilian customers 
may be regular retailers who have been 
handling the line for a long while and 
are clamoring for deliveries of standing 
orders. The watch manufacturer or 
importer is helpless. He cannot refuse 
to recognize the authority of the prior- 
ity, with the result that merchandise 
which is urgently needed for shipment 
to regular retailers is diverted to these 
irregular channels. 


Some Set with Diamonds 


No doubt, there is justification for 
granting priorities on watches’ which 


will actually be used by men in the 
armed services, but the orders from 
these brokers and post exchanges in 
many instances have nothing to do with 
service men’s requirements. Many of 
the watches that they specify are ladies’ 
models. Or, a broker will appear with 
a priority order for so many thousand 
dollars worth of watches and when he 
is told that the supplier does not have 
that quantity of military watches avail- 
able, says that he will take watches of 
any type up to that value but that the 
priority order must be filled. In some 
these have not only ac- 
cepted but even asked for ladies’ models, 
including diamond and ruby-set cases 
merchandise which obviouly would be 
utterly unsuitable for a soldier or sailor. 

What becomes of the watches after 
they get them is something that only the 
broker’s own conscience, if any—and per- 
haps the War Production Board if they 
ever bother to check up on these things 

knows about. It is strongly suspected 
that a considerable amount of this mer- 
chandise never reaches the post ex- 
changes at all, but is diverted to the 
black markets although this, of course, 
cannot be proven. 

In any event, it is a situation of ex 


cases, agents 


treme seriousness to legitimate trade 
channels. It embarrasses the supplier 


because it requires him to disappoint 
his regular retail outlet. It handicaps 
the retailer through taking away from 
him saleable merchandise which other- 
wise he would receive. 


Many Thousand Every Month 


The magnitude which this operation 
has reached is pretty well indicated by 
a statement made to a Jewerers’ Circu- 
LAR-KEYSTONE reporter by an executive 
of one of the leading watch houses to 


| 





the effect that if he had filled all of the 
priority orders that have been presented 
to him during the past three or four 
months, his regular customers would not 
have had a single watch. Fortunately, 
he was able to escape this situation 
through the fact that in some instances 
the priorities specified certain types and 
models of watches and inasmuch as he 
was not able to supply these particular 
types and models for immediate delivery, 


the broker went elsewhere to fill the 
order. At a most conservative estimate, 
the total volume is many thousand 


watches per month. 

It would appear that there is a mat- 
ter here which some of the Congres 
sional investigating committees would 
do well to look into. 


Vigilance Committee Conducts 
Survey on Karat Gold Field 


In view of war-time metal scarcities, 
a survey of the karat gold situation is 
being conducted by the Jewelers Vigi 
lance Committee. Forms have already 
been sent to manufacturers, who have 
been requested to report data concern- 
ing consumption, inventories and sales of 
the metal. In addition, supplementary 
data was solicited concerning prospects 
of getting into war work and the num 
ber of employees actually engaged in 
war work, so that an accurate estimate 
of the industry’s participation in 
war program may be drawn up. 


the 








WEST 46th STREET 


24 HOUR SERVICE 


Strategically situated in the new Diamond 
Center of the world, ringed by the essential 


allied trades of the jewelry business. 


DIAMOND CUTTERS, DEALERS, and MAN- 
UFACTURING JEWELERS will find layouts in 
"33" particularly well suited to the exacting 
requirements of their trades. 
Reasonable Rentals 
BROWN, seeneien HARRIS, STEVENS, Inc. 
Agent 


22 EAST 40th STREET 
LExington 2-6100 


NEW YORK 
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q Melville Rosenstein, formerly associat 
ed with the Hecht Co., is now buying 
jewelry for Sachs Quality Furniture 
Stores. 

q The firm of Richard G., 
Inc., has been dissolved and is now oper 


Edward A. 


Kinscherf, 


ating under the name of 
Schweitzer, 12 John St. 

q Abiding by the judgment of the ma 
jority of the members, the Maiden Lane 
Historical Society will not hold its annual 
beefsteak dinner this year because ot 
war conditions. 

q Owing to illness, Alexander Felden- 
heimer of Feldenheimer & Jacoby, dia 
mond merchants, 170 Broadway, has 
retired from active participation in the 
business. The firm, which has been in 
existence for the past 40 years, will con 
tinue to operate under the name of 
Arthur Jacoby. 

q Three New Jersey jewelers, Ableson’s, 
fappin’s and Howard's have increased 
their radio advertising over station 
WNEW, New York. ‘This, the station 
points out, “seems to dispel a belief in 
the trade that retail organizations would 
have to curtail advertising schedules be 
cause of priorities or other war condi 
tions.” 

q The present silver problem confront 
ing jewelers was the leading topic of 
discussion at the October dinner-meeting 
of the New York A.G.S. Guild held at 
the Hotel Winthrop Oct. 14. Following 
the discussion, Dr. Frederick H. Pough, 
guild instructor, spoke on the geological 
aspects of diamond mining, accompany 
ing his lecture with the showing of a 
DeBeers film and specimens from the 
American Museum of Natural History. 
q Dr. John B. Kenny, principal of the 
New York School of Industrial Arts, 
states that applications for the position 
of instructor for the school’s proposed 
course in diamond-cutting are still being 
received. In order to start the course 
in February, it will be necessary for ap 
plications to be filed by Dee. 1, he stated, 
and if no satisfactory candidate files by 
that time, the starting date for the course 
will have to be pushed ahead to next 
September. 

q Max J. Schwartz, for many vears sec 
retary of the Brooklyn RJA, late last 
month enlisted in the Army and was 
sent to Langley Field for specialized 
services relating to horology. He had 
been one of the two instructors’ in 
watchmaking in the New York City 
school system and is a past president 
of the New York State Horological 
Society. Members of the Executive 
Board of Retail Jewelers Associations 
of Greater New York gave him a watch 
at a luncheon Oct. 20. Mr. Schwartz's 
store, at 825 Flatbush Ave., Brooklyn, 
will be managed by his bride of Oct. 3. 
q@ Quick thinking on the part of Sam 
Jacobson, president of the Bronx RJA, 
resulted in the arrest Oct. 9 of a man 
who gave his name as Francisco Fer 
helieved to have 
numerous New 
Recognizing 


nando, an ex-convict 
been responsible for 
York jewelry store thefts. 
a prospective customer as fitting the de 
scription of a man who had stolen a $125 
ring from another jeweler in June, 
Jacobson sent a clerk out to summon the 
police. After the arrest was made, 
Harry Gross of the Roval jewelry store 
identified Fernando as having palmed a 
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ring last June 16. Another jeweler, 
Joseph Schwartz of Yonkers, identified 
him the following day as having taken a 
$550 diamond ring on Aug. 1. Several 
other merchants have also lodged com 
plaints 


Newark Jewelry Firm 70 Years Old 


q Jean R. Tack, Newark, N. J., 
celebrated the 70th anniversary of the 
establishment of his business Oct. 5 \ 
direct descendant of an old family of 
professional jewelers who came original 
ly from Toulon, France, in 1773, Mr 
Tack is the fifth generation of the family 
in the business, having started to work 
in his father’s shop at the age of 14 in 
1889. 

q Harry P. 
president ot J. F. 
jewelers at 15 Maiden Lane, has re 
signed and established his own business 
at the same address. He has taken 
over the diamond, jewelry, silver and 
watch departments of the Newman firm 


jew eler, 


Dickinson, for 25 
Newman, — Ine., 


years 


Krefetz Warns of Impostors 


q Samuel Krefetz, formerly of Krefetz 
Bros., 644 Nostrand <Ave., Brooklyn, 
warns Wholesalers to investigate the cre- 
dentials of anyone attempting to buy 
goods for the firm on memorandum or 
otherwise Mr. Krefetz states that the 
firm has been out of business since 1939 
q The French Flexible Enameling Co., 
74 W. 46 St.. and Jewelcraft, 181 Canal 
St., New York, have voluntarily agreed 
to reimburse 13 employees and former 
employees for back wages and overtime 
amounting to $1,291.20, according to an 
announcement by ArthurJ. White, Region 
al Director of the Wage and Hour Divi 
sion, United States Department of Labor. 
No court litigation was involved in these 
cases, Mr. White added 


No Banquet This Year for 
New York's 24-Karat Club 


At a special meeting of the member 
ship of the 24-Karat Club of New York, 
held at the clubrooms Oct. 5, it was de 
cided to dispense with the club’s annual 
banquet this vear in view of war con 
ditions. 

In normal times the 
banquet, held in January, marked the 
social highlight of the season for lead- 
ers of the jewelry industry in the East. 
last year’s banquet, celebrating the 40th 
anniversary of the club was attended by 


club’s) annual 


nearly 1000 persons. 

Present officers of the 24-Karat Club 
are: P. Irving Grinberg, president, now 
issociated with WPB in Washington: 
Walter Eitelbach, vice-president; Lee 
Reichman, treasurer, and Alan L. Brown, 
secretary The board of directors in 
cludes: G. H. Niemeyer, chairman; Sig 
mund Cohn, Walter N. Kahn, Edward 
Krehbiel, Albert E. Levy, Daniel Price, 
W. Waters Schwab and Otto D. 
Wormser 
4 Frank C. Clark, Pacifie Coast repre 
sentative for the Elgin Watch Co., has 
been assigned to head the priorities divi 
sion for his company at the home office 
in Elgin, Ill 
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Dim-out Regulations Must Be Observed 
By Retail Stores, War Department Warns 


Stores in cities aloug the coast must 
comply with every requirement of the 
dim-out regulations or face penalties of 
extreme severity, the War Department 
warns. 

Concerned over the fact that through 
either ignorance or indifference a good 
many retail jewelers have failed to cut 
down their night lighting to the level 
permitted, the commander of the Second 
Corps Area summoned a meeting of 
executives of the New York City jewelry 
associations on Oct. 14 to explain the re- 
quirements, so that they in turn could 
pass the information along to their mem- 
bers and warn them of the risks they 
run if they fail to comply. 

Speaking for the Army command, 
Captain Stockley, of the headquarters 
staff, first explained the necessity for 
the nightly dim-out. With ordinary 
peace-time lighting, he said, vessels can 
be clearly seen at night as far as 60 to 
70 miles off-shore, making them easy 
prey for prowling submarines, and many 
a ship was lost through that cause in the 
early part of the year. 

Something had to be done, and the 
dim-out was the answer. It is especially 
important for retail stores to comply 
fully because it has been found that ap- 
proximately half of the glare ordinarily 
present in the night sky comes from re- 
tail store lighting. Since it is only the 
light that is visible outdoors that does 
the damage, the regulations have been 
designed only to control this element. 
Anyone may have as much light within a 
building as he desires—provided it is not 
visible from outside—but there are very 
narrow limits which must be strictly ob- 
served as to the amount of light which 
is permitted to escape outdoors. 

In general, the rules for retail stores 
which follow are for the New York area. 
Regulations of a similar character, 
though different in some small details in 
some districts, are in force all along the 
entire coast for a strip extending from 
30 to 50 miles inland. Therefore if you 
are located anywhere within this area, 
be sure you know the requirements for 
your district—and obey them. 

1. The dim-out must be observed from 
one-half hour after sunset until sunrise. 

2. No illuminated sign may be used 
either on the exterior of the store or in 
any show window. 

3. All sources of light within the store, 
such as electric bulbs or fluorescent 
tubes, must be so screened with opaque 
material that they cannot be seen from 
outside. 

4. The amount of light escaping from 
any window must not exceed an inten- 
sity of two foot-candles at a distance of 
three feet from any part of the window. 
5. If the interior of the store can be 
seen from outside, the interior lighting 
must not exceed 4% watt per square foot 
of total floor space if incandescent bulbs 
are used and only half that amount if 
the lighting is fluorescent. 

6. No light whatever may be used that 
is visible at sea at a distance of one mile 
or more from shore. 

Violators are punished by fines ot 
varying severity when brought before a 
municipal or state court. If brought be- 
fore a Federal or military court, the 
penalty is a fine of $5000 or one year in 
jail. In addition violators will be ex- 


cluded for the duration of the war from 
the entire Eastern area, which extends 
nearly 500 miles inland. Moreover, the 
Federal courts are given no option in 
the matter of punishment—these penal 
ties are mandatory if the violator is 
found guilty. 

The Army does not want to be forced 
to crack down in this way, but points 
out that the matter is one of life and 
death to thousands of sailors and of vi- 
tal war necessity to the nation. Viola- 
tions therefore cannot and will not be 
overlooked, and those who persist in 
them will find themselves in serious 
trouble. 

This is war. The regulations must be 
obeyed. 


Wage Control Will Not Affect 
The Majority of Jewelers 


The majority of U. S. jewelers will 
not be affected by the order issued by 
Economic Stabilization Director James 
F. Byrnes Oct. 27, preventing increases 
in wages and salaries without Govern 
ment approval, since provisions of the 
order exempt employers with eight per- 
sons or less on their pay-roll. 

All employers, of course, are still sub 
ject to the general intent of the order: 
i.e., limitation of salaries to $25,000 per 
vear after deduction of certain tax and 
other expenses. 

Employers of more than eight persons 
who wish to increase an employee's sal 
ary will come under the jurisdiction of 
either the War Labor Board or the 
Treasury Department, depending upon 
whether the salary in question is below 
or above $5000. No prior approval of 
either agency will be required for the 
following types of increases: 

(1) Individual promotions or reclassi- 
fications, 

(2) Individual merit increases within 
established rate ranges, 

(3) Operation of an established plan 
of salary increases based upon length of 
service, 

(4) Increased productivity under in 
centive plans, and 

(5) Operation of a trainee system. 
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Industry and Arts 
Will Still Get Gold 
Despite Mine Shut-down 


No curtailment in the supply of gold 
for the arts and industry is threatened 
by the War Production Board’s order 
of Oct. 8 compelling 200 to 300 mines to 
closed down in the shortest possible time 
and to stop breaking out new ore by 
Oct. 15. 

This is because firms that supply gold 
to the arts and industries buy gold from 
the Western Hemisphere at a_ price 
slightly higher than the Government 
pays in adding to its $23,000,000,000 gold 
stocks. After being refined, chiefly in the 
U. S., gold is sold by its owners to U. S. 
mints and assay offices for $34.9125 ($35 
an oz minus 4 of 1 per cent) or to 
suppliers for the arts and industry at a 
price higher by 2 or 3 cents an oz. This 
price differential, while small, gives the 
arts and industry first call on Western 
Hemisphere gold production, with the 
mints and assay offices buying the rest. 

The amount of gold production elimi 
nated by WPB’s limitation order 1-208 
will be only a small part of the total 
produced in the Western Hemisphere 
13,336,000 oz. in 1940, roughly one-third 
of all the world’s production that year. 
Much gold will continue to be produced 
in the U. S. and Alaska by mines that 
vield, besides gold, a substantial amount 
of critical metals, and also by 200 to 
300 small mines that are exempted from 
the order and which can continue to pro 
duce up to 100 tons of commercial ore 
per month per mine. 

Besides the flow of such newly mined 


U. S. gold to the refineries, there will 
be metal from Canada (5,328,314 02. 
last year), Mexico (883,117 oz. in 1940), 
South America (1,927,000 oz. in 1940) 
plus lesser amounts from Central Amer- 
ica, the West Indies and Newfoundland. 
The anticipated supply of new gold, in 
addition to metal refined from scrap, 
will be considerably in excess of the 
amount required by the arts and indus- 
tries, even with a reduced production in 
Canada where mines that yield 
only gold are being shut down. 

If, for any reason, the supply of gold 
from scrap and from the mines should 
prove inadequate, the jewelry industry 
could buy from the assay offices and 
mints at the latter's selling price, 
$35.0875 per oz. During temporary 
shortages in other supplies, fabricators 
of gold alloys have obtained metal in 
this way. Before 1935 when the price of 
gold was increased to $35 per oz., gold 
was regularly withdrawn from assay of 
fices and mints at a price of $20.67 an 


some 


oz., Which had been its value ever since 
Jan. 18, 1837. 

The War Production Board estimated 
that its order closing 200 to 300 U. S. 


gold mines (L-2-8) would make 3000 to 
1000 men available for essential non 
ferrous mines. Most of this labor was 


concentrated in less than 50 mines, the 
largest of them being South Dakota’s 
Homestake mine, which alone employed 
2000 workers. Of the total mine employ 
ment, about 20 per cent are miners and 
muckers, each one of whom, upon going 
to work in a copper mine, will result 
in the addition of four tons of refined 
copper per month to the country’s war 
supply. 


Second-Hand Jewelry Business Booms in Britain; 
Old-Style Wedding Rings Particularly Popular 


British dealers in second-hand jew 
elry, gold, silver and plate are doing 
such a roaring trade that many of them 
are finding it difficult to cope with the 
business of the day because of war-time 
limitations of staff, 
I.ondon correspondent of THe J&eweLers 
CIRCULAR-KEYSTONE. 

Because’ British manufacturing has 
been almost totally converted to war 
production, second-hand articles ot 
jewelry have become just about the only 
ones in circulation. The 
dealers are paying high prices for 
cigarette cases, compacts, brooches and 
rings, and many owning col 
lections of silver and plate have now de 


according to a 


second-hand 


persons 


cided to take advantage of the present 
market prices. The price for 24karat 
gold is now fixed at $33.60 per ounce, 
silver is pegged at 40 cents an ounce 
and gold sovereigns are worth 7.80 


Old Wedding Rings in Voque 

Wartime shortages of jewelry are kill 
ing old superstitions, 
the one about it 


being bad 


particularly 
luck to use 
a second-hand wedding ring. The new, 
standardized “utility” ring containing 
9-karat gold does not satisfy some brides 
who long for a valuable bit of 
wedding jewelry. As a 
second-hand rings of 18- and 22-karat 
gold are in demand, and even the old 
fashioned “keeper rings,” in 
generation protect engagement 
and wedding tokens, are now enjoying 
a brisk 

Some persons buying the new 
“utility” rings which sell for a 
will get a_ bargain, 


more 


consequence, 


vogue a 


ago to 


sale. 
9-karat 
guinea, 


since the British 
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Board of Trade now allows manutactur 
ers a five per cent margin of error in the 
weight of the ring. This 
cause of the difficulty of 
actly to the two pennyweight specified 

\ government order raising the price 
of the “utility” ring guinea 
($4.20) to $5.10 is expected to be issued 
shortly, since the purchase tax has been 
doubled 


was done be 


adhering ex 


from one 


since the original price fixing. 


Watch Repair Racket Started 
Englishmen’s difficulties in having 
clocks and watches repaired has led to 
the growth of bogus repair shops which 
have sprung up to exploit the unwary 
This, for instance, is the experience ot 


i Londoner, as recorded by Hannen 
Swaffer, Daily Herald columnist: “I 
dropped my wrist watch and broke the 
hair-spring and took it to the = store 


where I bought it. The man in charge 
said: ‘I cannot promise to fix it for 
two months, as all my repairers have 
been called up. L cannot even recom 
mend you where to take it-——but don't 


go into any old shop with “repairs” in 
the window.’ After saying it may take 
six months at least the shopkeeper will 


probably tell you that the watch is not 
much good, anvhow, and you'd better 
sell it to him. If it cost you £3 ($12) 
he will offer vou 10s ($2). Scores have 
been duped in this way. Empty shops 


are taken over by sharpers who don't 


want them. 


I know of cases where people have sold 


to repair watches but buy 


damaged watches for 10s or 15s and 
when repaired in the East End, they 
are resold to the public at £6 and £7 


t ach e 
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FOR IMMEDIATE DELIVERY 
ORDER NOW—NO RATIONING 


We can supply up to a dozen of a num- 
ber stock 
lasts... 


to a customer — while our 


Balance staffs and balance jewels for 
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— HAMILTON —ILLINOIS and other 


makes 


A complete line of balance staffs and 
stems for all makes of Swiss watches. 


Also a complete line of American and 
Swiss materials for all makes in genuine 
and imitation. 


ORDER NOW 


CENTRAL WATCH MATERIALS & 
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q A. Gentner has just recently become 
the credit manager of Storks, Inc., 52nd 
and Chestnut Sts. 

q Manager John O. McCall has recently 
installed new lighting equipment in the 
Huberman jewelry shop, 109 S. 11th St. 
q Paul M. Stern, of the Louis Stern 
Co.'s local office, visited the Providence, 
R. I. jewelry factory, during the week 
of Oct. 12. 

q Sansom St. jewelers purchased a total 
of $25,000 in War Bonds during a one 
day drive in their district. Miss Blanche 
Parks, of Brown, Gold Co., 110 S. 8th 
St., sold more than $25,000 worth during 


her volunteer work in the mid-city 
theatrical section. 
q Gus B. Heller, owner of Phila’s 2nd 


smallest watch shop, has on permanent 
store display his grandfather’s appren 
tice papers, believed by him to be the 
only such document in Pennsylvania. The 
indenture discloses that his grandfather 
was an apprentice in 1868, 

q The Horological Guild of Philadelphia 
will hold its annual dinner this month. 
Speakers will discuss the proposed li 


Ottawa Jewelers Reorganize 


The Ottawa branch of the Canadian 
Jewelers’ Association, which has been 
inactive for about five years, was re 


organized Sept. 29. Two representatives 
of the Wartime Prices Board, Robert E. 
Daig, watch administrator and Berger 
E. Ekblad, of the gold-filled jewelry 
division, addressed the meeting. 
Officers elected include: Harry Smith, 
president; Tim Burke, vice-president ; 
A. C. Brown, secretary and Eugen 
Mercil, treasurer. Directors are Harold 


Nettleton, Alphonse Couture, Jack 
Snow, Len Baker and George Stud- 
holme. 


Oneida Ltd. Holds Home Front Day 


In observance of Oneida’s all-out ef 
fort on the war, the employees and man- 
agement staged a Home Front Day, 
Sunday, Sept. The Army, Army 
Medical Corps and Navy were present 
in force to honor Oneida Ltd., for its 
war production. ‘The purpose ot the 
celebration was both to stimulate war 
production still further and to bring 
home to people a realization of the total 
war the country is waging. 

The event, which was held at Noyes 
Park, included a precision drill by a 
platoon from Madison Barracks, a med- 
ley of airs by the Ft. Ontario regimental 
band; and a military pageant of the 
color guards of Oneida and Madison 
County American Legion Posts with 
contingents of the United States Army 
Posts. 

Special booths surrounded the park 
in which were exhibited various items 
being produced by Oneida Ltd. for the 
various branches of the Armed Forces. 
Other booths showed local home-front 
activities such as Air Raid Wardens, 
Red Cross, War Bond and Stamp Sales, 
ete. 

Speakers for the afternoon were: H. V. 
Noyes, director of ceremonies; P. B. 
Noyes, president of Oneida Ltd.; M. FE. 
Robertson, general manager of Oneida 


27. 


requires all watch 


censing law, which 
makers in the state to register. ‘The 
bill will be presented to the legislature 
at its next session. 

q Philadelphia jewelers turned with 
a vengeance to the drive for scrap metal. 
Sansom St. stores posted a huge sign 
labeled “Honorable Scrap to Beat the 
Jap,” over their collection at the 8th St. 
intersection and Louis Sickles, of 1015 
Chestnut St., donated all the firm’s alu- 
minum movement containers. They orig- 
inally came from Switzerland. 


q The Philadelphia RJA held its third 


annual dinner-dance at the Benjamin 
Franklin Hotel, Oct. 22, with more than 
500 persons attending. Cooperating 


manufacturers offered 75 door prizes and 
banqueters were entertained by a 12 
act revue and 10-piece orchestra. Myer 
Simon, of M. Simon & Co., 1222 Market 
St., president of the group; Louis 
Jagielky and George Lyons are vice 
presidents; Phillip Kind, of S. Kind & 
Sons, is secretary; Lester Sauter is trea 
surer and Edwin S. Malmed is genera! 
counsel. Phillip Kind and Myer Bar: 
headed the dinner-dance committee. 


is 


I td.; H. W. Keller, works manager of 
Oneida Ltd.; Art J. Luke, Civilian War 
Council; Major H. R. Battley, U. S 
Army Air Corps; Capt. William G. 
Mennen, U. S. Medical Corps, and Lieut 
John T. Casey, U. S. N. R. 

The afternoon’s program was climaxed 
by the pledge to the flag, led by Hubert 
Gates, Commander of the Local Legion 
Post No. 230, and the dedication of the 
service flag with taps for the two em 
ployees who have already lost their lives 


in action. Oneida Ltd. at present has 
334 former members of its organization 
in the service. 


"Real" Diamonds and Gold at $1? 


Paul J. Simmons, trading as Harlem 
Co., 30 Church St., New York, is charged 
in a complaint issued by the FTC with 
disseminating false and misleading ad 
vertisements in magazines, pamphlets, 
folders and other media. The complaint 
alleges that Simmons represented that 
rings advertised to sell for $1 set with 
“real” diamonds and contained an ap 
preciable amount of yellow or white 
gold. The complaint charges that these 
representations were false and mislead 
ing and that a matching wedding band, 
represented by the respondent as being 
given “free” to each purchaser of a 
diamond ring, was not in fact given free, 
and that the cost of the wedding band 
was included in the purchase price of 
the ring and forms part of a combina 
tion offer. 
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q Miss Mary F. Markey recently 
served her 35th anniversary with 
Jewelers’ Board of Trade. 

q The George Pastore Tool & Die Co. 
and affiliated Ulite Mfg. Co., have 
moved from 46 Chestnut St. to 48 Dud- 
ley St. 

q William G. Lind, president-treasurer 
of the T. W. Lind Co., jewelry findings, 
is the Kepublican nominee for mayor of 
Cranston. 

q Rhode Island jewelery manufacturers 
are receiving an increasing amount of 
war contracts with several of the firms 
now entirely on such work. 

q The firm of Fiske & Conroy, chain 
manufacturers, was dissolved and a new 
firm, the Charles E. Fiske Chain Co., set 
up when George A. Conroy, partner in 
the old firm, joined the Navy. 

q Reflecting further curtailment in oper- 
ations, employment in a _ representative 
group of Rhode Island jewelry manufac- 
turers fell 30.8 per cent below the like 
‘41 month. The figure was 2.4 per cent 
below August. 


ob- 


the 


q Providence jewelry stores are pre 
paring for a record Christmas season 
but most express concern as to post 


Christmas sales because 
placements in many lines 


impossible to get.” 


inventory re 
“are almost 


q Representing the NEMJSA at _ the 
hearings on the Green Silver Bill in 
Washington were Frederick A. Ballou, 


president; George A. Ingleby, member 
of the war production committee, and 
Edward O. Otis, Jr., executive secretary. 
William G. Thurber of this city attended 
in the capacity of chairman of the Silver 
Users’ Emergency Committee. 


Manufacturers Advised to Hasten 
Conversion to War Production, 
At NEMJ & SA Annual Meeting 


Jewelry manufacturers should press 
their efforts to obtain war work because 
silver for civilian production may _ be- 
come impossible to obtain though plants 
attempting to get Federal contracts 
may be able to get the metal as an aid 
in bridging the gap to conversion, about 
200 members of the N.E. Manufacturing 
Jewelers’ & Silversmiths Association 
were told at the annual meeting, held 
Oct. 22 at the Biltmore Hotel in 
Providence. 

Various phases of the industry’s rela- 
tion to the war effort were discussed in 
the reports of George A. _ Ingleby, 
chairman of the industry advisory com- 
mittee, and Willard A. Ormsbee, chair- 
man of the war production committee, 
and in a question period conducted by 
Kdward O. Otis, Jr., executive secretary 
of the association. 

Other committee reports were given by 


Sold only direct 
to Retailers 






250 Sterling Charms in Illustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 
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PROVIDENCE 


Karl H. Ashley, chairman of the asso- 
ciation membership committee; Fred A. 


Bullock, jewelry publicity committee; 
and Edgar M. Docherty, precious 
jewelry advisory committee. 

The following officers were elected 


for one year: first vice-president, Benja 
min Brier; second vice-president, 
Stephen H. Garner; third vice-president, 
William G. Lind; secretary, Raymond 
I. Wells and treasurer, Edgar E. Baker. 
The following were directors 
for three years: Carl Beresford, George 
\. Ingleby, Max Kestenman, Joseph H. 
I.ancor, Sturgis C. Rice, Frank E. 
Nolan, Paige A. Seaton and Vincent 
Sorrentino. 
Election of 
by the 


named 


a president will be made 
directors at a future meeting 


Connecticut RJA Re-elects Officers: 
Discusses Silver Situation and OPA 


Meeting at the Hotel Bond, Hartford, 
Conn., Sunday, Oct. 11, 
the 
its present 


for their annual 
Connecticut RJA _ re-elected 
officers—Sturman Dyson of 
Porter & Dyson, New Britain, as presi 
dent; Emil Weber, of Meriden, vice 
president, and Edmund Talbot of Kirby 


session, 


& Co., New Haven, secretary treasurer. 
Charles J. Michaels, president of 
ANRJA, addressing the meeting. re 


viewed the tax situation, discussed brief 
ly the outlook for silver for the jewelry 
industry, the proposed Government con 
trol of inventory, and the various limita 
tions and that been 
imposed upon the jewelry industry, em 
phasizing that while no patriotic 


restrictions have 
\mer 
ican Should oppose whatever regulations 
are necessary as measures toward win 
the present-day conditions 
make it more imperative than ever that 
every business man should take 
part in the trade association represent 
ing his industry, and urged complete and 
enthusiastic support of jewelers through 
out the state for the RJA 
and ANRJA. 

Edward A. Krehbiel, manager of Black. 
Starr & Gorham, New York, reviewed 
the silver problem, the facts of which 
have reported from month to 
month in THe Jewevers’ Crrcunar-Key 
stone, and Miss Beck of the state labor 
department explained the fequirements 
of the Connecticut State Law 
wages, hours and working conditions in 
retail stores. Joseph Basine of the Hart 
ford office of OPA, explained the price 
ceiling regulations and answered ques 
tions concerning their application to the 
jewelry business. 


ning war, 


active 


Connecticut 


been 


covering 


Resolutions were adopted urging mem 
bers to write or wire their Senators and 
support of the Green 
Bill, which provides for the release of 


Congressmen in 


Treasury silver, and to urge their em- 
ployees and friends to do the same. A 


telegram was addressed to the Connecti- 
cut Senators expressing the sense of the 


meeting, and many of the jewelers in | 


attendance dispatched wires direct from | 


the convention, urging support of the | 
measure. 
The convention concluded with a din- 


ner in the evening which was attended 
by approximately 65 members of the 


issoel ition 
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PALLITE 


PALLADIUM 
PLATING 
SOLUTION 


To prevent tarnish of your stock 
insist on PALLITE plating (Pal- 
ladium). In use by leading man- 
ufacturers of sterling jewelry. 


PRECIMET LABORATORIES 


Division of George C. Lambros, 
Refiner and Smelter 


and Development 
In Precious Metals 


64 FULTON ST. NEW YORK , 
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REED & BARTON 


SILVER POLISH 


r polist made by sil- 
ersmiths for jewelers 















super 
use and re- 
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Freight now prepaid in U. 8S. in 
specified minimum lots — jeweler 
recewing full 100% profit 

REED & BARTON - Taunton, Mass 








ONYX 


Recutting 
our Specialty 
PHILIP F. POPOLLA 


Imports— Lapidary 
10 E. 43rd ST. N.Y. CITY 











ENGRAVING - ENGINE TURNING 
DESIGNING - BROCADING 


* 


NORTH ATTLEBORO ENGRAVING CO. 
ATTLEBORO FALLS, MASS 














22 Patterns Sterling Stiver 
ANCHESTER 
SILVER COMPANY 


Providence Rhode Island 

















LZ 
STEP UP YOUR 
DIAMOND SALES 


by featuring 


ENGEL DIAMONDS 


Complete stocks of 
fine diamonds 


Mounted and loose 





BALTIMORE, MD. 











Kernan aR 
Wpolusale 
Jewelers. 


Z1 WEST 
BALTIMORE ST 


BALTIMORE, MD. 
“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 








TALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY e@ 





5 HOPKINS PLACE, BALTIMORE, MD. 








GEMSTONES 


By G. t. HERBERT SMITH 


An interesting authoritative 
book for the study and de- 
termination of gems. Con- 
tains 443 pages. 42 plates, 
four of which are in color. 


Price $4.00 Postpaid 


The Jewelers’ Circular-Keystone 
Chestnut & 5éth Sts 100 E. 42nd St 
Philadelphia, Pa. New York City 
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q Mrs. Dorris Nutter, proprietress of 
the Nutter jewelry store, Spencer, W. 
Va., which was seriously damaged in a 
recent fire, has purchased the ‘Tracy 
jewelry store in the same town. 

q The jewelry business in Oklahoma is 
up 44 per cent over last year’s figures, 
according to the Tulsa T'ribune, and some 
Tulsa stores are doing business 100 per 
cent greater than 12 months ago. 

q Letzeiser & Co., one of the southwest’s 
pioneer manufacturing jewelers, in Okla 
homa City, have quit business. Most ot 
the personnel and the majority of equip 
ment, including all dies, have been taken 
over by the Midwest Jewelry Co., manu 
facturing jewelers, Oklahoma City. 

q Fourteen Charleston, S. C., jewelry 
stores have agreed to close at 1 p.m. 
each Wednesday until after Thanksgiv 
ing, when regular hours will be resumed. 
A local merchants association resolution 
that each group of merchants regulate 
its own hours prompted the move. 

q James Levi, president of Leon Levi, a 
Baltimore installment jeweler, is credit 
ed with a novel method of promoting 
business. Receiving used watches in 
connection with the purchase of new 
ones, he has the old watches recondi 
tioned free of charge and then sent to 
any man in the service designated by 
the buyer of the new timepiece. 


Towel City Watchmakers Meet 

The Towel City Watchmakers’ Guild 
held its regular meeting, Oct. 8, at 
Kannapolis, N. C. P. B. Harris of 
Salisbury discussed the Federal tax as 
it affects watch repairing and the out- 
look for the watchmaker — receiving 
repair materials. The association voted 
to postpone the November and De- 
cember meetings and to hold the elec 
lion of officers in January. Plans will 
be made at the February meeting for a 
supper when the new officers will be 
installed for the new year. 


Missouri Trade Associations 
Lend Their Support to Proposed 
Watchmaker Licensing Bill 

In a move to eliminate “jackleg” watch 
repairing in the state of Missouri, the 
Missouri RJA and the St. Louis RJA 
recently enflorsed a new bill being ad- 
vanced by the Missouri Horological Guild 
to establish state examination and licens 
ing for all watchmakers. 

The bill, which was drawn up coopera 
tively by the St. Louis Horologieal Guild 
and the state association, was presented 
by Clemens I. 
latter group, at a meeting of the Missouri 
RJA Sept. 20, in Jefferson City, and was 
the principal topic of the session. Mr. 
Wolff explained the points of the bill, 
which is designed to cover the wateh 
making trade, and exhibited a number 
of watches taken in by retail jewelry 
stores in the state which had been ruined 
or seriously damaged by “amateur watch 
makers” going inte business within the 
past six months. Following the exhibi 
tion, the state association voted unani- 
mously to support the bill and to lend 
their aid in having it presented at the 
next session of the legislature. 

Following the meeting, Mr. Wolff took 


Wolff, president of the 


_ BALTIMORE 


| 
| 


SE SE 


aw escabner et Aa 


the same exhibit and copy of the bill to 
a Similar meeting of the St. Louis RJA, 
Sept. 23, and succeeded in getting the 
backing of that group as well. 

Five thousand copies of the bill have 
been printed by the Missouri Horologica! 
Guild, and will be distributed by mem 
bers to all jewelry stores in the state, 
according to Mr. Wolff. “If the bill is 
enacted; men now holding watchmakers 
positions in jewelry stores and inde 
pendent shops will not be required to 
take an examination for a watchmaking 
license,” Mr. Wolff said. “However, any 
person entering the watchmaking field 
in the future will be required to take an 
examination before a_ license will be 
issued. The war program, with the con 
sequent swamping of reputable watch 
makers in jewelry stores, has developed 
a huge new crop of inexperienced, incom 
petent ‘watchmakers’ who, instead of re- 
lieving the pressure on watchmakers, 
have actually made the problem worse 
Many of our stores report that more 
time is being spent in repairing improp 
erly done work of this kind than in any 
other type, and thus we feel the bill is 
a serious necessity at this time.” 


Slagle, Not the Watches, Traveled 

Robert J. Slagle, ANRJA’s vice-presi 
dent for the Southwestern region and 
president of the Houston Watch Co.. 
comes in for a bit of amiable kidding in 
the September number of the “Salesman 
ship Ambassador,” organ of the Houston 
Salesmanship Club. 

Characterizing him as “a natural born 
clock-watcher who got into the watch 
business,” the article states that in 1917, 
Bob went to work as a traveling watch 
inspector. With a nice sense of delicacy, 
the article points out that he did not 
inspect traveling watches but, rather, 
“was traveling, inspecting watches.” 
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In spite of conditions, the 
U. S. Jewelry Co. is anxious 
to serve you to the best of 
their ability. Perhaps we 
can fill some of your needs 
with profitable, fast-mov- 
ing items. 


* *] JEWELRY COMPANY 
WHOLESALERS 


BALTIMORE, MARYLAND 
| Importers of Easton Watches | 
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Kentucky Health Board Restrained 
By Circuit Court Judge in Case 
Involving Optometrist at Jeweler's 


Circuit Judge Churchill Humphrey 
granted a permanent injunction against 
the Kentucky State Board of Health, 
Oct. 2, prohibiting it from revoking the 
license of Dr. Harry G. Beiling, an op 
tometrist. The board maintained that he 
had violated the law by working on a 
salary basis for the Kay Jewelry Co. 

The action was the result of nearly 
three years of litigation which began in 
1939 when Dr. Beiling filed suit suit to 
enjoin the state board from revoking his 
license on the ground he was violating 
a 1938 statute making it unlawful for 
any optometrist to aid or abet any per 
son not holding an optometrist’s license 
in practicing optometry (i.e., 
employed by Kay, he helped Kay 
tise optometry.” ) 

At that time Judge Humphrey issued 
a conditional injunction, but directed Dr. 
Beiling to stand trial before the state 
Board of Health and to appeal its deci 
sion if for revoking the license, to the 
governor before returning. 

At a health board hearing, his license 
was ordered revoked and last June Gov. 
Keen Johnson upheld the board’s action. 
The board claimed that Dr. Beiling was 
employed on a salary basis and had “no 
personal relationships with his patients.” 
His employer, it added, was able to and 
did advertise its optical department in 
a manner not permitted to licensed op 
tometrists, resulting in a “circumvention” 
of the regulations governing licensed 
optometrists. 

Dr. Beiling contended that by install 
ing him and by not interfering with his 
practice, the jewelry company was not 
engaging in the practice 
He asserted he had_ the 


because 
“prac 


of optometry. 


same control 


Accounts $2 in Default 
Don't Have to be "Frozen" 
Under New Amendment 


deemed 
default is 


Charge accounts are not 
in “default” if the amount in 


now 


less than $2, according to Consumer 
Credit Regulation Amendment 9 an 


nounced Oct. 15 by the Federal Reserve 
Board and effective Oct. 26. 

Hence, for example, a current indebt 
contracted by a 
customer during September or 
September will not “freeze” the account, 
if the indebtedness is $1.99 or less. Here 
tofore, an unpaid balance, however 
small, has frozen the charge account. The 
change will relieve both merchants and 
customers from a requirement that 
been bothersome out of all proportion to 
its importance 

Another change prohibits the delivery 
of listed articles to a charge account 
that is in default, in anticipation of the 
of that article or a similar article, 
such as delivery “on approval,” “on 
trial” or as a “demonstration.” When a 
charge account is not in default, such a 
delivery, unless in anticipation of an in 
stalment sale, is to be considered a 
charge sale made on the day of delivery. 


edness charge-account 


before 


has 


sale 
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over his patients when employed at the 
jewelry store as he did while in private 
practice. He added that the had 
nothing to do with his practice, and that 
he only prescribed they 
were needed. 

Lee Hamilton, attorney for the State 
Board of Health, said he would appeal! 
the decision to the State Court of Ap 
peals “and to the Supreme Court of the 
United States if necessary.” It is his 
view that optometry is a profession in 
the same law and 
under this interpretation, an optometrist 
individual, not 


store 


glasses when 


class as or medicine, 
can practise only as an 


as an agent. 


Urge Tennessee Fair-Trade Law 


The state board of the 
Watchmakers’ and Jewelers 
met at Nashville, Oct. 
fair trade law at 


Tennessee 
Association 
4, to promote a 


the next session of the 


legislature. Guild No. 4 of Memphis, 
Tenn., was represented at the meeting 
by Max Sandler, president; IL. J. 
Thomas, secretary-treasurer; Dr. Join 
McQuirter, A. M. Lunamand and Don 


A. Dewar 


Norfolk-Portsmouth RJA Meets: 
All Officers Are Re-elected 


Fifty Virginia jewelers of the Norfolk 


Portsmouth area, attending the second 
annual dinner meeting of the Norfolk 
and Portsmouth RJA, Oct. 7, re-elected 
L. B. Rocke, president; Frank Hi. 


Driessell, vice-president, and C. P. Har 
mon, secretary-treasurer. 

Speakers at the 
Newport News jeweler, 


meeting included 
George Barclay, 
who discussed gemology, and R Ra 
Harper of the local FBI office, 
spoke on what that organization is doing 
to protect the 


who 


jeweler 


If the article “on ap 
proval” or “on trial” or as a “demonstra 
tor” is in anticipation of an instalment 
sale, the merchant must obtain at 
fore delivery a deposit equal to the down 
payment that would be required on such 


delivery of in 


or be 


an instalment sale. 

Still another change revises paragraph 
(f) of section 5 of Regulation W. Small 
items with a cash price of $5 or less can 
still be sold without checking the 
of the customer's charge account, assum 
ing that the person who 
sale acts in good faith without 
that the account is in default 
if it is discovered later that 
is in default, the merchant 
customer to either return the 
else immediately to pay for it in full 
and the merchant take this action 
promptly, in any event no later than 15 
days from date of sale. 


status 


authorizes the 
realizing 
However, 
the account 
must ask the 
article or 


must 


L. A. Watchmakers Do Their Part 


Forty Los An 
geles area have either joined the armed 


watchmakers in the 


forces or gone into war industry in 


strument work in the past month, ac- 
cording to S. P. Dravton, president of 
the Los Angeles Guild of the Horologi 


eal Association of California 


Allocate Canadian Silver 


An order placing silver and alloys cor 
taining silver undér direct allocation 
control, was issued by the Canadian Muni 
tions and Supply Department, Oct. 3 
According to G. C. Bateman, metals con 
troller, issuance of the order 
signed to prevent a black market 
might develop because of the difference 


was de 
whicl 


in price of silver in the U. S. and Car 
ada 

The order provides that no person may 
acquire or sell, without a 
than 500 troy ounces of fine silver or 500 


permit, more 


trov ounces of silver contained in 
alloy. Small jewelers and others wh 
need less than the 500 ounces specified, 


affected. 


will not be 


ag 
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Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—14 Kt in 
sizes; also Bill Clips, Charms 
Links to match 


three 
and 


Love Knot Ring—1l14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are _ distinctive and 
have sales appeal. 


CLIFFORD A. MILLER & CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 
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VOGUE JEWELRY CO. 


OF NEW YORK 
219 W. 7th Street 
LOS ANGELES, CALIFORNIA 
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CONSULT... 
M. Y. FINKELMAN 


or 
Diamonds and Diamond Jewelry 


EST. 1923 
29 E. MADISON ST. CHICAGO 


Srcomparable 


OUR WORK COSTS NO MORE THAN 
ORDINARY WORK 
BECKER-HECKMAN CO. 
19 &. Madison St. CHICAGO, ILL. 
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SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 
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Your JoBBER Has 


NEWALL 
“Quality Findings” 


The Newall Mfg. Co. - Chicago 








McRAE & SHAW 


168 N. Michigan Ave., Chicago, Ill. 


Radio and Display Advertising Specialists 


Originators and Producers of 
“THE OLD SHEPHERD'' RADIO PROGRAM 
EXCLUSIVELY FOR JEWELERS 








HANDBOOK FOR THE 
AMATEUR LAPIDARY 


By J. H. HOWARD 


Written to provide practical in- 
struction in all kinds of gem cutting 
for the beginner and the advanced 
amateur. Equally useful for pro- 
fessional lapidists. 


Price $2.00 Postpaid 
THE JEWELERS’ CIRCULAR. 
KEYSTONE 


100 E. 42nd St. 56th & Chestnut Streets 
New York, N. Y. Philadelphia, Pa. 
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CHICAGO. 


A. F. Edwards, of Oakland, and 

W. R. Burke, of Berkeley, Cal., visited 
the trade in Chicago recently on a buy- 
ing trip which included New York and 
Providence. 
q Frank Kiser, of J. F. Kiser Co., well- 
known Muncie, Ind., jeweler, visited 
friends in the trade in Chicago last 
month enroute to Wyoming for two 
weeks of deer hunting. 


West-Side RJA Elects Dutka 


q James Dutka, of the Anton J. Dutka 
Co., 3619 W. 26th St., was, elected presi- 
dent of the West Side RJA at its meet- 
ing at the Mid-West A. C., Oct. 12. 
Maurice Goldblatt, 10 S. Cicero Ave., 
was named vice-president; Oscar Seidel- 
mann, of Richard L. Seidelmann, 2615 
S. Pulaski Rd., was elected secretary, 


' and James Kuba, 4052 W. 26th St., was 


chosen treasurer. Members of the execu 
tive board are: Roy A. Drexler, 304 S. 
Cicero Ave., chairman; E. R. Miller, 
C. Hess, J. Hadraba, J. Jonas and 
EK. Smaha. Following a chicken dinner 
for members, wives and friends at the 
club on Nov. 9, installation of officers 
will take place followed by music, danc 
ing, refreshments and cards 


October Busy for Illinois Horos 


q October was a busy month for the Ili 
nois Watehmakers’ Association. On the 
ith, at a meeting at the Palmer House 
in Chicago, S. G. Brolin brought out 
plans for the organization of local guilds 
throughout the state, and a talk given 
by Milo C. O'Dell, of Waukegan, who 
spoke on “Profits.” The meeting was 
followed by a dinner-dance with J. F. 
Macke, of C. & E. Marshall Co., as toast 
master. 

On Oct. 8, at a meeting held at Elgin, 
Mr. Brolin, H. W. Johnson, secretary, 
and F, J. Macke installed the Elgin 
Horological Guild with 26 charter mem 
bers. This is the No. 2 guild, Chicago 
being first, and it is expected that in the 
near future many other guilds will be 


| organized and affiliated with the state 


association. 


Chicago Jewelers’ Association 
Holds "'Past-Presidents' "" Day 


Kleven of the 17 living past executives 
attended the “parade of past-presidents”’ 


| at the monthly luncheon of the Chicago 


Jewelers Association at the Palmer 
House, Oct. 15. 

In opening the business session, R. 
Schell Hulbert, president, introduced 
those present by seniority: B. C. Allen, 
Benj. Allen & Co.; John T. Montgomery, 
M. A. Mead & Co.; G. V. Dickinson, re 
tired from the Elgin National Watch 
Co.; Frank Milhening, J. Milhening, 
Inc.; Sidney Ball, The Ball Co.; H. Paul 
Juergens, Juergens & Andersen Co.; 
A. C. Becken, Jr.; Louis G. Buss, Buss 
Linthicum-Thorsen; Howard D. Schaef- 
fer, Elgin National Watch Co.; John G. 
Leiner, Benj. Allen & Co., and George 
Englehard, publisher. 

Mr. Juergens introduced the speaker, 
Paul G. Dallwig, well-known lecturer at 


| the Field Museum. While best known 
| to the trade for his lectures on diamonds 
| and precious stones, Mr. Dallwig chose 


for his subject on this occasion “The 
Parade of the Races in the News,” and 


ad 


gave some very interesting facts on the 
anthropology of many races in Africa, 
India, China, Japan and Pacific Islands. 


Detroit Firm Shows Rajch’s Gems 


Some long-dead Indian rajah’s loss is 
a Detroit jeweler’s gain. The Meyer 
Jewelry Co. in that city stopped side 
walk traffic last month when it displayed 
in a show window a gold filigree crown 
profusely set with old-cut gems. 

The diadem is thought to have been 
made about 300 years ago and to have 
been stolen from the treasure of an 
Indian potentate. Among its owners 
since the turn of the century were said 
to be J. Morissine, Jay Gould’s partner ; 
Edwin J. Berwin, Philadelphia philan- 
thropist, and Louis N. Simons ef New 
York. Meyer Rosenbaum, Meyer Jewelry 
Co. president, discovered the “Rajah’s 
lost crown” at a New York art dealer's 
and bought it for his “treasure chest” 
collection. 


Want to Get Into the Navy? 
Let This Man Fix Your Watch 


Rolland Millard-Turner, of Kansas 
City, Mo., repairs watches for a living 
and recruits for the U. S. Navy for 
recreation. The Navy now has 186 sail 
ors, flying cadets and officers that it 
might not have had if Millard-Turnet 
hadn’t been on the job. He served in 
the Navy for 11 years himself, being a 
lieutenant, senior grade, when honorably 
discharged, 


Oldest Jewelry Workers? 





A couple of old-time Charlies are Charlie 

Iverson (left), 83, and Charlie Grimm, 80, 

employed in the shop of Boyden-Minuth Co., 
Chicago. 


Claiming the distinction of being the 
oldest jewelry workers in the country, 
Charlie Iverson and Charlie Grimm, em 
ployed in the shop of Boyden-Minuth 
Co., Chicago, are both over 80 years old. 

Iverson, the older of the two, was 
born in Bergen, Norway, in 1859, and 
came to America when he was I1 years 
old. At the age of 13 he started to work 
for G. W. Hook, a firm which later 
became Graffe & Stanek, and 20 years 
ago he joined Boyden-Minuth. 

Grimm, born in Chicago in October, 
1862, began serving as an apprentice in 
the shop of H. T. Brand when he was 16. 
He later worked for Theodore Schroe- 
der, Griefenhagen & Bissen, J. Milhen- 
ing, Spaulding and at one time was in 
business for himself. 
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INSUFFICIENT DATA 


SEPTEMBER JEWELRY STORE SALES DROP | PER CENT 





Independent jewelry store sales in September, 1942, dropped 1 per cent 


below those for the same month of 1941, according to figures compiled by 


the Current Statistical Service of the Census Bureau. 


Disconcerting as this 


may appear at first glance, it does not by any means indicate a slump in 


jewelry sales, however. 
“second Christmas” 
that went into effect Oct. 1, 1941. 


Sales of independent 
erally, were 4 per cent above those for 
September, 1941. By and large, how 
ever, there was no high sales record 
set last September for general retailers, 
the general increase over the previous 
year being 22 per cent, while jewelers 
advanced 87 per cent. 

Greatest increase over September, 1941, 
was reported by Oklahoma with a gain 
of 39 per cent. Texas came second 
with sales 33 per cent above the 1941 
figures. Arkansas ranked third with 
sales 28 per cent above the previous 
September, and Kansas ran fourth with 
an increase of 27 per cent. 

Nine other states reported sales in 
excess of September, 1941's extraordi 
nary figures. Washington, which led 
the pack last vear with sales 117 per 


retailers, gen 


because of a last 


since in September, 1941, jewelers experienced a 


minute rush to beat the jewelry tax 


by 17 per cent; California ranked next 
with sales 16 per cent higher; Massa 
chusetts reported an increase of I+ per 
cent; Colorado jumped 11 per cent, and 
Indiana rose 10 per cent. Other states, 
reporting sales less than 10 per cent 
September, 1941, figures, were 
South Carolina, 8 per cent; Iowa, 3 per 


ibov e 


cent; Alabama, 3 per cent, and New 
Mexico, 1 per cent 

Only seven states reported Sales less 
than the previous September and Penn 
reporting 
sales, ranked second from the top last 
vear with an increase of 112 per cent. 
The other states reporting decreases, 
all reported increases of 65 per cent or 
more last year, so it is clear that they 
are more than holding their own. 


syly inia, the state lowest 




















cent higher than the previous year, —_ 
topped even that figure by 26 per cent. 1941 600 
Oregon exceeded September, 1941, sales te 
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Ten jewelers in Binghamton, Endicott 
and Johnson City, N. Y., organized as 
the Triple City Jewelers Association at 
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a meeting in Binghamton Oct. 7 with 
L.eon S. Davis, president, and Kenneth I. 
Van Cott. secretary treasurer 
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Good Condition 
Good Dials 
Waltham 
74, $2.50—15J, $3.50 THE PRICE OF 

18 Size Hunting, 

Elgin, Waltham NEW MATERIALS 
7J,$1.25—15J, $1.75 

Elgin, Waltham pallet forks, efc., 
7J3,$1.50—15J, $2.00 for all watches. 
6 Size Eigia. _Wal- Send sample of 
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O-Size Elgin, 
18 Size O.F. Wheels, pinions, 
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Snapped at the speaker's table at the fourth annual dinner-dance of the Retail Jewelers 

Association of Western Pennsylvania were, in the usual order: Harry M. Lasday, associate 

chairman; Mrs. Lasday; Paul S$. Hardy, general chairman; Mrs. L. D. Helfer; Leonard D. 

Helfer, president of the association; Mrs. J. C. Grau; Herman M. Hollander, toastmaster 
and John C. Grau, chairman of the advertising committee. 


“Priorities” Cast Regales 
Western Pennsylvania 
Jewelers and Friends 


\ floor show featuring Phil Baker 
and such stars of “Priorities of 19142” 
as Lou Holtz, Willie Howard and Jerry 
Cooper, was the high spot of the fourth 
annual banquet and dance of the Retail 
Jewelers Association of Western Penn 
sylvania, held at the William Penn Ho 
tel, Pittsburgh, Sept. 29. Four hundred 
jewelers and friends from Eastern Ohio 
and West Virginia for the first time, 
were among the more than 1000 persons 
present. 

Leonard D. Helfer, re-elected presi 
dent of the organization, was the only 
speaker on the evening’s program. In 
his address of welcome, he stated that 
“business as usual” as an ideal must be 
abandoned for the duration, stating 
“we will sacrifice all to win this war 
and to create a just and lasting peace 
thereafter.” 

On behalf of jewelers from Western 
Pennsylvania, Eastern Ohio and West 
Virginia, Herman M. Hollander, legal 
adviser to the association and_ toast 
master, presented Mr. Helfer with a 
china dinner service, in appreciation 
of his four years as president of the 
organization. Other persons introduced 
by the toastmaster included Paul 5S. 
Hardy of Hardy & Hayes, Pittsburgh, 
general chairman for the affair, and 
Harry M. Lasdav of L. Schmidt's, 
Braddock, associate chairman. 

q Now in ils seventh year, the weekly 
amateur hour broadeast over WJAS, 
Pittsburgh, and sponsored by Henry 
Wilkens & Co., resumed after its first 
vacation Oct. 18. It will be less of a 
commercial project and more of a War 
Bond-selling contribution to the war 
cause, according to a spokesman for the 
company. 

q One hundred and twenty employees 
and friends of Henry Wilkens & Co., 
vave a dinner-dance to Gus Bastheim, 
president of the firm, and Mrs. Bastheim, 
in honor of their silver wedding anni 
versary Oct. 7. The affair was held at 
the Roosevelt Hotel, Pittsburgh. 





DAVID WEIS « CO. 
DIAMONDS 


1101 CLARK BUILDING PITTSBURGH 

















WESTERN PENNSYLVANIA 
HOROLOGICAL INSTITUTE 
Modern Methods of Watchmaking 
\ DAY and EVENING CLASSES ww 
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OBITUARY 


Freo E. Armirace, for over 50 years 


a jeweler at Jamestown, N. Y., died 
Oct. 5. 
Tueopore Bentiey, 83, a jeweler in 


the Franklin Hotel Bldg., Philadelphia, 
died during October. 

Cuartrs A. Berkey, 72, for many 
vears a manufacturing and retail jeweler 
in Detroit, Mich., died suddenly Sept. 30. 

Frep E. Bieuner, for many years 
Chicago manager of the Wm. L. Gilbert 
Clock Co., and later with R. Wallace & 
Sons Mfg. Co., died suddenly Oct. 11. 

Frepertck C. Boor, 86, retired presi- 
dent of Frederick C. Bode & Sons, Phil- 
adelphia jewelers, died Oct. 4. 

E. B. Bory, 68, for many 
erator of a jewelry store at 
Wash., died late in September. 

A. C. CaJacos, 65, Lima, O., jeweler, 
died Oct. 16 from injuries sustained in 
an automobile accident. 

Dr. J. C. F. Cortins, 80, optometrist 
and jeweler at Bellingham and Lynden, 
Wash., died during September. 

Cuaries I. Dockuorn, retired Oska 
loosa, Kan., jeweler and a veteran of the 
Spanish-American War and World War 
I, died Oct. 13. 

Wituiam J. Dorner, 68, for 40 years a 
member of the department of 
Henry Birks & Sons, Montreal jewelers, 
died Sept. 25. 

CLARENCE C, FreNcH, 76, Erie, Pa., 
jeweler for 50 years, died Oct. 18 after 
i brief illness. 

Joseru T. 


years op- 
Spokane, 


sales 


Grorrrion, for many years 
a jeweler at Manchester, N. H., died 
Oct. 6 after a short illness. 

AnrHony F. Haserr, 81, pioneer 
Denver, Colo., jeweler, who retired 10 
years ago, died Sept. 17 at Miami, Fla. 

Epwarp A. Haur, 54, diamond sales 
man for Perel & Lowenstein, Memphis, 
Tenn., died Oct. 17 after a brief illness. 

JosepH Harrern, Bayonne, N. J., 
jeweler, died suddenly Oct. 7. 

JosepH R. Hurcutson, New 
land, Pa., jeweler, died Oct. 2. 

Arvin B. Irion, 59, for many years 
associated with Matt Irion & Sons, Lou 
isville, Ky., jewelers, died Oct. 13. 

R. E. Jerrorps, 65, Texarkana, 
jeweler, died suddenly Oct. 7. 

Jacop KINsperG, 57, Des 
lowa, jeweler, died suddenly Oct. 10. 

Cart H. Keuscuer, 68, for 40 years a 
jeweleg at Mahanoy City, Pa., died 
Sept. 27. 

Freperick H. Koriter, 62, retired 
Astoria, N. Y., jeweler and son of the 
first jeweler in that city, died Oct. 9. 

GuNNaR Korsmo, 87, for many years an 
employee of the Elgin Watch Co., died 
in Elgin, Oct. 6. 
James W. Leonard, 
for 40 years head 
instructor in the en- 
graving department 
of the Bowman Tech- 
nical School, Lan- 
caster, Pa., died of 
heart disease Oct. 
9. After graduating 
from Lancaster High 
School in 1892, he 
attended the Bow- 
man School and af- 
ter graduating was 
employed for sev- 
eral years as a jour- 
neyman engraver. 
He then joined the faculty of the Bowman 
School and became head of the engraving 
department in !901I. 


Cumber 


Ark., 
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Moines, 


leon LevYTANSKY, 73, retired 
Yoakum, Tex., jeweler, died Oct. 11. 


Srantey J. Loren, 52, for many years | 


an official of the Letzler Lorch Co., Lou- 
isville, Ky., manufacturing jewelers, died 
Oct. 10. 


Paut Messerty, York, Pa., watch- 
maker and jeweler, died Sept. 29. 
ApotpH A. Mrerow, 80, oldest active 


jeweler in Tacoma, Wash., died Sept. 29 
after a six months’ illness. 

A. Y. Moorerretp, 90, veteran watch- 
maker and oldest Waco, Tex., jeweler, 
in business for 57 years, died Sept. 19. 

Wirrrep C. Morrison, former propri- 
etor of a jewelry store, Toronto, Canada, 
died Sept. 24. 

Joun G. NiepeRMAN, 63, for 30 years 
a jeweler in Newark, N. J., died Oct. 6. 


D. J. Prerreautr, for 36 years a 
jeweler at Lowell, Mass, died Oct. 6. 
Ansperr H. Puiurps, 59, Fort Worth, 


Tex., jeweler, died Oct. 9. 


Harry Rayman, for 35 years a 
jeweler at Mount Vernon, N. Y., died 
Oct. 3 

Kru D. Rum™et, 56, for 30 vears a 
jeweler at Richmond Hill, N. Y., died 
Sept. 12 after a long illness. 

Kp Sresinc, 43, formerly a_ retail 
jeweler in Dubuque, Iowa, and associ 
ated with J. Frank Milhening, Inc.. Chi 


cago, for the past nine years, died Oct. 
12 after a short illness. 


Wititam Srantey, 51, for 16 years a 
jeweler and watchmaker for C. E. 
Fritts, Easthampton, N. Y., died 
Sept. 15. 

Rogert [.ee WaGGoner, 72, retired Ok 
lahoma City, Okla. jeweler, died 
Sept 13. 

Tuomas A. Wartson, 74, for many 


years principal of the Toronto Horologi- 
cal School, an expert watchmaker and 
inventor of scientific instruments, died 
Sept. 19 at Toronto, Canada. 
FrepERICK WeEltss, 84, 


retired Newark, 


N. J. jewelry manufacturer, died Oct. 14. 
Horace B. Winsuip, 69, for 32 years 
an enameler with Tiffany & Co., New 


York, and more recently operating his 
own shop in Belleville, N. J., died 
Sept. 26 


New Wartime Postal Rule Restricts 
Sealed Packages by Airmail 


The sending of sealed 
airmail has been sharply 
a new regulation of the Post Office 
issued Oct. 23. Under this new rule, 
sealed packages which are intended for 
airmail will be transmitted by the Post 
Office only after they have been opened 
by a postal employee, the contents in 
spected and the package endorsed by 
the Post Office as being acceptable for 
mailing—a procedure to which shippers 
of precious stones and jewelry may not 
care to submit their packages. 

The purpose of the regulation, of 
course, is to prevent possible sabotage 
of airplanes through the airmailing of 
inflammable or explosive materials 
which can be guarded against only by a 
thorough inspection of every package. 

The Post Office suggests that stone 
and jewelry houses make all mail ship- 
ments by regular registered mail which 
goes by railroad and is not subject to 
the special regulation. 

Likewise, retail jewelers should not 
request airmail delivery of packages 
except in cases of extreme urgency. 


packages by 
restricted by 


| 





PIN SPRAY 


Made in beautiful transparent 
hard enamels on sterling silver and set with 


vari-colored 


genuine marcasites. Attractively priced 


See our large line of Miraculous Medals 


in Sterling Silver, set with Birthstones, 
Motor-of-Pearl or Onyx. G/F. Spray Pins. 


FRENCH JEWELRY CO. 
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Fire and Lightning, up to pol- 
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2. Windstorm, Cyclone or Tor- 
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. 
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Explosion. 


5. Aircraft, loss caused by fall- 
ing aircraft of any kind. 


6. Vehicles, loss caused by ve- 
hicles not owned or operated 
by the insured. 


7. Smoke Damage, due to sud- 
den, unusual and faulty op- 
eration of stationary heating 
plant. 


8. Riot, loss or damage by riot 
and riot attending a strike. 
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Greenwold Grift Co. 


The House of Quality and Service 
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VIRGIN Diamonds 
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4 Frank Hebers, for many 
watchmaker with the Frank Herschede 
Co., is now associated with Lange ‘The 


years a 


Jeweler. 

q Rudolph Flaxmeyer, formerly employ- 
ed as a watchmaker by the Vogelsang 
Jewelry Co., now is associated with the 
J. Benzinger Co. 

q Joseph Dilger of the Motch Jewelry 
Co., Covington, observed a double cele 
bration Oct. 13, the day marking his 65th 
birthday and his 39th wedding anniver 
sary. 

q Local jewelers last month entertained 
William Pierpont of the Hamilton Watch 
Co., Lancaster, Pa., on his last business 
trip here for the duration of the war. 
He informed his friends that in the fu 
ture he would be stationed at the com 
pany plant. 

q Charlie Dispeker, president of the 
Town Criers, has promised that on _ his 
return from a Southern trip he will sus 
pend the “no activities for the duration” 
rule of the organization. He indicated 
that several gatherings of the 
group would be held during the ap 


social 


proaching holidays. 

q Their quarters at 7th and Vine Sts., 
badly damaged by fire several months 
ago, operators of the Getz Jewelry Co. 
have now re-installed their downtown 
store at that location. While the prem 
ises were being rebuilt and modernized 
the business was conducted in temporary 
quarters at 7th and Walnut Sts. 

q The Peerless Jewelry & Optical Co., 
Newport, closed up shop late in October, 
at least for the duration. Disposal of 
the company terminates a 15-year part 
nership between Joseph Besse and Frank 
Strategier, its operators. Besse enlisted 
in the Navy recently and Strategier, an 
optometrist, will enter the Army within 
several weeks. 

q An unusual exhibition of old watches 
was made before the Men’s Club of the 
Norwood English [Lutheran Church Oct. 
15, most of the time pieces being pro 
vided by members of the Cincinnati 
watchmaking industry. The display also 
included the enlarged escapement of a 
watch, built on a ratio of about 50 to 1, 
by students of Frank Foegler, local 
watchmaker. Mr. Foegler addressed the 
club on the topic, “Measurement of ‘Time, 
Ancient and Modern.” 


Cleveland's 24-Karat Club Hears 
That Jewelers Cooperate with OPA 


“Jewelers familiar with OPA regula 
tions are cooperating 100° per cent,” 
Emerson |. Mason of the Cleveland 
OPA office told the members of. the 24 
Karat Club of Cleveland and Northern 
Ohio at their regular October dinner 
meeting. A question-and-answer session, 
folowing the talk, cleared up many mat 
ters of uncertainty in the minds of those 
attending. 

Bruce MceCague of Cowell & Hubbard 
Co., a member of the Silver 
Emergency Committee, brought — the 
members of the club up to date on the 
silver situation, and Clarence S. Moses, 
new managing director of the club, re 
ported on the organization’s participa 
tion in sponsoring passage of a fair 
trade bill in Ohio. 

Lewis T. Benway of Basch’s jewelers, 


[ Tsers 


CINCINNATI 





president of the club, presided over the 
business meeting, and William Theis ot 
the Webb C. Ball Co., vice-president, 
presided over the forum following Mr 
Mason’s address. 


Cincinnati Guild Backs Campaign 
For Ohio State Watchmakers’ Bill 


Plans by which it will cooperate with 
similar organizations throughout Ohio in 
another effort to have a state watch 
makers’ licensing bill passed, were dis 
cussed at the Oct. 1 meeting of the 
Cincinnati Guild, Ohio Watchmakers As 
sociation. The organization participated 
in an unsuccessful campagn to get Ohio 
General Assembly approval of the bill 
last year when it passed the Senate but 
was pigeon-holed in the House. 

Its backers are more optimistic of its 
chances when the legislature meets again 
in January, since one objectionable 
clause has been removed. This permits 
exemption of the Gruen Watch Co., 
Cincinnati, which maintains that it is 
primarily a manufacturer and whole 
saler. 

Principally, the bill provides that an 
examination given by a state board must 
be passed and a certificate obtained be- 
fore a person can set up a watchmaking 
or repair business. ‘To pass the examina 
tion it is estimated that several years of 
training would be necessary. 


Northern Ohio Guild Studies Opal 


Inaugurating a series given by ad 
vanced gem students, Gene Koontz, of 
the W. J. Frank Co., Akron, discussed 
legends about opal at the second meet 
ing of the Northern Ohio AGS Guild, 
Oct. 1, at Western Reserve University, 
Cleveland. Dr. Henry Donner, faculty 
leader of the guild, discussed the history 
of opals, their occurrence in nature and 
their optical, physical and chemical 
properties. Raymond Hoover set up a 
display of cut opals of different varie 
ties, and the guild members were re 
quired to appraise them. 


Oldest Wisconsin Watchmaker 


G. R. Evans, proprietor of the oldest 
established business in Kendall, Wis., 
observed his 50th anniversary in the 
retail and watchmaking business in that 
city in October. He was at one time a 
watch inspector for the Chicago and 
Northwestern Railway Co. 


THE SCHUMER BROTHERS 
COMPANY 


Workers in Precious Metals 


5 E. Third St. 


Cincinnati, Ohio 


Gold and platinum mountings and wed- 
ding rings. Antique reproductions and 
spectal orders. Send us your specifica- 
tions. We'll submit a design without 


obligation. 
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q Thomas Long Co. has just finished re 
decorating its store. The walls have been 
done over in oyster white, with a grey 
trim for contrast. ; 
q The Eastern New England Guild of 
the American Gem Society from now on 
will hold its regular monthly meetings in 
new quarters which it has taken at 69 
Newbury St. Previously the Guild met 
at the Museum of Natural History. 

q Shreve, Crump & Low Co. has opened 
a gift shop, featuring china, 
leather and copper from the Lunning 
collection. The display is set off by a 
particularly effective decorating scheme, 
with a background of walls tinted 
Swedish blue, and panels of soft grey 
and citron green. The draperies are of 
green and chairs are upholstered in the 
same. shade. 

q On the home front, Harold 'T. Par 
tridge, of Trefry & Partridge, 22 Bea- 
con St., Boston, has stepped in to carry 
on as acting-president of the Massa 
chusetts RJA as Douglas Nathan, for 
mer president, 
the Army. Mr. Partridge was formerly 
second vice-president of the association 
and will hold the office of acting presi 
dent until the next regular election of 
officers in April. 

q D. C. Percival & Co., Boston whole 
salers, held their annual dinner at the 
Boston Garden Club, Sept. 24, with 40 
employees and members of the firm at- 
tending. Lawrence F. Percival, Sr., 
presided, and Norman F. Hayes, man- 
ager of the company and the oldest em 
ployee in point of service, was given a 
watch in commemoration of his senior 
ity. Each person present was 
worth of defense stamps, and four $5 
stamps were sent to each Percival em 
ployee in the 
q The annual beefsteak dinner of the 
Boston Jewelers Club was held at the 
latin Quarter, Oct. 28. A special per 
formance of the regular floor show was 
presented for the benefit of the club 
members and their many of 
whom were men in the Arthur 
M. Horne, of Shreve, Crump & Low Co., 
is president of the club; L. Blaine Libby 
of E. F. Lilley Co., Milford, is vice 


glass, 


transfers his services to 


given S5 


armed forces 


wuests, 


service. 


president, and John S. Kennard of Hodg- 
son-Kennard & Co. is 
surer. 

q Wartime 


Boston have 


secretary-trea 
transportation problems in 
resulted in the staggering 
of store hours. Some are now opening 
at 1 o'clock on Mondays and remaining 
open until 9 p.m. A few retained their 
usual Monday hours and remain open 
on Wednesday evening. Boston jewelers 
on the new Monday schedule 
Shreve, Crump & Low Co.; A. Stowell & 
Co.; Smith-Patterson Co.; Thomas | ong 
Co.; Hodgson-Kennard & Co.;: Homer's, 
Inc.; Rogers Jewelry and E. B. Horn 
Co. Bigelow-Kennard Co. keeps open 
on Wednesday evening, while Homer's 
and Rogers Jewelry are open both Mon 
day and Wednesday evenings. 


include: 


F. Forrest Davidson Named 
Central New England AGS President 


The Central New England Guild ot 
the American Gem Society held its an 
nual meeting at the University Club. 
Boston, Sept. 24 , 

An election of officers for the coming 
vear was held, and F. 
of Thomas Long Co... was chosen presi 
dent; Hayward Macomber of Shreve, 
Crump & Low Co., vice-president; Miss 
Elizabeth M. Brown of the Eastern 
A.G.S. office, Boston, 
Mrs. Ella J Bird of 
Needham, 

The collecting of minerals as a hobby 
was the topic of Prof. Merwyn Bailey 
who illustrated his 
lecture with many unusual and interest 
ing exhibits. Dr. Edward Wigglesworth, 
president of the Gemological Institute 
of America, and leader of the Guild 
group, coming 
year. 


Forrest Davidson 


secretary; and 
Peterson, Ine., 
treasurer. 


of Boston University, 


spoke on plans for the 


at the meet 
ing that four men, formerly members of 
the Guild are now in the service. They 
are: Doug las 
Fitchburg: Chester Wiggins, D. C. Per 
cival Co. Boston; Henderson 
Lynn, Mass.; and Wendell Hay, 
& Partridge Co., 


Announcement was made 


Trefry 
Boston 


Boston Jewelry Firm Started as a Traveling Bag 





(Above) Marcel Smith's original 
store, a traveling bag. (Right) 
The Smith-Patterson Store today. 


Sixty-six years ago Marcel Nelson 
Smith, of Boston, packed his entire stock 
of jewelry in a traveling bag and started 
off. Some time later he opened a small 
store at 546 Washington St. After that 
he moved to 46 Summer St. Finally, 50 
vears ago, he took quarters at Summer 
ind Arch Sts., and that is where Smith 
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Patterson Co’s. present store stands. 

Celebrating its 50th anniversary at 
the same location, the Smith-Patterson 
firm held a store-wide sale of watches, 
silver, diamonds, gift-wares and jewelry. 
In every department of the store 50 gift 
values were given prominence to tie in 


with the anniversary celebration 
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Serving Jewelers in 
New England and New York 
State 





OUR DIAMOND 
Department offers } 
a wide selection and 

complete stocks 











1. ALBERTS SONS, Inc. 
373 WASHINGTON ST., BOSTON 4 
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Karat Gold on Sterling) 


ond STERLING SILVER 


REAL STONE JEWELRY 


Sold direct to retailers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 





MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address: 


Administrative Office 


1112 BOYLSTON STREET 


Boston, Massachusetts 
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Keystone Watch Repair Record Book 
144 pages—spaces for 2,000 
Entries—$2.50 Postpaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 
100 East 42nd St. New York, N. Y. 


























Where to Buy 
AMERICAN 
China and Glass 
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LENOX CHINA 
SERVICE PLATES 
DINNERWARE 

NOVELTIES 


Wade in America 





to 


LENOX 


LENOX. INC. Trenton. N. J. 














“CARENADE” CRYSTAL 


Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 


Send for iMlustrated Catalog 
7 
ENRIGHT - LE CARBOULEC, INC. 


160 Fifth Ave. New York City 
CHelsea 2-5558 








HAWKES CRYSTAL 

GLASSWARE 
for discriminating 
people—WRITE 

T. G. HAWKES & CO. 


CORNING, N. Y. < 
N. Y. Office: 542 5th Ave. op warmrrors 


DECORATIVE 


ACCESSORIES 


MARY RYAN 


ne ee & 


22 GIFT AND ART 


Now York 
Ch 


Fifth Avenue 





Merchandise Mart cago NOVELTIESG 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26 W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 





ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 
DE LUXE TABLEWARE 


for the 


FINE CHINA TRADE 


MADE INAMERICA * MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 








BLENKO 
HAND MADE GLASS 


also 
A wide diversification of smart gift lines and 
decorative accessories. 


RUBEL & FENTON 


225 Fifth Ave. New York 











WANT ADS 
It pays to use Jewelers’ Circular- 
Keystone Classified Ads 
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Carl Rosenberger Named 
Chairman of Federation of 
Jewish Charities Campaign 


Carl Rosenberger, of Cohn & Rosen 
berger, Inc., will serve as chairman of 
New York-Brooklyn Federation of Jew 
ish Charities campaign, according to 
Norman S. Goetz, campaign chairman. 
Mr. Rosenberger announced that the 
associate chairmen who will assist’ him 
in this year’s drive will work toward the 
goal of 100 per cent industry-wide co 
operation. 

“Only through full and unstinting ef 
fort,” said Mr. Rosenberger, “can 
hope to meet the current needs of those 
we serve, for the 116 health and welfare 
institutions affiliated with the two Fed 
erations are this year carrying a double 
burden. While continuing their normal 
day-to-day activities that aid and com 


we 


fort more than 300,000 people annually, | 


they have taken on all the new tasks 
arising from the war emergency.” 

Mr. Rosenberger pointed out that the 
current campaign marks the 25th anni 
versary of the New York Federatien. 
“To many men in our industry,” he stat 
ed, “the occasion will stand as a landmark 
in a proud tradition of loyal support, 
for, since the first city-wide appeal in 
1917, they have been whole-heartedly 
contributing to Federation funds. 
Through their unceasing efforts the Cos 


tume Jewelry Division is today one of | 


the largest and most effective groups 
serving the Federation and its institu 
tions.” 

Associate chairmen working with Mr. 
Rosenberger are: Saul Ganz, of D. Lis 
ner, Inc.; Max C. Meyer, of Richelieu 
Pearls and Milton J. Heller, of Heller 
Deltah Co. 

Co-chairman of the jewelry division 
include: Alexander E. Arnstein, Ben 
jamin Eichberg, Samuel P. Epstein, 
Mendel Haber, Henry I. Jacobson, Ben 
jamin Lazrus, Isidore Lipshutz, Jacob 
H. Schaeffer and Milton Weill. 

The vice-chairmen are: Alexander 
M. Arnstein, Lazare Kaplan, Henri 
Untermans, David Weisburger, dia 
monds; John H. Ballard, Morris Guil 
den, Norman M. Morris, Herbert Ollen 
dorff, watches; Oscar Heyman = and 
Maurice Tishman, platinum and dia 
mond jewelry; Raymond Abrahams and 
Lawrence B. Malawista, dealers and 
jobbers; Herman L.. Baskin, William B. 
Ogush, David Schapiro, manufacturing 
jewelers; Bernard Jolis and Hartog J. 
Lamon, rough diamonds; Isidor Lassner, 
Leopold Nathan, Herman M. Paskow, 
Jerome Richheimer, pearl, gem and 
semi-precious stone dealers; Albert 
Bookbinder, Samson Hittner, Max Wolf, 
downtown jewelers; Leo Kobrin and 
Bernard Robinson, retailers; Jack 
Podel, case manufacturers; Max Gersh- 
Max Jacoby, Morris Sherry, 
Stern, attachment manufactur- 
ers; Harry Cohen, M. Fred Hirsch and 
Ralph W. Sabin, silverware. 


Be Wary on Memorandums 

Tue Jewevers Crrcunar-Keystone has 
been informed that a man in the New 
York area has been securing jewelry on 
memorandum by announcing himself as 
a representative of various wholesale 


| and retail firms and then vanishing with 


the goods. 


Manufacturers and wholesalers are 


| 





urged to investigate carefully the cre 
dentials of all persons attempting to 
secure goods on memorandum. In cases 
of doubt, a telephone call to the firm 
represented should establish the au 
thenticity of the purchaser. 


Revere Tools Now Museum Pieces 


A set of tools, used by Paul Revere 
for ornamenting his silverware, has just 
been added to the museum of the Essex 
Institute, Salem, Mass. Seven tools are 
in the set, the eighth one being missing 
Each tool has a numeral indented into 
its side and the set includes little chisels, 
awls, saw tooth and a few other points, 


and is in a small round wooden case. 
q RK. W. Applegate, formerly with E 
W. Reynolds Co., is now greeting his 
friends at the establishment of R. P. 
Gallien, materials and precision tools, 
220 W. 5 St., Los Angeles, Cal. 








Where to Buy 
IMPORTED 
China and Glass 











PAUL A. STRAUB & CO.. Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 








EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Cramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 











ENGLISH 


YNSLOY BONE CHINA 


FISHER, BRUCE. CO. 


Phila.: 221 Market St. - New York: 1107 Broadway 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 











ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The eriginal production 


WM. S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, WN. Y. 





JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 


English Staffordshire Ware 
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The ABC of Modern Engraving 


by WILLIAM KASSEL 


Chapter IV--Practical Suggestions for the Engraver 


; OLDING an article steadily and firmly while en 
graving without denting or marring it is an im 

portant consideration. To achieve this end it is often 

necessary to use a special holder or attachment. 

A small piece of hollowware, such as a baby cup, 
is best held by fitting inside the jaws of the block 
two pieces of leather about 2 by 24g inches and about 
3/16 inch thick. The leather should be the width of 
the jaws and the depth of the block so as to rest on 
the bottom of the opening and be flush with the top 
of the jaws. Flatware also is held better and safer 
between two pieces of leather, for pins have a tendency 
to dent. An improvement over the two pieces (for 
knives only) is one large piece of a size that when it 
is bent in the center it will rest at the bottom of the 
jaws, and the top edges will be flush with the top 
of the block. A few V-shaped cut-outs on each side 
will help to hold more securely. The top end will re 
main sprung, making it easier to place the knife in 
the jaws than when two pieces of leather have to be 
held in position while fitting the knife between the jaws. 

Pieces of leather the full width of the jaws are also 
useful for holding pens and pencils that are to be 
marked in the shield or on band. Most of the bands 
will turn around on the barrel of the pen from the 
pressure of the graver, but if you place the band so 
that it will be between the leathers at one end of the 
jaws, and apply the pressure carefully, it can be held 
without turning. 

The link holder shown in the sketch (center of Fig. 
34) will safely hold most styles of cuff links, and is 
easy to make. Use a piece of good quality wood about 
5/16 inch thick, cut it to the shape shown in the draw 
ing making the size about *%4 by 214 inches, and glue 
a strip of leather around the edge. Either the center 
or the ends of the holder can be used, depending on 
the type of link to be engraved. 

Crosses are a problem, for, since most of them are 
hollow and thin, any pressure will dent them beyond 
repair. The holder illustrated at the bottom of Fig. 
34 will hold most types without danger of denting 
when reasonable care is used. Using a good grade of 
wood, cut a block about 1°; inches high by 2!4 inches 
wide and %4 inch thick. The grain of the weod should 
A slot 3/16 


to 14 wide and about 114 inches deep is cut in the 


run lengthwise of the 1°4 inch dimension. 


upper edge of the block as shown in the drawing. Do 


not make the slot much wider than the crosses to be 


FOR NOVEMBER, 1942 





\_ [ 

















TOP OF CHOCEK 
y ASAD | 
Y 


Sloe 

ny re 
AXTRA 
PECL 























SlI« IK CNnecr 


wera CYvr-oVU7 


Fig. 34. Holders, top, for comb; center, for cuff links; below, for 
crosses. 


held, for if the opening is too great, too much pressuré 
will be needed to hold the smaller sizes, with conse 
quent danger of breaking. A strip of lead about 3/16 
inch thick is attached to each of the top edges by 3 


very small thin nails or countersunk screws. Grooves 
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GOLD 
STANDARD 


IS 999.75 PLUS 


and other standards of fineness maintained 
in all our other metals 


FINE GOLD PLATINUM 
PALLADIUM 


lridium—Ruthenium—Rhodium—Osmium—Silver 
Platinum in all degrees of hardness 


Platinum and Gold Solders 
Stamped with the K & L guarantee of Quality 














WE SOLICIT YOUR Kastenhuber & Lehrfeld 


eee + Seen SMELTERS AND REFINERS 


SCRAP GOLD AND 


PLATINUM 21 West 46th Street NEW YORK, N. Y. = 
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“THE PATHWAY TO SUCCESS” 


As a part of 
the WatchMaster, this 
little assembly has 
long proved its de- 
pendability in record- 
ing watch rates for 
watchmakers through- 





yet-so much out the country. It is ——————— 
now summoned to WATCHWORK STONE SETTING 
duty for the development of rapid-firing equip- JEWELRY ENGRAVING 


BRADLEY POLYTECHNIC INSTITUTE 


SCHOOL OF HOROLOGY 
Dept. C Peoria, Ill. 


ment in still another type of precision instru- 
ment that we are building. 














So little, yet so much—among the vitally 
important contributions ; 
to a speedier victory. 





























4nother instance in oo Wx: 

which the accuracy of We hh LE a fi WATCHES AND 
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~ a - : Four specialized oils for all watches, clocks and delicate precision instruments 

A mer ] -aAnn | ] me | T O¢ | ucts [] are produced by the Nye laboratories. These oils are considered the ‘‘standard’’ 

f & quality by most craftsmen, who have learned they ean depend upon the 

3 unvarying grades and fine results obtained from them. Porpoise jaw crudes, 

i controlled from ‘‘fish to finish’’ by skilled American workmen. You get 

‘‘quality in a bottle’’ when you ask your materials supplier for Nye Oil. 
INC. 


ne . . 
580 Fifth Ave. Inc e New York, N. Y. 
: : MASS. 
Distributors of Western Electric Watch-rate Recorders _.. SINCE 1844 
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in a variety of widths and depths so that various sizes 


of cross will lie in flush are then cut cross ways in 
the lead strips. These are indicated by the white 
bands in the illustration at the lower right of Fig. 34. 
The white dots show where the nails are placed along 
each outer side of the holder close to the top. On 
each of the outer sides of the holder glue a thin strip 
of wood about 14 inch wide and the full width of the 
holder. When the holder is placed in the block the 
jaws should strike this piece, so that the squeeze will 
come on this re-inforcement. The cross is placed in 
the groove in which it fits tightest, the attachment is 
placed between the jaws of the block, and just enough 
pressure is applied to hold it firmly. 

Teeth are sometimes broken out of combs as a re 
sult of the comb not being held correctly while en 
graving. A holder that will prevent this is very easy 
to make from a piece of sheet metal about 3 inches long 
by 114 inches wide. Simply bend a flap about % inch 
wide along one of the long edges as illustrated (top of 
Fig. 34). In use, the teeth of the comb are placed 
inside the flap. If the back of the comb is straight, 
the whole thing is then placed between the jaws of the 
block, with the bent edge of the sheet metal resting 
against one jaw, and the back of the comb against the 
other. Otherwise pins are placed in the block to hold 
the back of the comb on one side and the holder on 
the other. 

A practical holder for bread and butter plates can 
be made from a single piece of hard steel wire 10 
inches in length, of a thickness that will fit tightly in 
the holes provided in the block for the pins. It is bent 
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Fig. 35. Holder for bread ond butter plates. 


to the shape illustrated (Fig. 35) with the aid of a vise 
and pliers. To make it, place one end of the wire in a 
hole of the jaw, mark it for depth, then mark the other 
end the same way, and bend both ends downward at 
right angles. Then bend the wire in the curves shown in 
the pattern. 

In use, the bent ends of the completed holder are 
placed in the two end holes of the first row of the 
right jaw. Two single pins about one inch long are 
placed in the left jaw. These pins should have a half 
moon about 3/16 in length filed into them near their 
tops. With the left hand, insert the plate between the 


FOR NOVEMBER, 1942 





loops of holder, the rim at the opposite side being held 
in place by the grooves in the pins. Place the plate 
so that the lettering to be engraved will be on the 
rim nearest the pins. Be careful not to apply too 
much pressure when you tighten the jaws to secure 
the plate, for there is danger of denting the part of 
plate that rests on the holder. This danger can be 
lessened by placing a piece of leather or felt between 
the holder and plate. A still better way is to cover 
the entire holder with rubber tubing, but if this is 
done plates must not be left in block overnight, be- 
cause the rubber will corrode the silver. 

A tie holder is difficult to hold in the engraving 
block with pins, but can be managed very nicely with 
a leather holder held between the jaws of the block. 
All that is needed is a piece of leather 14 inch wide, 3 
inches long and 3/16 inch thick with a V cut-out at 
one end (Fig. 36). The tie holder is slipped over the 











Fig. 36. Leather cut for tie holder. 


The other 
end of the tie holder is held secure with a thumb tack 


leather with the spring anchored in the V. 


pushed through any opening in it and into the leather 

Sometimes conditions arise when it is difficult to 
obtain all the necessary tools ready-made and an en- 
graver must make his own. This may be inconvenient, 
especially when a tool with a certain bend is needed. 
But is may nevertheless be necessary to know how to 
do your own bending, hardening and tempering. Of 
course, factory-bent tools are preferable, but it is en 
tirely possible for the engraver to turn out a perfectly 
satisfactory tool right at the bench. He should learn 
to do so because occasions will sometimes arise when 
some special tool will be needed and even though 
ordinarily he might be able to have it made to order, 
it will save a lot of time and trouble if he knows how 
to make it himself. 

Before you start to bend a tool make a sketch of 
just what is wanted. The metal must be worked with 
out delay as soon as it is brought to the correct heat. 
because you won't have time to stop and plan after the 
tool is red hot. 

A blow torch, some yellow laundry soap, a pair of 
pliers, a hard wood block, a wooden mallet, an alcoho! 
lamp and some cold water are the equipment needed. 
The blow torch is used to get the tool hot enough to 
soften the steel that it can be bent. Laundry soap—not 
toilet soap—is used for the reason that it contains the 
chemicals that are necessary to cleanse the steel after 
firing. 

Grasping the tool by the wooden handle, hold it in 
the flame until it is red hot—no longer, or you will 
Then, holding the 


tool with the face down (cutting edge up), place it 


burn the steel and ruin the tool. 


over a rounded block of wood—for example, a piece of 
broom handle held in a vise—hit it gently with the 
mallet until the desired amount of bend is attained. Do 


(Please turn to page 129) 
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LK} RRATIC WATCH—-We had another of those cases 
4 where a watch is claimed to run every way but 
right, but when we carry it or run it on the rack it does 
all right. There isn’t anything out of order in it that 
we can find. Please suggest what to say to the owner. 
Question No. 5475.) P. R. 

Answer-—You can point out that experience in many 
similar cases has been that erratic timekeeping has been 
accounted for by some unusual circumstance in the use 
of the watch by the wearer, among which are: proximity 
to heavy electrical machinery from which a magnetic 
tield extends and temporarily affects steel acting-parts 
of the watch; unusually violent motions of the wearer 
in work or sports; irregularity of winding the watch. 
Based on these possible causes, questioning of the wearer 
of the watch usually throws light on the puzzle. 


*pieaiennsere KNAMEL 


Can I in some way solder 
an enameled piece to 


a geld fob charm, without 
cracking the enamel by heat? (Question No. 5476.) V.S. 

Answer—Use bismuth solder, which flows at con- 
siderably less heat than any ether solder; it is obtainable 
of any jewelers’ supply house. Heat may be applied 
by laying the work on a metal plate heated moderately 
over a bunsen gas lamp, alcohol lamp, or electric stove 
plate. Use ordinary soft-soldering flux. 


EPAIR PARTS—Please give addresses of several 
manufacturers of repair parts for all American 
watches, not the watch factories. (Question No. 5477.) 
os Bs 
Answer——Frederick R. Coats, 2220 Yale Blvd., 
Springfield, Ill.; Waltham Horological School, Inc., 1 
Spruce St., Waltham, Mass.; Burton M. Reid’s Sons, 
Ist and Washington Sts., Springfield, Tl. 


IMING GRANDFATHER CLOCK—TI had the 

first grandfather clock in my shop that I have ever 
cleaned. Everything seems to go O.K. except that the 
clock runs slow, yet the pendulum bob is screwed up 
as high as the nut on end of rod will take it. Can you 
tell me anything that could cause this, and what to do 
about it? (Question No. 5478.) P. K. ©. 
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WORKSHOP 
QUESTIONS 
AND 
ANSWERS 


Answer—If you examine the curved spring that rides 
on a square on the center arbor next the clock plate you 
will probably find that the spring exerts insufticient 
pressure against the bottom of the brass cannon pinion 
to surely transfer motion to the pinion from the center 
arbor. Bending this spring into a more decidedly con 
cave form should correct the trouble, and bring the 
timekeeping of the clock within the range of the re 


ou 
lating nut. 


— 


ARRIAGE CLOCK—Have a French or Swiss car 
riage clock with cylinder escapement, with upper 
pivot broken off at the shoulder. Where can I obtain a 
new cylinder to fit this job? There is no maker’s name 
on any part of the clock. (Question No. 5479.) L. F.C. 
Answer—-You will not find in any material dealer’s 
stock a cylinder finished to fit the clock. Blank Swiss 
evlinders of certain sizes are obtainable; these have 
unfinished plugs on which upper and lower pivots may 
be turned and polished to fit the jewels. Or you could 
repivot the upper plug of the present cylinder, by stak 
ing it out of the brass balance-hub and chucking the 
cylinder shell in your lathe, then proceeding as for re 
pivoting any balance staff; or turn a new upper plug 
with pivot, fitting the plug friction-tight inside the 
cylinder shell. The latter is considered by some work 


men less of a job to do than repivoting the original plug. 


ATHE WORK—Now more often we cannot get ma 
terial for watch repairs, and as I cannot tell how 
long this condition will last, wish to brush up on lathe 
work, to do the staffmaking and alterations found need 
ed, and would like advice on a few books to study on 
this work. (Question No. 5480.) T. C. 

Answer—The two most recent books covering the 
ground your question mentions are “Practical Bench 
work for Horologists,” by Louis and Samuel Levin, 
price $5, and “Modern Watch Repairing and Adjusting,” 
by John J. Bowman and Emil Borer, price $2.50; sent 
postpaid at prices stated, from Book Department, Tue 
Jewevers’ Circutar-Keystone, 100 E. 42d St., New 
York. 


These books explain the use of watchmakers’ 
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tools, and should be helpful guides for practice-work to 
improve skill in the kind of work your query refers to. 


QTAILE HANDLES—One of the small nuisances I 

have always been up against is with wooden file 
handles cracking when I drive in a new file. Is there 
any special kind of handle I could buy, made of wood or 
any other material that wouldn't split so easily? (Ques- 
tion No. 5481.) B.S. F. 

Answer—-You will have no trouble if you will follow 
these precautions: With ordinary white-wood handles, 
drill a hole in the handle large enough to admit the 
tang of the file half way up its length, then drive the 
file into the hole deeply enough to hold securely. An 
other way is to heat the file tang red-hot and push it into 
the hole; it will burn a seat for itself, without the strain 
that may crack a handle. If the handle is of ebony, 
rosewood, or other fancy hard wood, the best way is to 
drill a hole in it of as large a diameter as will leave a 
wall of hard wood not too thin, then fit into the hole a 
plug of soft wood like white pine and proceed as for 


white wood handles. 


FIXESTING HIGH KARATS—What is the solution 

that should be used in testing karat of gold scrap 
when buying it, in cases where the gold runs higher than 
about 18 k.? (Question No. 5482.) W. K. 


Answer—aAqua regia, which is a mixture of one part 
nitric acid and three to four parts hydrochloric (some 
times called muriatic) acid, will dissolve gold even up 
to 24k. fineness, so this acid will work in testing high 
karat gold. There is a “twilight zone’ of karat, say 
between 16 and 18, in which nitric acid alone may work 
slowly, in which a few grains of common salt dropped 
into the acid on the test-stone will hasten action of the 


acid so that aqua regia need not be used. 


TAFF-REMOVING TOOL—Do you think a tool 

that removes staff from balance by pressing it out 
with screw plunger is safe to use? I mean, would this 
way leave the balance in good condition for the new 
staff, or wouldn't it? I don’t want to take any chance 
(Question No. 5483.) J. B. 

Answer—Assuming that your question is meant to 
apply to staffs and balances of usual kinds, we do not 
recommend the type of staff-removing tool described in 
your inquiry. Such a tool, used on staffs in balances of 
average construction and material, may not produce a 
visible damage where the rivet-head has been forced 
through its hole, but in many cases this will strain the 
metal of the balance arm so that it may be difficult or 
impossible to do a good job of truing and poising the 


balance after a new staff has been riveted in. 


THE ABC OF MODERN ENGRAVING 


(From page 


this bending slowly and gradually, inspecting it at 
frequent intervals to be sure you are not getting too 
much bend, because if the tool is bent too far, it is 
difficult to bend it back again. Usually by the time you 
have attained the correct shape the tool will curve to 
If that is 
the case, lay it flat on its side on the hard wood block 
and hit it with the mallet. 
other side, and repeat. The pliers may also be used. 


the left or right, and will need truing up. 
Then turn it over on the 


Let the tool cool sufficiently so there will be no danger 
of getting burnt. Then look it over carefully to see if 
it is correctly bent and straight. If it is not satis- 
factory, heat it again and make the necessary correc- 
tions. When the desired result has been attained, draw 
the tool back and forth over the soap until it is coated. 

It is now ready for hardening. Have the cold water 
close to the flame, hold the tool in the flame until it 
reaches a white heat, but no longer, then plunge the 
tool into the cold water as quickly as possible. It is 
the sudden shock that hardens the tool, which is the 
reason why it must be done quickly and why the water 
must be really cold. If time is lost in plunging the 
tool into the water or if the water is not sufficiently 
cold, the tool will remain soft. 

The tool should now be tested for hardness by draw- 
If the file slips over the tool 
it is as hard as it should be; if the file cuts, the tool 


ing a file over the end. 


is soft and needs rehardening. After it is hardened, the 
tool should be rubbed down with emery to remove all 
foreign matter. 

Finally, the tool will need tampering because in its 
present state it will be too hard. In fact, if it were 
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drawn over the surface of a piece of glass it should 
cut; this is known as “glass hard.” In tempering, a 
small alcohol flame is used, and the temper is drawn by 
passing the tool back and forth over the flame until it 
is heated to a light straw color. It is advisable to 
carry on this process slowly, for the tool will quickly 
pass from a light straw color to a medium, to a dark 
straw, and then become too soft to hold a point. Pass 
the tool over the flame, then withdraw it, putting it 
back if the color is not right. When the color has been 
attained, some oil should be run over the tool to check 
any further coloring for otherwise, this will continue 
as long as there is heat in the tool. Never allow the 
tool to cool without this oil treatment, for many times 
it contains more heat than you suspect and unless the 
color is controlled in this way the continuing action of 
the heat may turn the tool darker than you expect 
and it will become too soft. 

After tempering, a tool should always be re 
sharpened, for the cutting edge is spoiled in the firing. 
If the tool dulls quickly in use, examine it under a 
loupe. If the point is rounded it is too soft. This is 
due to the temper having been drawn too much and the 
tool will need rehardening. If the point keeps break 
ing, it is too hard, and the temper should be drawn 
just a little more to a darker color. Should the point 
still continue to keep breaking, the tool has been burnt, 
and so becomes permanently brittle and worthless, and 
should be thrown away. You must expect to burn a 
tool occasionally while you're learning but with ex 
perience this will not happen very often. 


(Chapter 5 will begin next month} 
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Special Notices 


Payable invariably .in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
werds. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
first 25 words. Additional word 5e. a 
word. 


Heavy type, $3.00 for first 25 
words. Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 20th of 
month, 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations. 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 

Jewelers’ Circular-Keystone 


100 E. 42nd St., New York 








Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each addftional word; 
minimum charge, 75c. 





IF YOU ARE IN NEED of a watch- 
maker, jeweler or optician, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, Tll 





BOOKKEEPER, typist, full charge ; 
many years’ jewelry experience. Ad- 
dress “A., 2618," care Jewelers’ Circu- 
lar-Keystone. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort 
7392, New York. 





FIRST CLASS jewelry jobber, stone set- 
ter and engraver; over 30 years’ ex- 
perience; best references. Address F., 
2668,” care Jewelers’ Circular-Keystone. 





FIRST CLASS road and retail salesman, 
jeweler, stone setter and repair work: 
draft exempt; A-1 references. Joseph 
Reviey, 322 W. 84th St., New York 
City. 





WATCH BUSINESS; man, married, ex- 
tensive knowledge watch business, de- 
sires position with wholesaler, manu- 
facturer or importer. Address “H., 
2674," care Jewelers’ Circular-Keystone 





VERY CAPABLE watchmaker with 25 
years’ experience, employed, desires 


making change; good references. Ad- 
dress “E., 2708,” care Jewelers’ Circu- 
lar-Keystone. 





JEWELRY expert, 20 years’ experience, 
wishes position, buying, selling, manu- 
facturing, starting Nov. 15th; speaks 
French; A-1 references. Address “G., 
2632,” care Jewelers’ Circular-Keystone. 





JEWELRY sample and 
original designer and modeler; spe- 
cializing in every type of mountings 
and rings, desires New York City posi- 
tion; city references. Address “P” 
2646,” care Jewelers’ Circular-Keystonie. 


model maker, 


WATCHMAKER, over 45, well experi- 
enced on all grades of work and on 
complicated time-pieces, desires perma- 
nent position with reliable house. Ad- 
dress “M., 2639,” care Jewelers’ Circu- 
lar-Keystone. 

WATCHMAKER, 46, experienced me- 
chanic on high grade of work, would 
like to connect with reliable concern 
for permanent position in Philadelphia 
or vicinity. Address “L., 2638," care 
Jewelers’ Circular-Keystone. 

YOUNG LADY, experienced bookkeeper 
and typist, manufacturing and whole- 
sale line, have taken complete charge 
of office, including all details; best ref- 
erence, Address “‘D., 2707,” care Jewel- 
ers’ Circular-Keystone. 

YOUNG LADY, many years’ experience 
handling, selling diamonds, jewelry, 
capable office assistant, desires connec- 
tion wholesale or fine retail concern; 
New York City. Address “A., 2704,” 
care Jewelers’ Circular-Keystone. 





IN PORTLAND, ORE., connection is 
wanted by expert diamond jewelry 
salesman; interested only working in 
reputable, well established store. Ad- 
dress “H., 2715,” care Jewelers’ Cir- 


cular-Keystone, 





EXPERT MANAGER; available Janu- 
ary, modern credit store; familiar 
successful operation big volume. busi- 
ness; present employers know of this 
ad. Address “V., 2693,” care Jewelers’ 
Circular-Keystone. 





AVAILABLE January, store manager: 
better class installment; prolific sales- 
man; demonstrated ability; highly 
qualified every conceivable operation ; 
first class reference. Address “T., 
2692,” care Jewelers’ Circular-Keystone. 





STAR SALESMAN; years of experience ; 
available diamond department reputa- 
ble store lower California; cash or in- 
stallment; highest unit sales guaran- 
teed. Address “P., 2691,” care Jewel- 
ers’ Circular-Keystone. 





HIGH GRADE watchmaker, fine work- 
manship, excellent salesman; good ap- 
pearance, age 47, only large cities or 
vicinity ; you pay transportation. 
Edward Hite, 305 W. 97th St., New 
York City. 





CRACK SALESMAN; a record breaker 
on diamonds and watches; available 
now for prominent credit jewelry store ; 
highest unimpeachable reference. <Ad- 
dress “G., 2667,” care Jewelers’ Circu- 
lar-Keystone. 

NORTHWESTERN connection wanted by 
master credit salesman, on diamonds 
and watches; interested only working 
in heavy traffic store; credentials. Ad- 
dress “A., 2664," care Jewelers’ Circu- 
lar-Keystone, 








RETAIL JEWELRY salesman, 38, ex- 
pert repair estimator; 15 years’ experi- 
ence; pleasant personality; good refer- 
ence; New York City or Boroughs 
Address “E., 2410," care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN, married, seeks inside posi- 
tion in wholesale or retail jewelry and 
novelty business; many years’ experi- 


ence; New York or vicinity only; ref- 
erences. Write or phone, P. Bond, 
3136 Perry Ave, Bronx, N. Y. Olen- 


ville 2-6162. 

TWO EXPERT watchmakers with many 
years’ experience for permanent posi- 
tions; thoroughly familiar with rail- 
road watch inspection and capable of 
handling entire business; Southern 
States preferred. Address “K., 2731," 
care Jewelers’ Circular-Keystone 











RETAIL SALESMAN, seasoned advertis- 
ing-promotion man, 12. years’ with 
leading stores; college, age 38; avail- 


able progressive outstanding jeweler 
New York City or vicinity; presently 
employed. Address “C., 2703," care 


Jewelers’ Circular-Keystone. 





YOUNG LADY bookkeeper, over 10 
years’ diversified experience, diamonds, 
manufacturing, importing; full charge. 
knowledge stenography ; own cor- 
respondence; fine collection systems 
etc. Address “E., 2590," care Jewelers 
Circular-Keystone. 


HIGHLY respected for clean character, 
widely diversified experiences and ex- 
ceptionally productive ability ; diamond 
jewelry salesman will become available 
for high grade store around January 
15; location immaterial. Address “E 
2666," care Jewelers’ Circular-Keystone 

STORE MANAGER; thorough knowledge 
most successful large volume _ install- 
ment operations; clean cRaracter; el 
viable experiences; accustomed earn- 
ings upper brackets; bondable. Address 
“C., 2665," care Jewelers’ Circular- 
Keystone 


FIRST CLASS watchmaker desires posi 
tion with a firm where close timing 
and production is required on baguettes, 
Swiss complicated and railroad 
watches; 25 years’ experience, foreign 
and American; recommendations fur- 
nished. Address “E., 2371," care Jewel 
ers’ Circular-Kesstone 





WATCHMAKER, age 35, 15 years’ di- 
versified experience; Christian; Bow- 
man graduate; draft exempt; married 
neat appearance; excellent references 
no undersirable habits; especially ef- 
ficient and fast; railroad to baguettes ; 
state salary. Address, Box 907, Al 
buquerque, New Mexico. 

IS THERE an_ executive looking for 
highly productive jewelry man experi- 
enced in advertising, promotion, sell 
ing; age 388, college; presently em- 
ployed but will consider better proposi- 
tion; vicinity New York City. Address 
“B., 2702,” care Jewelers’ Circular- 
Keystone. 








YOUNG MAN, 


age 34, now employed as 
manager of i 


jewelry store, desires 
change; six years’ experience in all 
phases of business; manager, sales- 
man, credits and collections; capable 
of assuming complete charge of store; 
draft classification, 3-A; wire or write 
E. T. King, 126 Melrose Ave., Decatur, 
Ga. 








SWISS watchmaker, draft exempt, ex 
perienced in all types of watch repair- 
ing, including complicated watches; 15 
years in present position, wishes to 
change; wants permanent position with 
reliable house where good work is ap- 
preciated. Address “R., 2648," care 
Jewelers’ Circular-Keystone. 


SALESMAN associated with jewelry in- 
dustry for 25 years, and for past 20 
years” selling to established retail 
clientele, in Metropolitan and suburban 
area, for a leading American watch 
house, seeks a connection with a watch 
or jewelry concern on a commission 
basis: highest references. Address “‘J., 
2678," care Jewelers’ Circular-Keystone 





MANAGER, buyer, 44, good appearance 
for credit store; top salesman and 
originator of modern installment meth- 
ods of operating; capable of taking 
complete charge of buying, sales, 
credits and collections ; creative 
window trimmer; truly experienced 
salary to start $75. Address “C., 

Circular-Key 





2706," care Jewelers’ 
stone, 

MANAGER, buyer, salesman, 24 years 
managing, buying, for large retail 
jewelry businesses; thoroughly experi- 
enced, trained, buying; sales promo- 


tion, advertising ; can successfully man- 
age any credit or cash business; honest, 
dependable, wants same kind of house 
with credit; draft exempt; available 
two weeks notice; investigate. Address 
“K., 2556," care Jewelers’ Circular- 
Keystone 
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SITUATIONS WAN’ 





rED—Continued 





SALESMAN, 25 years’ with one firm, 
open for a position, January 1; 
selling better stores in the South, 
reference from present employer. 
Address “L., 2684,” care Jewelers’ 


Circular-Keystone. 


SALESMAN, now employed, by manu- 
facturer of platinum and_ gold 
mountings; under contract until 
January 1, desirous of making 
change with manufacturer of plati- 
num and gold mountings who can 
handle volume business; also ladies’ 
and gents’ gold stone rings; terri- 
tory from Philadelphia to Omaha, 
Nebraska, Midwest States, selling 
over 300 accounts, first and sec- 
ond ratings only, large users, cash 
and credit jewelers, jobbers, man- 
ufacturers; unquestionable , refer- 
ences, character, ability. Address 
“P., 2662,” care Jewelers’ Circular- 
Keystone. 


JEWELRY SALESMAN, soon avyail- 
able; broad experience, handling 
manufacturer’s lines to jobbing 
trade and credit stores in New York 
metropolitan area and Middle At- 
lantic territories; particularly suc- 
cessful with gold and _ platinum 
(mountings or completely mounted) 
jewelry; knowledge of production; 
because of knowledge of manufac- 
turing and experience in making 
up lines, can act as consultant in 
designing and production of salable 
merchandise; seeks connection with 
well-known manufacturer of jew- 
elry or watches. Address ‘“M., 
2723,” care Jewelers’ Circular-Key- 
stone. 








Lines Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





——————————— 


NEW YORK and vicinity: salesman with 
good retail following wants manufac 
turers’ lines in gold rings and gold 
bracelets Address ad 3468, care 
Jewelers’ Circular-Keystone 


ATTENTION. manufacturers of ladies’ 
jewelry wanted for export to Chile, 
cheaper jewelry; cash paid before dis 
patch Address, Otto Gemeiner, 2414- 
12th St., Detroit, Mich 


SALESMAN with established trade, call- 
ing on jewelry stores, New York City 
Philadelphia, Baltimore, Washington, 
New England, desires side line; refer- 
ences furnished Address “J., 2730,’ 
care Jewelers’ Circular-Keystone 


SALESMAN covering Pacific Coast sell- 
ing watches, will be available January 
1 for new connections; better class 
watches preferred; have Los Angeles 
office ; A-} references, Address “B., 
2622," care Jewelers’ Circular-Keystone 


WELL KNOWN salesman, sells the best 
West Coast retailers, desires outstand- 
ing line of watches or jewelry for de- 
livery, on commission basis only ; 
finest trade and bank references; Los 
Angeles _ office Address “T., 2652," 
care Jewelers’ Circular-Keystone 
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Help Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 











GOOD jewelry repairer and engraver 
Doyle & Cook, Ine., 11 Central Square, 
Lynn, Mass 


reference and salary expected. Weay 
Jewelers, Chillicothe, Ohio 


WATCHMAKER give full particular 


! 


WATCHMAKER wanted. Apply Calla: 
Major Inc., 35 Chenango St Bing 
hamton, N. ¥ 


ENGRAVER; write, sending designs and 
impressions. J. J. Sweeney Jewelry Co 
Houston, Texas 


WANTED, two watchmakers for A 


Zona positions permanent must be 
first class experience and refer: es 
Greenwald & Adams, Tucson, Ariz 


WATCHMAKER, draft exempt highest 
salary, good working conditions. Write 
or call Sam Gerson 14 E. State St., 


Sharor a Pa 


WANTED, man to do sizing and gen 
eral repairing write experience ind 


alary expected Address “Y 2698, 
care Jewelers’ Circular-Keystone 


WATCHMAKER wanted, for Connecti 
cut, for credit jewelry store Address 
ae" 2635,’ care Jewelers Circular 
Keystone 


WATCHMAKER, dependable and apa- 
ble, permanent position, excellent work- 
ing conditions. H. E. Hart, 214 Main 
St., Johnson City, Tenn 


JEWELER wanted who can do repairing 


and special work or repairing only 
Address “N., 2640,” care Jewelers’ Cir 
cular-Keystone. 


WATCHMAKER, permanent position, 
with excellent opportunity and good 
working conditions; write full par 
ticulars. Oscar C. Bear, Madison, Ind 


FIRST CLASS watchmaker wanted at 
once; $60 week to start: communicate 
with Tappan’s Jewelers, 217 N. Travis 
St., Sherman, Texas. 

WANTED, experienced polisher on jewel- 
ry, or one having at least two years’ 
experience Address “O., 2655, care 
Jewelers’ Circular-Keystone 


WATCHMAKER, first class mechanic; 
good wages, pleasant working con- 
ditions; daylight shop. Juell M. Bie, 
7810 Fifth Ave., Brooklyn, N. Y. 


WANTED, experienced watchmaker, high 
class watches only; pleasant surround- 
ings: salary $60 weekly. L. Lindauer, 
423 W. Broughton St., Savannah, Ga 

WATCHMAKER:; permanent, pleasant 
position; attractive salary; old estab 
lished Bronx, New York, retail store 
Address “J., 2718," care Jewelers’ Cir 
cular-Keystone. 


ENGRAVER capable of doing fine 
monogramming, inscriptions, etc. ; 
best working conditions in well- 
lighted, air-conditioned shop. Klein 
& Son, Jewelers, Montgomery, Ala. 


WATCHMAKER;; excellent position in 
a fine store available to capable 
watchmaker; permanent; liberal 
salary. Lux, Bond & Green, Hart- 
ford, Conn. 


WATCHMAKER, $40 per week; perma 
nent position; state age, qualifications 
and experience; send references in first 
letter. Address “H., 2633,” care Jewel- 

ers’ Circular-Keystone. 





WANTED, watchmaker ; permanent 
good working conditions; in Virginia 
City; write experience and salary ex 
pected. Address “‘A. P., Virginia, 2644 
care Jewelers’ Circular-Keystone 


WANTED first class watchmaker on 
ladies’ and railroad grade watches; 
salary or 50-50 basis. Address “F., 
2630,” care Jewelers’ Circular-Key- 
stone. 


WANTED, all around jeweler and dia 
mond setter; permanent position, ideal 
working conditions salary $60 per 
week Write or wire, Royal Jewelers 
Knoxville, Tenn 

WATCHMAKERS, fast, clean workme: 
only 60 hours work per week wil 
pay $91.87, including overtime Meyer 
Jewelry Co., Professional Bldg., Kansa 
City. Mo 


WANTED, first class watchmaker must 


have references; permanent position 
salary $60 per week; state age and ex 
perience Robert L. Tschumy Jeweler 


2103 Post Office St Galveston, Texas 


WATCHMAKER, capable of repairing 
small and high grade watches; state 


ige, reference and previous experience 
Jaccard Jewelry Corp Kansas Citys 


Mo 

ENGRAVER, at once; permanent 
position, good salary; ideal work- 
ing conditions in Washington’s 
largest jewelry store. R. Harris & 
Co., 1101 F. St. N. W., Washing- 
ton, D. C. 


WATCHMAKER, at once; permanent 


position, excellent opportunity; good 
salary for capable man. Apply or write 
Sam Barone, Jeweler, 3723 Monroe 


Ave., Wayne, Mich 


WANTED, a jeweler and diamond setter 
to work in the oldest jewelry store ir 
Utah; must be reliable and have ref 
erence. Address “G., 2670," care Jewel 
ers’ Circular-Keystone. 

WANTED watchmaker, engraver, ston 
setter; references; permanent; fine old 
establishment, South Fast Address 
“S.. 2697," care Jewelers’ Circular 
Keystone. 


EXPERIENCED jeweler benchman for 
high class store; all around man who 
can do setting; write full particulars 
with photo J. Jessop & Sons, 1041 
Fifth Ave., San Diego, Calif. 

WATCHMAKER, draft exempt, depend 
able worker; short hours; $60 to $79 
per week; one man’s job; best work 
ing conditions. Elwitt jewelry, 690 E 
185th St., Cleveland, Ohio 





WANTED, experienced watchmaker for 
general store work; excellent working 
conditions permanent position give 
age and _ reference N. C. Medlock 
jeweler, Findlay, Ohio. 

WATCHMAKER, jeweler and engraver 
permanent position for good.man, sober 
and draft exempt; state salary and 
send references first letter. Fort Myers 
Jewelry Co., Fort Myers, Fla 

WANTED, combination engraver and 
watchmaker permanent in high class 
Southern store; references Address 
‘R., 2696,’ care Jewelers’ Circular 

Keystone 

ATCHMAKER permanent positior 

pleasing working conditions South 

west: some plain engraving experience 
would help Address “F 2712 care 

Jewelers’ Circular-Keystone 


=< 
-“ 


JEWELRY repairman and stone setter 
one who can do some watch work pre 
ferred: permanent, ideal working co! 
ditions state salary expected Hja 
mar Anderson, Fremont, Neb 


EXPERT diamond setter, all around, one 








who can do some jewelry repairing 
steady position; apply or write to, Eh 
City Manufacturing Jewelers 86 


Chapel St., New Haven, Conn 


(Continued on page 132) 
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HELP WANTED—Continued 


WATCHMAKER for West Coast posi- 


tion; permanent; good working condi- 
tions; state age and experience. . Ad- 
dress “E 2040," care Jewelers’ Cir- 


cular-Keystone 


WANTED at once, a good all around 


combination watchmaker; give refe! 
ence, state wages and give full particu- 


lars in your first letter or 
Daiches, Laredo, Texas 
WANTED, watchmaker who can do en 
graving and light jewelry repair ;-per 
manent position for right man; must 
be draft exempt; first class air-condi- 
tioned store in the South. Address i 
2740," care Jewelers’ Circular-Keystone 


wire. 


SALESMAN permanent position in a 
leading Connecticut store liberal sal- 
ary and excellent opportunity; state 
details and salary expected Address 
4 2687,” care Jewelers’ Circular- 


Keystone 


WANTED watchmaker prefer ‘combina- 
tion man if possible; good ‘salary o1 
commission basis; want sober, reliable 
man ; permanent position to right 
party; wire or write Lewis Jewelry 
(o., Gainesville, Fla 

JEWELER wanted with original ideas 
on mountings, emblems and platinum 
mountings; if ability is shown, rapid 
advancement; $45 per week to start 


Address “A., 2654," care Jewelers’ Cir- 
cular-Keystone 
JEWELER wanted on jewelry repair 


work and engraving, with factory ex- 
perience; $50 for 40 hours per week; 
give information in detail stating ex 


actly what you can do. Address “N,, 
20538," care Jewelers’ Circular-Keystone 


DIAMOND SETTER wanted with time 
and one half for overtime; steady; 
also letter engraver needed; good pay 
ing jobs for the right men Apply, 
Star Jewelry Co., 628 Binz Bldg., 


Houston, Texas 

HNGRAVER, lettering on jewelry, for 
Middle South; good opportunity, good 
salary, Christmas bonus, Summer vaca 
tion, steady position; submit samples 
Address “Circular 1322,’ toom) «145, 
Heyworth Bldg., Chicago 


WATCHMAKER wanted; must have good 
set of tools and be a good workman: 
good town of 6000 population, good liv- 
ing conditions; state age, experience 
and salary expected. S. V. Foust, 
Jeweler, Cullman, Ala. 


WATCHMAKER, dependable and 


capa 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 


age, qualifications and salary expected 
Address ‘“J., 4321," care Jewelers’ Cir 
cular-Keystone 


WATCHMAKER wanted at once perma 


nent; good salary; pleasant surround- 
ings; age 46 or over; state age, quali- 
fication, references in first letter 
Address “D., 2475," care Jewelers’ 


Circular-Keystone. 


EXPERIENCED salesman for retail cash 


and credit store ; fully capable, 
pleasant personality; draft exempt; 
write or phone for an _ interview M 
Gerson, 127 Main St., Paterson, N. J 


Telephone Sherwood 2-3242. 

SALESLADY; a permanent position is 
available to a_ personable, young 
lady, in first class retail jewelry 
store; state age, experience, refer- 
ences and salary expected. Lux, 


Bond & Green, Hartford, Conn. 


MANUFACTURING jeweler capable of 
doing quality jewelry repairing to 
work in well-lighted, air-conditioned 
shop; position permanent; reply air 
mail, Klein & Son, Jewelers, Mont- 
gomery, Ala. 


EXPERIENCED diamond salesman in 
New York City and nearby cities, 
for a long established and favorably 
known line of loose diamonds. Ad- 
dress “H., 2677," care Jewelers’ 
Circular-Keystone. 


WATCHMAKER wanted, immediately ; 
permanent position; top salary; 
quality not quantity work desired; 
advise experience, salary expected 


and references. W. W. Putnam, 
Jeweler, Tallahassee, Fla. 
WANTED, an experienced and_ skillful 


watchmaker; permanent and pleasant 
position, high work only; salary 
$60; apply with references and full de- 


class 


tails in first letter, C. A. Schnack 
Jewelry Co., 924 Third St., Alexandria, 
lua 
WANTED (two) jeweler, and combina- 
tion jeweler-diamond = setter; perma- 
nent positions in best shop in this sec- 
tion: good salary; write at once for 
details. Jacksonville Jewelry Trade 
Shop, 504 Bisbee Bldg., Jacksonville, 
Mla 


DIAMOND SETTER, fine one, who can ao 
fair jewelry work, or engraving: or a 
good engraver who can do fair jewelry 
work or fair setting; Southerner pre 


ferred; $52.00 for 48 hours; steady 
work ; trade shop. Address “D., 1907," 
care Jewelers’ Circular-Keystone 


EXPERLENCED salesman, draft exempt, 
for long established, medium size, cash- 


credit jewelry store, in medium size 
Connecticut city; permanent position 
with good future to right man. Address 


“G., . 2608,”’ 
Keystone. 


care Jewelers’ Circular- 


WANTED, at once, first class watch- 
maker, one capable of taking charge of 
repair department with old estab- 
lished firm; good working conditions ; 
if interested write particulars and sal 
ary wanted ek. W. Phillips, Wallace, 
Idaho 


WANTED 
town in 


good solid 
position is 


watchmaker, for a 
Southern Illinois; 


permanent and working conditions are 
pleasant; only consider one who is 
looking for a permanent position with 


a solid firm. Winnerman Jewelry Co., 
Harrisburg, Il. 

SALESMAN wanted, 
of loose diamonds 
New England States, New York and 
Mid-Western States; line may be 
carried completely or as side line. Ad- 
dress “D., 2625," care Jewelers’ Circu- 


lar-Keystone 


complete line 
rings; 


carry 
and diamond 


WANTED, jeweler for repair shop in old 
established firm; also opening for two 
watchmakers; will accept men physic- 
ally handicapped; permanent jobs for 
right parties; references in first letter. 
Address “K., 2681," care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, experienced; like work- 
ing for self, pick your work, take in 
and deliver; store air conditioned, 
work not heavy; state experience, age 
and references ; $40 week to start, with 
raise as work picks up. Dr. A. §S 
Eby, Bartlesville, Okla. 


WANTED, experienced watchmaker, 
capable of managing watch depart- 
ment; steady position; salary $60 
week; send reference and _ photo- 
graph in first letter. Address “K., 
2719,” care Jewelers’ Circular-Key- 
stone. 





would like to lear 
watchmaking, engraving or some othe! 


YOUNG LADY. who 
jewelry trade; in 
structions and literature furnished for 
study; salary paid while learning: 
must have high school education; good 
character and willing to learn. Garden 
hire’s Jewelry Store, Fayetteville, Ark 


part of the retail 


WATCHMAKER, skilled and dependable 


to take charge of our repair depart 
ment; would like-a-man who can do 
light jewelry work and engraving; pas 
good salary to right man; an. old 
established store in one of the finest 
little cities in Central Florida. I* : 


DeHuy & Son, Deland, Fla 


WATCH REPAIR concession for rent, 


busy spot in Southern California yood 
for minimum of $100 a week to right 
man; requires watchmaker of ability 
with outfit of own tools, who is -de- 
pendable, industrious and ambitious 
permanent proposition ; give experi- 
ence, personal history and photo with 
first letter Address “A., 244%, care 


Jewelers’ Circular-Keystone 


WATCHMAKERS wanted, regardless ot 
your ability ;-permanent positions, ideal 
working conditions; top salaries paid 
for your ability to qualify as first, sec- 
ond and third grade workman; marvel- 


ous position for skilled mechanic with 
ability to manage one of the iinest 
jewelry stores. Smith-Williams, Rich 


mond, Va.; Shaw Jewelry Co., Galves- 


ton, Texas. 


WANTED three or four watchmakers, 
also a watchmaker, engraver and 
jeweler, permanent positions; good 
salary; state age, experience, salary 
expected, and furnish references 
in first letter. May Jewelry Co., 
Marion, Ohio. 


REPAIR CLERK;; either man or lady; 
experienced in handling jewelry for 
repair department in a fine retail 


store; permanent position; state 
age, experience, references and 
salary expected. Lux, Bond & 


Green, Hartford, Conn. 


ENGRAVERS; experienced on_ fine 
silverware, lettering or ornamental; 
nationally known jeweler and silver- 
smith in Baltimore; 40 hour basic 
week; submit samples, outline of 
experience, references and full de- 
tails. Address “B., 2607." care 
Jewelers’ Circular-Keystone. 


WANTED watchmaker, over draft age, 
capable of first class work and wait 
on trade; prefer man who can do 
some engraving and light jewelry 
repairing; better than average job 
for capable, ambitious workman; 
send references, photo and full par- 
ticulars with first letter. Dan S. 
Park & Co., Cheyenne, Wyo. 


WANTED . immediately, jeweler-en- 
graver; excellent position open in 
Mississippi's finest jewelry store; 
vacancy to be filled is not “‘just for 
duration,” but permanent work at 
higher-than usual salary; write 
qualifications and other informa- 
tion immediately to Strauss-Stallings 
Co., Jackson, Miss. 


WATCHMAKERS, A-1l, trade shop ex- 
perienced; $100 to $135 weekly, 
plus overtime; our men are earning 
this amount now; an interview will 
definitely prove this; also, Swiss ex- 
pert watchmakers capable of con- 


verting watchmakers’ lathes for 
production war work. The Wolf 


Co., 740 Sansom St., Philadelphia, 
Pa. 





132 


THE JEWELERS’ CIRCULAR-KEYSTONE 














oy =P 


FOR NOVEMBER, 1942 








HELP WANTED—Continued 





SECOND WATCHMAKER, one to take 


in work, wait on trade; will conside1 
one out of trade school desirous to 
finish trade, or one with short or ex- 
tensive experience; ideal working con 
ditions in better class store; perma 
nent position with future possibilities 
for advancement; physical defect no 
objection DeMoss Bros., 29 Steuben 
St., Albany, N. Y 


WATCHMAKER, immediate opening for 


first Class sober, conscientious man who 
desires permanence and security; ex 
cellent opportunity for combination 
man who also can do light engraving 
and ring sizing; pleasant working con- 
ditions; well established Montana cash 
store serving discriminating people; 
take complete charge; salary $60 week 
and bonus to right man; apply with 
references and full details. Address 
“H., -2725," care Jewelers’ Circular- 
Keystone 


SALESMAN wanted, to represent and 


travel for known, established whole- 
sale diamond house; carry a large 
line of mounted diamonds, dia- 
mond bunch rings and mountings; 
to travel in Middlewest and live in 
that territory; must be free from 
draft induction, preferably married 
and over 45; commission and draw- 
ing account; must be a_ producer 
and have following in his territory. 
Address “A., 2735,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKERS needed urgently as air- 


craft instrument technicians; hundred 
of good-paying civilian positions in all 
branches of aviation; essential war- 
time service that leads right into prof- 
itable, interesting lifetime career; the 
Air Transport Command is piling up 
hundreds of thousands of miles carry- 
ing troops and cargo, and needs _ in- 
strument men for hundreds of mainte- 
nance bases; huge Army aircraft main- 
tenance depots all over the country 
need hundreds more instrument me- 
chanics for Civil Service positions ; 
overseas maintenance bases ot leading 
aircraft manufacturers and _ airlines 
offer civilian positions with handsome 
salaries and many advantages; and 
airlines; aircraft plants, and instru 
ment manufacturers are boosting the 
demand for trained instrument men 
even farther beyond the supply; our 
graduates being reserved for months 
ahead; hundreds of graduates already 
in top-notch instrument positions ; 
Civil Service Commission allows our 
six months course as your complete 
substitution for two years’ actual ex- 
perience ordinarily required to obtain 
Army air depot positions; we are the 
oldest.and largest instrument school 
in America; with largest staff of instru 
ment instructors in existence ; con 
tractor to U. S. Army Air Forces Tech- 
nical Training Command; three courses 
one all home study; write for complete 
information on the special instrument 
training you need. American School of 
Aircraft Instruments, Dept. J-11, 3903 
San Fernando Road, Glendale (Los 
Angeles County), Calif 


WANTED, ring salesman for South, 


Virginia to Texas, beginning Jan. 
1, 1943 must be live-wire to suc- 
ceed real producer; manufacturing 
jewelers established close to 50 
years, enjoying excellent following 
better retail jewelers in that terri- 
tory; large delivery line, constantly 
replenished, diamond rings, dia- 
mond wedding rings, ring mount- 
ings, colored semi-precious stone 
set rings for men and women; pop- 
ularly priced line; acceptable appli- 
eant probably now employed selling 
rings in same territory; must be 
accustomed by record to earnings 
upward of $10,000, with substantial 
drawing account; give complete 
background and enclose snapshot 
first letter; all negotiatious strictly 
confidential. Address “E., 2739,” 


care, Jewelers’ Circular-Keystone. 











Sor Sale. 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 


FOR SALE jewelry store, established 2 


vears small StOCK, Zood repa SLO 
aeo. Goept, New Braunfels L¢ 
» miles fro Randolph Field, Tex 


WELL RATED jewelry store, clean stock 


in thriving defense plant town, estab 
lished nearly half century; will con 
sider reasonable offer Address “K.., 


2637." care Jewelers’ Circular-Keystort 


KOR SALE, diamonds, watches, jewelry; 


inventory about $2,500; all or-part to 
one buyer; excellent value Address 
“Ea 2737, eare Jewelers’ Circular- 


Keysto1 r 


AN INDIVIDUAL owner has for sale, 


store complete; town of 14,000 in 
Indiana; approximate investment 
of $20,000; best reputation and 
doing $30,000 to $40,000 per year 
volume; legitimate reason for sell- 
ing; further details if interested. 
Address “E., 2626,” care Jewelers’ 


Cireular-Keystone. 


JEWELRY STORE, established 21 


years, city of 3600 Western Ten- 
nessee; excellent location; $45 
monthly rental; six wall cases, six 
floor display cases; store room, size 
75 feet by 22 feet; two modern dis- 
play windows; will reduce stock to 
less than $1,000; other interests 
demand instant liquidation; investi- 
gation will reveal this is an oppor- 
tunity to more than double your 
investment in net profit the first 
vear. Address “N.. 2686. care 
Jewelers’ Circular-Keystone. 


WATCH REPAIR jewelry store, estab- 


lished 13 years, city of 10,000 Cen- 
tral Oklahoma; $42.50 monthly 
rental; excellent location; $750 
jewelry stock, $500 stock of mate- 
rial; fixtures, work benches, etc.; 
$1,750 takes everything, including 
good will; all the repair work one 
man can take care of; illness is only 
reason for selling; investigation will 
reveal this is an opportunity to 
more than double your investment 
in net profit first year. Address 
“N., 2724.” care Jewelers’ Circular- 
Keystone. 


For Sale. 


Tools, Equipments. Merchandise 








Minimum charge (25 words) $1.50 


Additional words. 5 cents a word 


FIVE used complete pocket and wrist 


watches, requiring minor repairs, $6 
satisfaction guaranteed B. Lowe Rox 
»>11, St. Louis, Mo 


Hoo RING BONES plastic, 100 gros 


hold-on clutches: 300 travs with covers 
to hold one, two three dozen rings 


Pollack, 95 Bowery, New York City 


SDWARD HOWARD, special 2% blue 
sapphire jewels, 16 size, 14K gold case 
limited number; made perfect condi 
tion H. C. Rutter, 75 St Andrews 
Place, Yonkers, N. Y 


BROKEN MOVEMENTS $§ssuitable only 


for material: 30 Swiss or 20 Americar 
for $5; large stock of gold-filled cases 
of all sizes B. Lowe, Box 311, St 
Louis, Mo 


FOR SALE or trade, radio repair outfit, 


portable tube tester, signal generator, 
current testers, etc.; some tools; cor- 
respondence course Write, Graham, 
P. O. Box 1311, Alexandria, La. 





500 IMITATION stones for repalriiz 
jewelry, costume jewelry, etc $2 
diamond cut Zircons, blue or white; % 
per carat B Lowe, Box $311 st 
Louis, Mo 


JEWELRY CARDS of distinct thie 
tinest and most artistic to help ye 
in your window display Dauer 1’! 
ing Co., America’s leading price care 
manufacturers, 31 E. 22nd St New 


York City Write for sample 


COMPLETE SETS, watchmaking, dk 


mond setting, ngraving tools tw 
watch cleaning machines, and benct 
Address “D., 27338," care Jewelers 


cular-Keystone 


FOR SALE, two eight foot floor case 
two, 10 foot wall cases; pen case, office 
desk, mahogany finish; excellent cond 
tion; jewelry store closing Novet 
15, 1942 S. V. Geil 1es6 oN Ma 
St., Dayton, Ohio 

NEWSPAPER advertisements—dc: yours 
get results? Try a series of our orlgina 
ads for retail jewelers; start the whole 
town talking; free samples. Miss Edit 
fackus, 214 Masonic Temple, LaPort 
Ind 

NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 

. ,. 
paid for used watchmakers’ lathes 
6 . ” 
and attachments. R. P. “Dick 
Gallien, 220 W. Sth St., Los An- 
geles, Cal. 


CLEAN LOTS, six dozen reconditioned 
watches, ladies’ and gents, ! 1eW 
eases and dials 7, 15 and 17 jewels 
in very good condition; also two doze 
pocket watches good movement 
cash; no brokers Address “‘S 2649 
care Jewelers’ Circular-Keystone 


MICONCAVE crystals, sizes six to 21 
236 sises, 25c. doz., $2.50 gross; 100 
unedged fancy shape, 89c gold filled 


bracelet crowns, 76c. doz 250 hour 
minute, second hands, 8% staffs 
stems, jewels, mainsprings, et send 


for 23rd anniversary bargain bulleti: 
Beck Bros., Lau Bldg... Ft. Wayne. Ind 


- 


TTENTION ; jewelers, watch 
wholesalers, retailers; we carry a con 
plete line of watch repair books, jewe 
ry repair books, watch stock books 
diamond stock books, general stoc} 
books, daily report books, watch re 
pair checks, deposit envelopes, counts 
envelopes, guarantees, ring size cards 
etc if not in stock, we will make it 
Dauer Printing Co., printers, designers 
engravers, manufacturing stationers 
31 E. 22nd St., New York City Writ 
your requirements 








Business Opportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad 


vertising columns clean Advertisers 
inder Business Opportunities, ete 
must furnish trade references An- 


touncements must pass the strict cen- 
sorship requirements of The Jewelers’ 
Circular-Keustone 


GORDON BROTHERS, cash _ buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 83. 


HIGHEST CASH PRICE for surplus dia 
monds, watches, jewelry, old gold; 35 
years established: send trial package 

for estimate. Emil Noel, 29 E. Madi- 

son St., Chicago 
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Special Notices 





(Continued from page 1383) 


BUSINESS OPPORTUNITIES—Con’t. 








WILL MATCH $20,000 diamond stock, 
some cash, for partnership; absent or 
present; going business, West Coast; 
or will buy. Address “E., 2629,” care 
Jewelers’ Circular-Keystone. 

HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St., 
Chicago. 





WE BUY complete jewelry stocks, also 
odds and ends; diamonds, complete 
watches and movements, also old gold 
ind silver; references. Southwestern 
Jewelry Co., 910 Wyandotte St., Kansas 
City, Mo 

COLLAR BUTTONS wanted, cuff links, 
emblems, findings, broken jewelry, 
broken chrome bands, watch cases, dead 
stock of jewelry, stickpins, stones, odds 
and ends, ete check sent promptly 
B. Lowe, Box 311, St. Louis, Mo. 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures; we interview vou at our ex- 
pense in any part of the country; 
bank and trade references. 18 
Tremont St.. Boston. Mass. 

DIAMONDS, colored stones, watches, 
jewelry, silverware and antique jewel 
ry; highest prices paid upon your ap- 
proval of my quotations; established 
1921 William FE. Lynch, 15 Maiden 
Lane, New York City. 

SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices; 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
New York. Telephone Bowling Green 
9-7151. 

M. HARRIS, jewelry auctioneer, 1337 
Fteley Ave., New York, N. Y., tele- 
phone Tivoli 2-3919, over 25 years’ 
experience; all correspondence con- 
fidential; auction sales or flat sales 
conducted on commission basis; 
write, wire or phone; now booking 
Fall sales. 


JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 


IF DUE to present changes you wish 
to close out your business or reduce 
your stock, we can accomplish this 
quickly and profitably; we have con- 
ducted successful auctions for the 
leading jewelers in all parts of the 
United States for the past 40 years. 
Write or wire. A. E. Gates & Asso- 
a” P. O. Box 46, Ocean City, 


HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 

5 S. Wabash Ave., Chicago, Ill. 
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Wanted to Purchase. 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








DIAMOND BALANCE, second hand, in 
good condition, Ostier, Inec., 16 EF. 52nd 
St., New York City. Plaza 3-2394. 


WANTED, half dozen 400 day clocks, 
complete with glass covers; also, a 
good used wheel cutter. O. Much, 16952 
Harper Ave., Detroit, Mich 


WANTED, New Century engraving ma- 
chine, in good order; give lowest cash 
price and particulars Address “‘J., 
2671," care Jewelers’ Circular-Keystone 

WANT TO BUY jewelry store for cash, 
in small town up to 20,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, new chronographs; write giv 
ing cash prices and full descriptions. 
Address “A., 2471,’ care Jewelers’ Cir 
cular-Keystone 


WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, seales, drills, ete.: give full 
details. Linick, Green & Reed, Inc., 29 
FE. Madison St., Chicago, Il. 


WANTED at once, set of watchmaker's 
tools in A-1 condition, for student 
starting a course in watchmaking; sub- 
mit list and prices. H. J. Pippitt, Port 
Jervis, N. Y 


‘ASH IN on your odds and ends in 
sterling flatware, either new or used 
and in obsolete, inactive or active pat- 
terns; see our advertisement on page 
$9. Julius Goodman & Sons, 77 Madi- 
son Ave., Memphis, Tenn. 


WANT TO BUY watchmaker lathes 
and slide rests; also automatic Swiss 
machines for war work; highest 
prices paid; urgently needed. Wolf 
Co., 740 Sansom St., Philadelphia, 
Pa. 








Co Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SEATS in jewelry factory, use of ma- 
chines; prefer special order jeweler. 40 
W. 48th St., New York City. t00m 
1004. Br. 9-7479. 


FOR RENT, optical equipment and rgom, 
including light, heat, etc.; well estab- 
lished business. Mrs. H. I. Schunck 
Jewelry Store, Celina, Ohio 








Watch Work, etc., for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





HIGH GRADE watch repairing for the 
trade at moderate prices; out of town 
accounts” solicited; established since 
1913. B. Marinoff, 170 Broadway, New 
York, N. Y. 





CAREFUL, honest, watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York. Phone 
Bryant 9-5065. 





GUARANTEED watch repairing for the 
trade; skilled workmanship; testing on 
our Time Micrometer insures quicker 
delivery ; write for prices, or send trial 
package. The Wolf Co., 740 Sansom 
St., Philadelphia, Pa. 





RELIABLE watch repairing for the 
trade since 1921; efficient, depend- 
able; mail service. Standard Watch 
Service, 146 Fifth Ave. New York 
City. 


SPECIALIZE in making any part for 
plain or complicated fine watches; ma 
terial for high grade swiss watches 
also high grade watch repairing ; mem 
ber of Horological Institute of Amer 
ica, Washington, D. C., and Horologi 
cal Society of New York. M. Aschen 
dorf, 11 John St., New York City 


“IRST CLASS watchmaker in New York 
City, wishes to take out work from 
importer or retail store; repairing ©1 
casing all grades of watches; reason- 
able prices; best references furnished 
a trial will convince you: write for 
further information Address ‘WwW 
2695," care Jewelers’ Circular-Keystone 








Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








RESTRINGING of pearls and beads for 
the trade; prompt service. R. Marx 
110 N. Franklin St., Chicago, Ill. 


JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger’ Bros. 
Jewelry Co., 505 Arcade Bidg., St 
Louis, Mo. 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 








Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








JEWELRY and_=e£ silverware’ engraving 
taught. Monogram Engraving School, 
303 Fifth Ave., New York City. Mu 
4-7572. Licensed by N. Y. S. Day 
Evening. 


LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





WATCHMAKERS; increase your ability 
through the highly recommended books 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein 
Your jobber or trade journal. 
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Manufacturers’ News 


From Pens to Primers! 
Parker Pen Goes to War 


A story in the Financial Post of To- 
ronto, Canada, on Oct. 3 tells of the re- 
markable achievement of the Parker 
Fountain Pen Co. of Canada in gearing 
its production to all-out war require- 
ments. 

The manufacture of fountain pens 
seems far remote from any possibility of 
successful conversion to production of 
war materials, but officials of the com- 
pany by thoroughly investigating the 
question found that they could make 
shell primers. Actual production started 
within a few months after the war be- 
gan, and today, the plant, greatly ex 
panded, is working on a 24-hr. basis. 

Meanwhile, fountain pens, from which 
all critical materials have been elimi 
nated, are still being produced. In fact, 
the continuance of fountain pen manu- 
facture contributes to the success of the 
company’s war program, since the pen 
department is the trainer and feeder of 
skilled labor to the primer division. The 
machines operated in the two sections 
are essentially the same, and so all new 
employees are trained in the pen depart 
ment, thus eliminating the need for 
breaking in new workers in the primer 
divisions with the consequent slowing 
down of war _ production that would 
result. 

Also there are periods when the mili- 
tary authorities call for expanded pro- 
duction for a limited time, and at such 
times the company can and does put the 
entire staff on war work. Thus, pen 
manufacture keeps available a pool of 
trained labor for these emergencies. 

Here is a truly outstanding example 
of efficient use of peacetime industry to 
meet the needs of war. 


Manning, Bowman Repair Service 
Keeps Old Equipment Going 


With Manning, Bowman & Co. these 
days, it’s almost a question of “Ring out 
the new—Ring in the old.” The shortage 
of electric appliances that developed 
under war restrictions has brought forth 
large quantities of repair work, and they 
are receiving hundreds of items daily 
for service. These offer a most interest 
ing study in the development of appli- 
ances made by the company in the past 
20 years. There have been frequent in 
stances where a returned article which 
was made by the company 30 or 40 years 
ago has been restored to working condi- 
tion. It isn’t always possible to repair 
these older items, but a satisfactory job 
has been done on most of them. The 
company has a large stock of most parts 
and in general is still able to complete 
the majority of these service jobs. Plat 
ing cannot be done, of course, because 
of government restrictions. 

With the exception of those employed 
on service, Manning, Bowman’s entire 
personnel is now given to the manufac 
ture of war materials. In addition to 
Several prime contracts awarded to 
them, the company has contributed to 
the development of a number of intri- 
cate devices used in important arma- 
ments. 


FOR NOVEMBER, 1942 


GRUEN TELLS OF ITS WAR WORK IN CURRENT ADS 





Four of the attractive full color ads in the current Gruen series. 


\ major portion of the current ad- 
vertising campaign of the Gruen Watch 
Co. is devoted to telling the public the 
story of Gruen’s participation in the 
war effort through its manufacture of 
precision instruments. 

The campaign which is regarded by 
Gruen’s president, Benjamin S. Katz, as 
a report to the public, is designed to 
build good will for Gruen jewelers and 
to explain to watch purchasers why 
they are not able to choose from as 
many Gruen models as formerly. 

Full-page ads are running in a list 
of some 20 publications, including gen- 
eral magazines, jewelry trade journals 
and magazines of the*® engineering and 
- % - +e 
International's Employee. Magazine 
Shows Workers Their 
War Achievements 


\ notable example of how thoroughly 
many of the larger manufacturers in the 
jewelry field have gotten into war work 
is graphically shown in the current issue 
of Insileo Club News, the magazine pub 
lished by and for the employees of the 
International Silver Co. 

Because it is difficult for the average 
shop worker in a large plant who is en 
grossed in one detail of one job to get a 
clear understanding of the big overall 
contribution that his company is making 


medical professions. The advertisements 
are illustrated by picturization of uses 
to which Gruen precision instruments 
are put in Army bombers, on the Navy’s 
warships and in field hospitals for ser 
vicemen. The campaign got under way 
with a four-color page in the Sept. 21 
issue of Life. 

Not all of the ads are devoted to the 
war story. Some of them are straight 
selling advertising. For although Gruen 
is devoting much of its efforts to the 
manufacture of these war instruments 
the company is, in the words of Presi 
dent Katz, “continuing the output of 
such quantities of watches as will not 
interfere with our war effort.” 


to the war effort, and because such an 
understanding helps him to realize the 
importance of what he individually is 
doing, the editors of Insileo Club News 
have devoted several pages to telling in 
word and picture something of the com 
pany’s war production. International is 
manufacturing supplies and equipment 
tor practically every branch of the ser 
vice, including Army, Navy, Air Forces, 
Marines and Coast Guard, and in large 
quantities. 

Naturally, many of the details cannot 
be told for reasons of military secrecy 
but enough of the story is presented to 
make every worker proud of what both 
he and his company are doing 














Longines Universal Time Map 
Tells Time Around the World 


Included in the display material being 
furnished to Longines-Wittnauer jewel 
ers this fall is a map of the world ac- 
cording to polar projection with the 
meridians of longitude spaced 15 deg. 


apart. Since time around the world 
changes 1 hr. every 15 deg., each of 
these meridian lines represents a dif 


ference of 1 hr. in time as indicated in 
the 24 hr. dial around the rim. 

Thus, by means of this map the dif 
ference in time between any two places 





The Longines Time-Map display shows the 
difference in time between any two places 
on the earth's surface. It is in 7 colors. 


can be determined at a 
international date line on 
the 180 deg. meridian is marked to in 
dicate the place at which the day 
changes, which helps to make clear that 
when it is Sunday in the United States, 
it is Monday in Australia, New Zealand, 
New Guinea, Japan, ete. 

The Longines time map is furnished 
with a washable lacquer surface, and is 
mounted on a heavy gold beveled edge 
backing to give long use. In view of the 
great interest in maps arising from the 
war, this Longines map which combines 
the time factors is expected to attract 
much attention. 


on the globe 
glance. The 


Katz & Ogush Helped in Winning 
Army-Navy "'E" for Western Electric 


Indicating the extent to which jewelry 
manufacturers are aiding the war effort, 
Katz & Ogush of New York has made 
public the following letter from C. G. 
Stoll, president of the Western Electric 
Co.: 


“The Hawthorne, Kearney and Point 
Breeze plants of this company have 
been honored with the award of the 
Army-Navy ‘E’ for excellence in war 
production 

“Needless to say we are highly 
pleased with this tribute to our em- 
ployees for their accomplisments. How 


ever, we are mindful of the fact that 
the fine performance of the employees 
of thousands of companies in supplving 
us with the necessary raw materials, 
fabricated parts and apparatus has 
made possible the achievements that 
have brought our employees this award 
of merit. 

“On behalf of this company and its 
employees I want to extend to your 
company and your employees our 
gratitude for their efforts on our be- 
half in supplying the country’s armed 
forces with equipment essential to 


bringing this war to a speedy and 
victorious conclusion for the United 
Nations 

‘TSigned] C. G. StToi., “President.” 
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Marvella Pearls in ‘Twin Sets" 





Bros. Co., makers of Mar- 
vella pearls, are offering a new line of 
“Twin Sets” consisting of a three-strand 
necklace and matching bracelet, which 
can be worn separately or clasped to- 
gether for more formal wear. Sets are 
available in’ natural pearl, light blue, 
shell pink, sun tan, gold, copper and 
silver. Beautifully packaged in a satin- 
lined box, these Marvella pearls have 
stering filigree clasps. Each necklace 
and bracelet bears the famous Marvella 
booklet tag, which tells the consumer in 
an interesting fashion how to care for 
them. 

Made to retail at $12.50, it is a splen- 
did gift r for jewelry 
customers. 


Weinreich 


suggestion store 


A Good Reminder Booklet 
Available from Gorham 

A little vest pocket booklet that makes 
a good piece of “reminder” advertising 
for jewelers to hand out to customers 
has been prepared by the Gorham Co. 


and is available for them. 
Handsomely printed in two colors 
with an attractive front cover and the 





jeweler’s name and message on the back 
cover, the booklet, entitled “Things to 
Remember,” has a page for each month 
in the year with space for noting birth- 
days, anniversaries and other things that 
the owner will want to remember in that 
month. 

Supplementary pages provide for ad- 
dresses, telephone numbers and various 
tables of useful information. The cost 
to the jeweler is only one cent each with 
his imprint on the back cover, in mini- 
mum quantity of 500. 


‘cards in 243 designs. 





Offers Selling Helps for 
Building Greeting Card Business 


Jewelers who are casting about for 
new kinds of merchandise te replace the 
sales volume lost through being unable 
to obtain sufficient deliveries of some of 
their traditional lines will do well to 
give thought to the possibilities in 
greeting cards. 

Kighty million dollars a year is real 
money in anybody’s language, and that’s 
what the American public spends an- 
nually for these little messengers of 
good will. True, the average unit of sale 
is small, but the selling expense is almost 
zero for cards are about as close to be- 
ing self-selling as anything you'll ever 
find, it takes very little space for their 
display (which is about all the sales 
effort needed), and the investment re- 
quired is small. ‘They're a good traffic 
building item, and because they use no 
war-essential materials you are not 
threatened with possible shortages 
later on. 

All that’s necessary to start a greeting 
ecard department is a well selected as 





This floor-type ‘merchandiser’ holds 2621 
Samples are shown 
in the display rack at the top and stock is 
carried in the drawers beneath. The fixture 
is 30!/."" wide, 17" deep and 68" high. 


sortment of cards for various occasions 

-Christmas, birthday, anniversary, syin- 
pathy, congratulations, etc.—and a fix- 
ture for display and stock. 

At least one leading manufacturer of 
greeting cards—-White & Wyckoff of 
Holyoke, Mass._-has made this part of 
it easy. This company offers what is 
practically a complete greeting card 
department all in one ready made “pack 
age.” In fact, it offers several such 
“packages” to fit the requirements of all 
types and sizes of store. Each consists 
of a stock of attractive cards correctly 
proportioned to the demand which ex- 
perience has shown will be found for 
each of the various occasions for which 
greeting cards are bought, together with 
a handsome display and stock fixture. 
The quantity of cards supplied with the 
various deals ranges from a few of each 
of about 100 different numbers up to 
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an assortment of nearly 3000 cards in 
243 different designs. 

Likewise a wide variety of fixtures is 
supplied to suit the quantity of stock 
carried, the space available in the store, 
etc. Some of them are small cases to 
stand on the counter, others are elabo- 
rate floor cases. All are equipped with 
suitable display racks, and all of them 
are sturdily built and handsomely fin- 





REETING CARDS 


jer ale orcadslvus 





This attractive little counter cabinet pro- 

vides for a stock of 900 cards which in I0I 

different designs are supplied with a spe- 
cial combined deal. 


ished. Two of them, which give an idea 
of the range of sizes and styles, are 
pictured here. 

To the jeweler who is looking for new 
lines of profitable merchandise we sug 
gest a line to White & Wyckoff Mfg. 
Co., Holyoke, Mass., asking for details 
of these various deals 


J-B Announces Winners 
In Jewelers’ Idea Contest 


Sally Andrews, Stanley Jewelers, 
Gary, Ind.; Harry G. White, Westfield 
& Goldberg, Inec., Bellingham, Wash.; 
Paul Donelan, The Gorham Co., Provi 
dence, R. I.; Robert Wehmueller, Weh 
mueller-Hamilton Jewelers, St. Louis, 
Mo.; H. N. Brunn, Oak Park, IIL; 
Carolyn W. Landau, Buffalo, N. Y.; 
Lawrence E. Hovey, Pasadena, Cal.; 
Mrs. Vaughn Exline, Rogers Jewelry 
Store, Lima, O.; Oscar Chernoff, For 
man’s Jewelry, Chicago; Getz Gift Shop, 
Bel Air, Md.; Dorothy O’Connor, Scott 
Jewelry Co., Lawrence, Mass.; LeGrand 
Elebach, LeGrand Jewelry Co., Colum- 
bus, Ga., and Ligget’s Jewelry, Spirit 
Lake, Iowa, have been selected as win 
ners in the Jewelers’ Idea Contest re 
cently conducted by Jacoby Bender, 
Inc.. manufacturers of watch bands. 
Each of the winners was awarded War 
Stamps in the amount of $5. 

All ideas of merit that were submitted 
in the contest are being published in a 
bulletin which will be distributed by 
jewelry wholesalers. In this way jewel 
ers everywhere are enabled to share in 
the progressive sales ideas and merchan 
dising suggestions advanced by _ these 
alert and progressive jewelers. 

The judges who served in the J-B 
contest are: P. M. Fahrendorf, president 
of Jewecers’ Crrcutar-Kerystone; George 
Engelhard, publisher of NJ; G. A. 
Nichols, editor of Printers’ Ink, and A. 
W. Lewin, president of A. W. IT ewin 


Co., Inc... advertising ageney. 
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Bulova Named Official Timepiece 
For Many Top Athletic Events 


In spite of the war, the Eastern In 
tercollegiate Athletic Association plans 
to conduct as many of their usual 
events as possible in keeping with the 
emphasis that is now being placed on 
athletics both to build morale and to put 
future soldiers in good physical con 
dition. 

Asa S. Bushnell, executive director of 
the Eastern Intercollegiate Athletic As 
sociation, has announced the selection of 
Bulova as official timepiece for the 
ICAAAA indoor and outdoor track and 
field championships, the Heptagonal and 
ICAAAA cross country championships, 
the Eastern Intercollegiate champion 
ships in gymnastics, wrestling, swimming 
and fencing, the Heptagonal games, the 
championship 150-lb. rowing regatta and 
the Intercollegiate Rowing Association 
regatta. 

The ICAAAA championship held at 
Madison Square Garden in New York 
City is one of the greatest indoor track 
and field meets in the world and in their 
respective fields other athletic events are 
the outstanding games in the East. 

Bulova has also been named as the of 
ficial timepiece for that annual classic, 
the Army-Navy football game, 


Christmas Parcel Label Identifies 
Packages for Armed Forces 


Regulations have been issued bv the 
Post Office Department te expedite the 
handling of Christmas parcels going to 
the boys in the service. It is recom 
mended that these parcels bear an iden 
tification as a Christmas parcel in order 
to receive special handling and to make 





This colorful Dennison label adds a note of 
Christmas gayety to the package, as well 
as identifying it as a Christmas gift. 


certain they will be received on time. ‘To 
meet this need, Dennison Mfg. Co. is of 
fering a special printed gummed label 
on which the identification “Christmas 
Parcel for a Boy in the Service” is 
clearly defined in white letters against 
a bright background with a red and 
green holly motif. 

The labels are recommended both for 
resale and for the store’s own use as a 
service in labeling packages sent direct 
from the store. There is also an opportu 
nity here, which should not be over 
looked, for a tie-up premotion with gift 
wrappings, suitable boxes or cartons, 
heavy outer wrappings, sealing tapes 
and string. 

On all Christmas gifts, and especially 
those mailed to the boys, the Post Office 
is asking whole-hearted support in_ its 
request for early mailing, adequate 
wrapping and special labeling. 


Marathon Goes Forward 
Despite War Difficulties 


Although war conditions have caused 
many dislocations in jewelry manufac 
turing, Marathon Co. of Attleboro, 
Mass., has gone forward with Kiddie 
Kraft jewelry for little folks. Kiddie 
Kraft consumer advertising, reaching 
25,000,0000 readers, will appear in roto 
gravure newspapers from coast to coast 
for the holiday season, as a background 
for retail advertising and sales. Mara 
thon Co. will continue to pay half the 
cost of dealer ads in local papers, pro 
viding mats without charge. 


Feature Lighter Accessories As 
Service to Customers, Says Ronson 





N 


Especially created for present day use— 
Art Metal Works, Inc., makers of Ronson 
Lighters, offers sealed glass vials of genuine 
Redskin flints (with the distinctive ‘Redskin” 
coating), in quantities of 40, 100, and 200. 
In the home, the purchase in these quanti- 
ties will assure an ample supply on hand at 
all times, and the new packaging idea is 
also proving popular with the men in the 
Armed Forces, who often find themselves in 

places where flints are not obtainable. 


Future is Bright for Watchmaker, 
Says Bowman School's New Booklet 


\ booklet of an unusual sort for an 
educational institution has just been 
issued by the Bowman Technical School. 
Lancaster, Pa. Instead of a mere de 
tailed catalog of the available courses 
and their costs, this little book describes 
the opportunities for the watchmaker 
both present and future, tells what sort 
of training is required, and the character 
of the facilities offered by the Bowman 
school for providing that training. It is 
well illustrated with many photographs 
showing the school’s equipment and re 
sources, and concludes with quotations 
from many letters from prominent men 
in the watch and jewelry field endorsing 
the work and standards of the, school 

Information as to the details of the 
various courses offered is given individ 
ually to the prospective student after he 
has filled out a questionnaire, the ini 
struction being fitted to the individual! 
student’s previous education and apti 
tude. 

The young man or young woman who 
is considering the choice of a vocation. 
or the established jeweler who may know 
of a young person who might be inter 
ested in learning a desirable profession 
will find it well worth while to drop a 
line to the Bowman Technical School, 
Lancaster, Pa., and ask for a copy of 
this interesting pamphlet. 


Isidore Friedman, president of Fried 
man Gem Co. Ine., plans to leave 
shortly for a six weeks’ trip to the West 

his last of the year—with a full line 
of precious and semi-precious stones 
ind cultured pearls. 
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Pioneer Launches War Bond Drive 


Abner Kolberg. head of the Pioneer 
Watch Case Co., Inc., at Mt. Vernon, 
N. Y., announces the launching of a 
concentrated drive to achieve 100 per 
cent participation of Pioneer's employees 
in the weekly payroll plan to buy War 
Bonds. Various types of promotion ef 


fort involved in the drive. Large 


are 








displays appear at important trafhic 
spots in the factory. Printed incentive 
material is being directed to each of 


the workers at regular intervals. 

The big poster illustrated here, which 
covers the factory bulletin reads “Put 
Them Behind Bars—Buy War _ Bonds 
Every Pay Day.” The mounting per 
centages of buyers in each department 
are indicated by broad red bars—one 
for each department—rising in front of 
the villainous phizzes of Adolf, “Muss” 
and bespectacled Hirohito. Mr. Kolberg 
is shown painting the final rise of a 
bar announcing the fact that another 
department has gone 100 per cent. The 
names of each employee who has signed 
up for the 10 per cent plan are posted 
along side of the poster. Mr. Kolberg 
states that so far the drive has been 
successful and is hopeful the Pioneer 
plant will be 100 per cent subscribed in 
War Bonds by the time the campaign 
is over. 


Bulova Distributes 
Christmas Ad Mats 


Bulova dealers throughout the coun 
try have recently received a new Bulova 
Christmas advertising service, consisting 
of a series of skillfully prepared news 
paper advertising mats for the retail 
jeweler. 

The advertisements are by no means 
confined to featuring Bulova watches. A 
wide line of general jewelry items is 
also shown, and played up in large il 
lustrations. In fact, the ads are pre 
pared just as the retailer's own adver 
tising agency would prepare them for 
him—designed to sell all jewelry items, 
and to build prestige for the store. The 
mats are free to all Bulova jewelers. 


Imperial Pearl to Have Ad 
Campaign in Consumer 
Class Magazines 


The Imperial Pearl Syndicate an 
nounces that this month the company 
will start a large-scale consistent cam 
paign of advertising Imperial cultured 
pearls to the consumer via several of 
the magazines which reach the quality 
market. Publications to be used at the 
start are Harper's Bazaar and Vogue, 
and the list is to be extended later, ac- 
cording to David Goldstone, vice-presi- 
dent of the concern. 

Full-page space will be used, this be 
ing the first time, Mr. Goldstone 


Savs, 
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that ads of this size on cultured pearls 
have ever appeared in a consumer pub 
lication of national scope. 


Give Pearl Harbor Memento 
To Stamford Scrap Pile 


“Light in weight but heavy with sen- 
timent,” was the way Ralph J. Cordiner, 
president of Schick, Inc., described an 
electric dry shaver which he has added 
to the four-ton scrap contribution his 
company is making to Stamford’s “metal 
mountain.” This shaver, he explained, 
had been sunk with U. S. S. Arizona at 
Pearl Harbor but had been recovered 
and found to be still in working con- 
dition. 

“It was sent to us as of historical 
interest,” he said, “but we want to send 
it back to the Pacific in the most prac- 
tical way we know—as part of America’s 
answer to Japanese treachery at Pearl 
Harbor. Incidentally, the late Col. Jacob 
Schick, U. S. A., invented the shaver 
while on active duty in Alaska.” 


Longines Display Has 
War-Time Theme 





The Christmas fixture pic- 
tured above which the Longines-Witt- 
nauer Watch Co. is supplying to retail 
jewelers is thoroughly in tune with the 
times. Santa Claus’ sleigh, which, with 
his reindeer, appears in the foreground, 
carries a banner reading “Buy War 
Bonds” and old Santa himself wears an 
air raid warden’s arm band. Every 
house in the winter village scene has a 
service flag in the window and _ before 
one of them hangs the civilian defense 


display 


flag of the sector warden.” A_ soldier 
and sailor are seen in the distance 
wending their way homeward up the 


village street. 
The display, which is  three-dimen 
sional, is done in seven colors and silver. 


Green Bill in Senate Hearing 
104) 


(From page 


Stieff Co., Baltimore silversmiths, re 
iterated the arguments of silver manu 


facturers as did Mr. Kinsman of the 
Towle Co., Newburyport, Mass., and 
Benjamin Newton, representing — the 


mirror industry, who asserted that mir- 
rors, the manufacture of which de- 
pends upon silver to a_ considerable 
extent, were necessary to the national 
war-time morale. 

The opposition 
Silver Bloc will undoubtedly put up 
against the bill was felt continually 
throughout the hearing, in the remarks 


which the Western 














of Senator Clark of Idaho. Opposed at 
the very outset to the amending phrase 
“not inconsistent with the war effort,” 
he interjected queries and doubts about 
this phraseology at every turn of the 
testimony. He also expressed great 
astonishment at learning of the existence 
of a ceiling price on silverware, and 
seemed only hazily aware of the plated- 
ware situation, asking, at one point, “Of 
course the industry is practically out of 
the plate business anyway?” 

SILVER USERS MEMORANDUM 

On Oct. 9, the Silver Users Emergency 
Committee dispatched a memorandum 
to A. I. Henderson, director of WPB's 
Materials Division, answering published 
statements that the Green Bill would 
divert silver from war industries. 

Observing that “the Green Bill in 
no way affects the authority of the War 
Production Board to regulate or restrict 
the use of silver for any purpose,” the 
memorandum claimed that if newly- 
mined foreign and domestic _ silver 
should be needed for consumption and 
use for war purposes, WPB would have 
to go to Congress for enabling legisla 
tion similar to the Green Bill. 

“We suggest that the industry be 
restricted to a percentage of its 1941 
consumption with provision for addi 
tional allotment to industries which can 
use silver to replace critical metals 
denied them,” the memorandum stated, 


“All of this would amount to a negli- 
gible percentage of the sum total of 
newly-mined foreign silver of about 


115,000,000 ounces a year, domestic sil 
ver aggregating 60,000,000 ounces, and 
the 1,360,000,000 ounces in the Treasury.” 


Oneida Earns Army-Navy "“E" Award 
The coveted Army-Navy “E” for dis- 
tinguished achievement in war produc- 
tion has been awarded to Oneida, Ltd., 
according to a notification received by 
the company Oct. 17. The official notice 
from Under-Secretary of War Robert 
P. Patterson was as follows: 

To the men and women of 
Limited, Oneida, N. Y.: 

“This is to inform you that the Army 
and Navy are conferring upon you the 
Army-Navy Production Award for out- 
standing accomplishment in the pro 
duction of war materials. 

“This award consists of a 
flown above your establishment, 
lapel pin which every man and woman in 
Oneida, Limited, may wear as a symbol 
of leadership in the drive for victory. 

“The production standard you are set 
ting is inspiring, and will serve as an 
example to all other Americans.” 

Government regulations do not per 
mit the listing of the many war prod 


Oneida, 


flag to be 
and a 


ucts now being manufactured — by 
Oneida other than to say that the 
Army, Navy, Air Corps and Medical 
Corps are calling for—and_ getting 


a wide range of products entirely for 
eign to the silverware business. 

Harley H. Noyes, Director of Sales of 
the Oneida Community Division who is 


now also serving as Chairman of the 
War Emergency Committee and Em 
ployees’ Council, stated: “I know our 


friends in the Jewelry Trade have full 
realization of the tremendous problem it 


has been to convert our factories to 
war work. The fact that we have al 
ready earned the Army-Navy “E” is 


proof that we have done the job—and 
that we have the organization to convert 
back to silverware in just as efficient a 
manner when this war is won.” 
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KEEP FIGHTING! 


‘Tie First rouND of the fight to release the Trea- 
sury’s hoard of idle silver to useful industry has been 
won, but the battle has only started. We still cannot 
afford to relax for one minute in the struggle to make 
available the metal upon which the jewelry industry to 
day depends for its very existence. 

Thanks to the splendid presentation by the Silver 
Users Emergency Committee, to the magnificent support 
from jewelers everywhere in the form of letters and tele 
grams, and to the fine cooperation of newspapers and 
radio stations in broadcasting the truth about silver to 
the public, the sub-committee appointed by the Senate 
Committee on Banking and Currency to study the silver 
question and conduct hearings on the Green Bill has 
made a tavorable report on the measure to the parent 
committee. 

Now we must strive to have the full committee also 
report favorably upon it and recommend it to the Senate 
for enactment. 

So, even though you may have already written to the 
Senators and Congressmen from your own state, write a 
letter now to every member of the committee. Their 
names follow. Address them co Senate Office Building, 
Washington. D. C. 

SENATE BANKING AND CURRENCY 

COMMITTEE 

Chairman, Robert F. Wagner, New York 
Carter Glass, Virginia D. Worth Clark, Idaho 
Alben W. Barkley, Virginia 
John H. Bankhead, IT, Ala. 
Francis Maloney, Conn. 
George L.. Radcliffe, Md. 
Prentiss M. Brown, Mich. 
James H. Hughes, Del. 
Clyde I.. Herring, lowa John Thomas, Idaho 
William H. Smathers, N. J. Joseph H. Ball, Minn. 

Hugh A. Butler, Nebraska 


Ask them to vote for the Green Bill (S-2768) both 


in committee and when it comes up on the floor. Ex 


Sheridan Downey, Cal. 
Abe Murdock, Utah 
Lloyd Spencer, Ark. 
Charles W. Tobey, N. H. 
John A. Danaher, Conn. 
Robert A. Taft, Ohio 


plain to them in your own words how your business and 
the livelihood of your emplovees is absolutely dependent 
on the release of this idle metal whieh now is serving 
no useful purpose whatever. 

Point out that civilian industry has cheerfully sur 
rendered its brass, its copper, its tin and other metals 
to the country’s war needs. Now it has a right to de 
mand that silver—the one possible substitute of which 
there is a plentiful supply above war needs—should be 
put to work instead of being uselessly hoarded. 

Also, if you haven't already written to your own 
Senators and Congressman, do so at once. 


Ask vour friends, vour business associates, your em 


ployees to do the same. Talk about it at vour lodge. 
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vour club, vour Chamber of Commerce. Ask the editor 


of your paper to publish an editorial on the subject. 
Get from ANRJA a copy of President Michael's radio 
talk on the subject and arrange with your local station 
to have it broadcast. The station will gladly donate the 
time, especially if you're an advertiser. If you aren't, 
get some other jeweler who does use the radio to ar- 
range it. 

This is your fight. It’s a fight that means life or death 
to your business. If vou want to survive, you ve got to 


do your part. 


DON'T PLAY WITH FIRE 


Ir You're Nor complying with the requirements ot 
the Maximum Price Regulation—and various surveys in 
dicate that a great many jewelers are not——you re 
skating on mighty thin ice. 

Up to the present time OPA has been pretty lenient 
in order to give every one plenty of time to acquaint 
themselves with the rules, and to put their businesses in 
order. Now, after six months of preaching and educa 
tion through the trade press, the newspapers, the radio. 
printed pamphlets, and trade meetings, they feel that 
there is no longer any excuse for ignorance, and that 
it's time to begin a policy of strict enforcement. 

Penalties for non-compliance with the regulation in 
clude fines, prison sentences, and the suspension or even 
the closing up of a violator’s business. The jeweler who 
ignores the requirements of the price ceiling order is 
plaving with dynamite. 

Even if he escapes individual punishment, he’s still 
running a serious risk of putting the whole jewelry 
industry in a position where the penalty would simply 
become a general one which he, no Jess than other 
jewelers, would have to pay. There are plenty of people 
in positions of power who would welcome an excuse to 
close up for at least the duration of the war what they 
consider non-essential business, and a wide-spread vio 
lation of war-time regulations throughout such a business 
might easily be made the grounds for such action. 

It behooves jewelers, of all people, both as a patriotic 
duty and as a matter of self preservation, to observe 
scrupulously every government regulation no matter 
how difficult it may seem. 

If vou haven’t already put the price ceiling regula 
tions into effect in your store, get out immediately your 
issues of JewevLers’ Circutar-Keystone for the past 


six months, read carefully the instructions they contain 


I. GE 


Editor 


and get busy! 





THE JEWELERS’ CIRCULAR-KEYSTONE 
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ONE OF THE BUSIEST CORNERS IN 
THE HEART OF DYNAMIC DETROIT 
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“Inspired by the famous Parker advertisement “THE 
SOLDIER WHOSE LETTER NEVER COMES”. . . we 


built this window around an enlargement of this 





dramatic, illustrated message! We not only show how 
the “51” and diamond rings go together . . . but we 
actually join them together with the most effective 


pen selling display in our history.” 





THE PARKER PEN CO., JANESVILLE, WIS. 
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‘These are the things we are fighting for 





The right of a woman to marry for love 


and not at the State’s command 


This illustration, part of the full page Community advertisement in LUFE, November 16, gives you 
an idea of the powerful Community advertising which will appear monthly throughout the Fall. 


Some day we will again be making COMMUNITY, but now all our skills and 
facilities are being devoted to the war that must be fought and won. In our ad- 
vertising pages this Fall, we believe it is our responsibility to our Country to try 


. . . 


— - , a: ve velers, an : prica are fighting. 





